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BAN OF OIL BURNER 
EXHIBITION REMOVED 


BOSTON—Decision to enlarge the 
scope of the ninth annual oil burner 
show to be held here April 11 to 16, by 
waiving the membership requirement 
for accessory or associate exhibition, has 
been made by the directors of the Amer- 
ican Oil Burner Association. 

Heretofore, the show has been open 
only to members of the association, 
which stages the exhibition each year. 
The privilege of exhibiting oil burners 
will be confined to members as usual. 

The mezzanine floor of Mechanics 
Hall has already been reserved for the 
show, and members of the association 
are now contracting for their space, offi- 
cials of the association announce. Head- 
quarters will be at the Hotel Statler. 

A new feature of the show will be 
the use of live exhibits, or burners in 
actual operation, since this is the first 
time that facilities for such exhibits 
have been provided. 

Among firms which have already con- 
tracted for space are: American Radia- 
tor Co., booth 58; Century Electric Co., 
booth 60; Detroit Lubricator Co., 56-57; 
May Oil Burner Corp., 63, 64, 65; Minne- 
apolis-Honeywell Regulator Co., 50, 51, 
52; Penn Electric Switch Co., 18, 19; 
and Westinghouse Electric & Mfg. Co., 
booth 45. 
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Liquid Sulphur Dioxide 
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GUARANTEED 


Prompt deliveries from stock. 
PERSONAL SERVICE 
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West Norfolk, Virginia 
F A. EUSTIS, See, 131 State Street, Boston and 75 West Street, New York 


CAST 
BRASS 


For Refrigerators & Water Coolers 
Send for booklet on complete line of 
faucets, bubblers, glass fillers, etc. 


CENTRAL 


BRASS MEG.CO. 
2950 East 55th St. 


CLEVELAND OHIO 


RerigiGeRAryo 


Door and Frame Insulating 
Strips. Gliders for Refrigera- 
tor Legs. Top Hole Sections. 
Lid Collars, Sleeves, Brine 
Hole Stoppers for Ice Cream 
Cabinets, etc. Specializing in 
Parts Made to Cus 
tomer’s Design. 
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THE AETNA RUBBE R CO. 


ASHTABULA,. OHIO 


SPECIALIZING 


in 
REFRIGERATION CASTINGS 


made of 


ELECTRIC FURNACE IRON 


or 
SEMI-STEEL and GREY 
IRON ALLOYS 
The Superior Foundry Co. 
Cleveland, O. 
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Apex Automatic Refrigeration 
Specialties 
Expansion Valves, Pressure Control Water 


Regulators, Gas Pressure Regulators, and 
Water Pressure Regulators. 


APEX REGULATOR COMPANY 


Division of 
FISHER GOVERNOR COMPANY 


MARSHALLTOWN, IOWA 
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A Cool Smoke in a Cool Room 


The new Frigidaire air conditioner brings year ’round comfort to this living room. 


DETAILS REVEALED OF 
FRIGIDAIRE CONDITIONERS 


(Concluded from Page 1, Column 4) 


used in remote installations if desired, | 
according to Frigidaire engineers. } 

The foundation is a 3-in. thickness of | 
corkboard, and the walls and top are | 
soundproofed by two % in. layers of | 
insulating material. 

Frigidaire models FW-4151 and FA-| 
4151-S compressors, rated at 14-hp. are | 
used for individual installations. The | 
compressors are available for all cycles | 


and voltages of current. 


Copper tubes carry the refrigerant to | 
the conditioner from the compressor | 
and return to it. A small pipe for drain- | 
ing of the dehumidification overflow pan | 
and the refrigerant tubes are concealed | 
in a conduit. } 

The V-4 and H-4 models, with their 
heating coils, are designed to replace 
| customary radiator installations. 
| The S model is designed for suspen- | 
| sion from the ceiling or wall in installa- | 
tions where floor space is at a premium. | 
| In the V and H models, the room air | 
|is drawn from the floor and into the | 
|conditioner by a centrifugal fan and is | 
| blown over the cooling coil, which is 
F aaa . se ae 
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maintained at an average temperature 
of 45° F. In its passage over the cool- 
ing coil, the air is chilled and excess 
humidity removed. The percentage of 
dehumifidication is dependent upon the 
relative humidity and the temperature 
of the room, and so adjusts both that 
an effective temperature of relative com- 
fort may be maintained. 

After the air is cooled and dehumidi- 
fied in its passage through the cooling 
coil, it is sent through a 20-degree grill 
on the top of the conditioner cabinet 
and diffused throughout the room. Cool- | 
ing begins when the compressor is | 
started, and the air is moved at a rate 
that provides a complete cycle within 
eight minutes in the average room. 

In the colder seasons, when cooling | 
and dehumidifying are unnecessary and | 
heating is needed, the refrigeration unit | 
is turned off, and steam or hot water | 
passed through the coils. 

The heated air is moistened by dissi- | 
pation of water from the humidifier, 
consisting of an open pan of water the | 
length of the unit, through which a | 
heating pipe passes. 

Water for humidification is obtained 
by tapping of the regular water system, | 
and is carried to the conditioner by a 
small copper tube concealed in the} 
conduit. 
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Stacking crated refrigerators with 


a Lewis-Shepard tiering machine. 
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LEWIS-SHEPARD MACHINES 
‘AID HANDLING OPERATIONS 


WATERTOWN, Mass.—Lifting dollies 
for installing refrigerators in the home, 
and cranes for placing hermetic type 
condensing units in their cabinets, have 
been designed for a number of makes of 
electric refrigerators by the Lewis- 
Shepard Co. of this city. 

Lifting dollies have been developed 
especially for Frigidaire, Kelvinator, | 
Servel, and Gibson refrigerators. They 

'are equipped with rubber tired casters | 


|to prevent marring of the customer's 


floor, N. Warshaw of the Lewis-Shepard 
Co. points out, and all casters are 
swivelled so the cabinet can be moved 
in any direction. 

The cranes, devised for placing her- 
metic units in their proper positions in 
cabinets, are furnished in two types. 
One provides for quick lifting of the 
unit by pulling on the cable, the other 
type lifts by means of a self-locking 
hand-operated winch. 

The cranes can be used with the lift- 
ing dolly, or separately, according to Mr. 
Warshaw. 

Another refrigerator handling device 
offered by the company is the tiering 
machine for stacking crated refriger-| 
ators in the warehouse. 
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is 18% by 47% in. 


KELVINATOR ANNOUNCES 
4-CYLINDER COMPRESSOR 


(Concluded from Page 1, Column 2) 


porous metal pressed against the crank- 
shaft shoulder, seal the compressor. 

Crankshaft and connecting rod bear- 
ings are lubricated by a bath of oil; 
piston and piston pins by splash of oil. 
The flywheel has fan-blade spokes. The 
compressor is driven by a V-belt drive. 

Alternating current motors are repul- 
sion induction type for single phase; 
squirrel cage induction type for poly- 
phase. Direct current motors are com- 
pound type. Automatic starters are 
across-the-line type with thermal over- 
load protection and external manual 
reset. 

Temperature control may be had in 
either the pressure or thermostat type 
with mercury switch and high pressure 
cut out. Condensers are dual spiral 


Kelvinator’s new condensing unit. 


water tube type inside the liquid re- 


| ceiver. Water valves are adjustable and 


pressure controlled from the compressor 
cylinder head. Vertical type liquid re- 
ceivers are used. 

Both models have the same dimen- 
sions, being 50 in. wide, 245% in. deep, 
and 24% in. high. The cast iron base 


PRESCOTT DESCRIBES 
GROWTH OF BACTERIA 


CLEVELAND—The low temperatures 
of refrigeration do not kill bacteria, as 
cooking does, but just inhibit their 
growth, Dr. S. C. Prescott, head of the 
department of biology and public 
health at the Massachusetts Institute 
of Technology, explained to the refrig- 
erating engineers who gathered for the 


Thursday morning session of the 
A.S.R.E. convention, Jan. 28. 
He defined the microbes in three 


broad natural groups, distinguished by 
the temperature conditions under which 
the microbes will multiply. The groups 
are: 

1. The heat-loving organisms which 
thrive best at temperatures many de 
grees above body heat, or approximate- 
ly blood heat, 98.6°F. 

2. The cold-loving bacteria —- those 
which survive and may even increase 
at relatively low temperatures such as 
30 to 40° F. 

3. The great middle class, comprising 
the greatest number of those of most 
importance from the standpoint of food 
preservation, which grow in the tem- 
perature range between the first two 
classes. 
| The groups are not sharply defined, 
he explained, since many bacteria are 
border line cases and function in the 
temperatures of two of these classes 

Bacteria exert their activity in foods 
or media containing water, Dr. Prescott 
pointed out, hence until a food sub- 
stance has been so reduced in tempera- 
ture that it is frozen, the bacterial 
growth cannot be stopped. 

In this connection, he reported that 
the quick-freezing process of vegetables. 
fruits, and meats, is highly successful 
in stopping the growth of bacteria when 
the heat loss is so rapid that the water 
freezes into crystals of sub-microscopic 
size. 

“So long as the cells of the food, and 
|} accompanying microbes are maintained 
in a solidly frozen condition, all physi- 
ca], chemical and biological changes are 
practically impossible,” he said. “But 
even with the low temperatures em- 
ployed in quick-freezing there is not 
complete destruction of the bacteria,” 
he explained, “as they may persist in 
viable form for many weeks.” 

A generation in the life of a microbe 
is the time needed for it to develop to 
sufficient size to split up into two or- 
ganisms, a matter of minutes, Dr. Pres- 
cott explained. 

He then showed with charts and 
jtables how one microbe can multiply 
| to 1,024 in the first 10 generations, to 
|}over a million in the next 10 genera- 
| tions, and to more than a billion in the 
| next 10 generations. 
| While it is improbable that they would 
|multiply literally on the geometrical 
progression formula, it is true that they 
|do multiply enormously, according to 
| Dr. Prescott. 
Therefore, 


to be effective, for any 


_|length of time, refrigeration must pro- 


| duce temperatures that will completely 
| inhibit the growth of bacteria and will 
prevent them from adapting themselves 
|to the temperatures, he declared. 
“Even for short periods, as in meat 
| markets, fish markets, and homes where 
| the turnover is fairly fast, the matter 
|of temperature employed is of great im- 
portance,” he pointed out. 


PENN Type J Unit Control 


There’s eye-appeal in these two new beautiful 
simplified mountings of the Penn Type J Unit 


Control. 


Whether you select the vertical or the 


horizontal mounting (illustrated), you are sure to 
add extra beauty and sales appeal to your unit. In 
addition, there’s a real advantage in the con- 
venience of the mounting, its simplicity and ease 


of access. If 


’ You will find 


We urge you to con- 
sult our engineering 
staff for competent 
assistance in working 
out special applica- 
tions. No obligations. 


yours was an unpleasant and costly 


control experience in 1931, change to Penn in 1932. 


a complete line for all requirements. 


tried and proven, simplified and dependable for 
years of unfailing performance. 


VennEcectric Switcu Cv. 
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EXPORT BUSINESS General Electric HARLAN NAMED 


OFF 13.1% FROM 
1930 SHIPMENTS 


59,370 Household Units 
Shipped to Foreign 
Countries 


WASHINGTON, D. C.—Export ship- | 
ments of domestic and commercial re- | 
frigerators to more than 100 foreign | 
lands and the Philippine Islands, 
Hawaii, and Porto Rico, as reported by 
the U. S. Bureau of Foreign and Do- 
mestic Commerce, reached a dollar vol- | 
ume total of $9,294,827, a decrease of | 
13.1 per cent from the 1930 figure, | 
and a 22.8 per cent drop from the peak | 
year of 1929. 

Of significance is the report on dollar | 
volume of business on parts for electric | 
refrigerators, published for the first 
time during 1931, which shows that 
this portion of the refrigerator ex- 
port business amounted to $3,086,212 in 
1931. } 
A total of 59,370 household units, com- | 
prising $7,444,057 worth of business was 
shipped from this country to foreign 
lands and U. S. possessions during 1931. 

The number of commercial units (up 
to 1-ton capacity) totaled 12,604. The 
dollar volume on commercial business 
was $1,850,770. 

The total value in domestic shipments 
showed a decline of 13.3 per cent from 
the 1930 figures on exports of house- 
hold refrigerators. The dollar volume 
on commercial units was off 12.6 per 
cent from 1930 figures on commercials. 

Canada again led all other countries 
in the purchase of American-made re- 
frigerators, distributing agencies in the 
Dominion taking $2,043,052 worth of 
equipment in 1931. 

Business with Canadian firms showed 
an increase, despite the general decline 
of exports. The figure of $2,043,052 is 
a considerable gain over the total dol- 
lar volume in 1930 of $1,893,222. 

The gain was brought about by an in- 
crease of better than $300,000 in the 

(Concluded on Page 19, Column 3) 


FADA APPOINTS EASTERN 


WHOLESALE DISTRIBUTOR 


LONG ISLAND CITY, N. Y.—The 
F. C. Henderson Co., Boston, has been 
appointed wholesale distributor for Fada 
products in Massachusetts and New 
Hampshire, according to announcement 
in Fada headquarters here. F. C. Hen- 
derson is president of the concern and 
Bob Davis, general manager. 


| Statistical Errata 


Errors have been found in statistical 
information published in recent issues 
as follows: 

In issue of Jan. 17, 1932, page 14, col- 
umn 4, figures in bold face type near 
the bottom of the page read as follows: 


News NEMA All 
Year Estimate Group Others 
1928 .495,000 375,622 89,378 
The figures should be as follows: 
1928 . .495,000 375,622 119,378 


In the issue of Feb. 10, 1932, on page 
2, column 2, where a deduction of 10 per 
cent is made amounting to 396,500, the 
total number of users is estimated at 
3,578,500. This figure should be 3,568,500. 

Readers should note that the statisti- 
cal information which has been pub- 
lished represents tentative estimates 
subject to correction, and that final fig- 
ures will appear in the 1932 RerFricERa- 
TION Directory which will be ready for 
distribution in two or three weeks. 

A careful check of the figures now in- 
dicates that the market saturation of 
wired homes is slightly less than the 
17.5 per cent announced in the Feb. 10 
issue 


GRIGSBY, DITZELL OPEN 
PACIFIC CONVENTION 


DEL MONTE, Calif.—B. J. Grigsby, 
president of Grigsby-Grunow Co., and 
J. F. Ditzell, sales manager, arrived 
Feb. 12 to meet West Coast distributors 
at a presentation of the new Majestic 
refrigerators. 

A program to explain the new line 
and its advertising and sales promotion 
campaigns will be held at the meeting. 
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Opens Spring 
Meetings 


MIAMI, Fla.—Three groups of junior 
factory executives started on a series 
of distributor meetings to cover key 
| cities all over the country, following the 
General Electric refrigeration conven- 
tion, here, last week. 

The eastern group, composed of J. M. 
Walker, C. C. Hamlin, M. T. Bard, A. O. 


Anderson, W. E. Hart, and B. F. Slye, | 
| began its tour Feb. 5 at St. Petersburg, 


Fla. From there, its itinerary is as 


follows: 


Columbia, S. C.; Raleigh, N. C.; Rich- | 


mond, Va.; Baltimore; Harrisburg, Pa.; 
| Washington, D. C.: Philadelphia; 
| Newark; New York City; Boston; 
Portland, Me.; Springfield, Mass.; A\l- | 
[Dany, N. ¥.; Syracuse, IN. 2: Buffalo; 
Cleveland; Chicago; and Detroit. 

From St. Petersburg to Washington, 
BD. &., 
H. Uhalt, manager of the dealer division 
of the department. From Philadelphia 


to Portland, M. F. Mahony, manager of | 


operations, will supervise the 
operations. From Portland on 


sales 
group’s 


to Detroit, W. J. Daily, manager of the | 


sales promotion division, will be in 
| charge. 
W. E. Landmesser, manager of the 


commercial division, will have charge 
of a group from Pittsburgh to Louis- 
ville, Ky., and Glenn C. Wasson, mana- 
ger of the distribution division, from 
there on. 
The western group consists of Paul 
(Concluded on Page 19, Column 3) 


GIBSON OFFICIALS SPEAK 
AT NEWARK SALES MEETING 


NEWARK—Charles J. Gibson, presi- 
dent of the Gibson Electric Refrigera- 
tor Corp., headed a group of factory 
officials who attended the sales meeting 
sponsored, here, by the Krich Distribut- 
ing Co. last week. 

Speakers at the meeting were: Frank 
S. Gibson, Jr., vice president in charge 
of sales; F. A. Delano, general sales 
manager; W. R. Marshall, advertising 
and sales promotional manager; H. M. 
Pauley, special sales representative; H. 
E. Young, eastern district manager, and 
|L. V. Whitney, Chicago Gibson distribu- 
tor. 


the troupe will be directed by A. | 


TO SALES STAFF 
OF KELVINATOR 


| Swedish masseuse who dictates diets 


Former Frigidaire Vice 
President Succeeds 


J. M. Fernald 


DETROIT J. Allen Harlan, until re- 
cently vice president in charge of sales | 
|of Frigidaire Corp., has been appointed | 
|a member of the Kelvinator sales or- | 
ganization to succeed J. M. Fernald, re- 
signed, according to announcement by 
H. W. Burritt, vice president in charge 
| of sales of Kelvinator Corp. 

Mr. Fernald, who held the position of | 
sales engineer on products, resigned to | 


(Concluded on Page 19, Column 4) 
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Aug. 1, 1927, at Detroit, Mich, 


TEN CENTS PER Copy 
THREE DOLLARS PER YEAR 


Coons of Waldorf 
On G. E. Radio 
Program 


CLEVELAND—Oscar of the Waldorf, 
speaking on the foods of different Euro- 
pean countries, and Madame Sylvia, the 


and exercises for the stars of Hollywood, | 
will be features of the General Electric | 


| spring radio programs, which will oneur | 
twice each week beginning in March. | 


Grace Ellis continues as “mistress of 
ceremonies” on the programs. Outline 
of the subject matter to be covered for 
the next few weeks has just been mailed 
by Edwina Nolan, General Electric 
home economist, to distributors. 

Oscar, famous chef and host of ced 


| Waldorf Hotel, will give five broadcasts, 


the first, on March 7, to cover French | 


| coating. After that, the schedule runs: 


| March 14, English cooking; March 21, | 
| cooking of Germany; March 28, cooking | 
of Italy; April 4, cooking of middle | 
Europe—Austria, Hungary, Roumania. 

Each broadcast will advertise the fact 
that every woman listening to all five 
broadcasts may receive a cook-book | 
all the Oscar recipes given during the 
five weeks. She must write to Grace | 
Ellis giving the subject of each broad- 
cast in order to get the book. Tie-ups | 
with electric refrigeration are made in 
all recipes. 

On Fridays during the same period, 
Madame Sylvia will speak. Each time 
she will tell of a specific motion picture 


(Concluded on Page 19, Column 3) 


KELVINATOR EXECUTIVES 
START WESTERN MEETINGS 


J. S. Sayre, Kel- 


DETROIT, Feb. 15. 
vinator 
Woodcox, sales promotion manager, are 
en route to Salt Lake City, first stop on 
a tour of dealer-distributor convention 
cities throughout the west. 

Mr. Sayre and Mr. Woodcox will co- 
operate with district managers in pre- 
senting the 1932 Kelvinator plan in the 
following cities: Boise, Idaho; Spokane 
and Seattle, Wash.; Portland, Ore.; San 
Francisco, Sacramento, Stockton, Fres- 
no, San Jose, Los Angeles, San Diego, 
Calif.; and Phoenix, Ariz. 

The Kelvinator executives will not be 
back in Detroit until March 4. 


Household Electric Refrigerator Sales 


Number Key Number Sold (scale at left) Retail 
Sold - ---Retail Value (scale at right) Value 
1,400,000 ; T T T T T T T T ) 280,000,000 
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| Revised Estimates 


DETROIT— Due to the fact that the 
Refrigeration Division of the National 
Electrical Manufacturers Association 
has adopted the “low side,” or cooling 
unit, as the basis of its sales statistical 
work, rather than the “high side,” or 
compressor, which has been used by the 
industry since 1914, it has become neces- 
sary to revise all figures for the sale 
of household electric refrigerators from 
that year up to 1931. The revised figures 
are shown below, as a single figure for 
the years 1910 to 1920 inclusive, and as 
separate figures for each year beginning 
with 1921. As one high side may handle 
several low sides, it is believed by the 
Nema manufacturers that the sales of 
low sides more accurately indicate the 
actual number of homes acquiring elec 
trical refrigeration 


Estimates based on “low sides” or 


cabinets refrigerated 
Number Retail 
Year Sold Value 
10 to ’20 10,000 $ 6,000,000 
1921 5,000 2,750 000 
1922 12,000 6,300,000 
1923 18,000 8,550,000 
1924 30,000 13,500,000 
1925 75,000 31,875,000 
1926 210,000 81,900,000 
1927 390,000 136,500,000 
1928 560,000 190,400,000 
1929 840,000 273,000,000 
1930 850,000 243,100,000 
1931 965,000 236,425,000 
Total 3, 965, 000 $1,230,300,000 
Total Sales to Date 3,965,000 
Deduct Stock in Dealers 
Hands 65,000 
3,900,000 
Deduct Exports to Date 250,000 
Sy 650, 000 
Deduct for Obsolescence and 
Replacement 150,000 
Total Now in Use "3,500,000 


Divide by Number of Wired 


Homes 20,441,249 
MARKET SATURATION 17.12% 


| ferent 
| were discussed. 


sales manager, and Vance C.| 


}use of aluminum for 


ENGINEERS TALK 
OF REFRIGERATED 
TRUCK PROBLEMS 


Detroit ASRE Speakers 
Explain Truck 
Progress 


By John T. Schaefer 

DETROIT—Practically all the prob- 
lems affecting the development of re- 
frigerated trucks were aired during the 
afternoon round-table discussion and 
|} dinner meeting of the Detroit A.S.R.E., 
Monday, Feb. 15, in Webster Hall. F. M. 
Cockrell, publisher of Exectric Rerric- 
ERATION News, acted as chairman of the 
sessions. 

Refrigerated truck insulation, body 
design, the use of solid carbon dioxide, 


}aluminum bodies, the various methods 


of providing refrigeration, and the dif- 
compressor-powering devices 
Along the same line 
of interest was a paper on mechanically 
refrigerated freight cars. 

Body builders urged more rugged and 
adequately-sized refrigerating machines 
driven by engines that produce less vi- 
bration, and with lower operating costs, 
while the refrigerating engineers ex- 
pressed the need for improved compres- 
sor driving equipment, and other engi- 
neers opined that increased attention 
should be given to the installation and 
sealing of body insulation. 

All agreed that the field for refrigerat- 
ed trucks is a promising one, and indi- 
cated that the developmental resources 
of their manufacturers’ laboratories are 
being directed toward the design of 
even better refrigerated trucks than are 
now available. 

J. R. Willard of the Aluminum Com- 
pany of America opened the afternoon 
discussions with an explanation of the 
both insulation 
and construction of truck bodies, show- 
ing lantern slides of several truck bodies 
built of aluminum. 

Mr. Willard pointed out how alumin- 
um alloys have been developed with 
one-third the weight of steel and com- 


*| parative strength of steel, offering the 


refrigerated truck builder good thermal 
efficiency and low heat storage capacity. 

Following Mr. Willard’s talk, J. E 
White of Dodge Bros., asked what thick- 
ness of aluminum foil insulation is in- 
stalled in a truck to give the same effect 
as four inches of cork, and was an- 
swered that the same insulation thick- 
ness is used (four inches) when .0003 
in. foil is employed. 

In answering a 

(Concluded on Page 2, Column 4) 


KELVINATOR TAKES OVER 
LIQUID COOLER EXPORTS 


DETROIT All export distributions 
for products of the Liquid Cooler Corp 
were taken over by the export division 
of Kelvinator Corp., Feb. 1., according 
to E. H. Wilcox, manager of the divi 
sion Liquid Cooler exports were fot 


question of O. F 


merly handled by Estes Co., of New 
York 

The foreign market for “Temprite 
products lies largely in the field of beer 


and other beverage cooling, according 


to Mr. Wilcox 


MAYFLOWER SHIPS 458 
REFRIGERATORS IN 1 DAY 


DAYTON-~ Surprised and pleased was 
W. S. Hunt, president of Trupar Mfg 
Co., on a Monday morning to see the 
report of the shipping department say 
ing: “458 Mayflower refrigerators were 
shipped from the plant on Saturday 
Feb. 6.” 

Declared Mr. Hunt: “The Mayflower 
is scudding before the wind with all 
sails set.” 


BURNETT HEADS MOLNER 
WHOLESALE STAFF 


CHICAGO E. V. Burnett, formerly 
distributor and manufacturers agent for 
Chicago firms on the Pacific coast has 
been appointed manager of the whole- 
sale and dealers division of the Molner 
Products Co., manufacturer of the 
Freeze King electric refrigerators 

The Freeze King is sold direct from 
the factory to dealers 
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REFRIGERATOR 
MOTOR 
MUST NOT 


Deco refrigerator motors are built to uphold your 
reputation. These repulsion-induction and condenser-transformer type 
motors have established enviable records for unfailing performance in 
refrigeration service—the most severe class of service encountered today by 
a fractional-horsepower motor. They meet exacting requirements for quiet 
operation, while starting as well as when running. They demand practi- 
cally no attention. More than two million in use today are giving satis- 
faction. From your manufacturing standpoint, too, Delco offers much in 
extra value. Every Delco motor is individually designed to fit exactly the unit 
it drives. And Delco operates on a production schedule that permits changes 


almost immediately, to accommodate changes in your requirements. 


National field service for Delco Motors is provided 
through the facilities of United Motors Service Branches. 


DELCO PRODUCTS 
CORPORATION 


4 


oo inn 


i ie Meo ¥ 


REFRIGERATED TRUCK 
DEVELOPMENT TOLD 


(Concluded from Page 1, Column 5) 


Stauder of the York Ice Machinery 
Corp., Mr. Willard claimed that certain 
aluminum alloys are not affected at all 
by milk acids, and that aluminum in 
this respect is comparable to stainless 
steels. 


Next on the program was Gale T. 
Pearce of Dry-Zero Corp. of Chicago, 
who pointed out that in the design of 
insulated bodies, through metal bolts 
should be avoided because they both in- 
troduce heat into the refrigerated cham- 
ber and cause cold spots on the out- 
side of the body which accumulate con- 
densation and damage the exterior finish. 

He cited one truck in which 20 per 
cent thermal efficiency was added by 
the removal of through bolts. 

Mr. Pearce also urged that the out- 
side sealing of the insulation be given 
greater attention than inside sealing. 


Pearce on Solid COe Trucks 

In using solid carbon dioxide as the 
refrigerant for trucks, Mr. Pearce be- 
lieves that the gas should be discharged 
at a high temperature so the refrigera- 
tion lost through escaping gas is min- 
imized, and suggested discharging the 
gas through the insulation rather than 
through vents for that purpose. 

E. C. Wood of the North American 
Car Co. of Chicago was the next speak- 
er, describing the refrigerated freight 
cars built by his company. 

These cars, he explained, are refrig- 
erated by 3%-ton ammonia machines 
driven by the axle of the freight car, 
and are provided with an electric motor 
for pre-cooling and for insuring refrig- 
eration when a load of perishables stops 
in a freight yard. 

When the cars stop en route with a 
load of food, a frozen brine solution pro- 
vides refrigeration until car movement 
starts, he showed. 


ject of gas engine drives for refrigerat- 
ed trucks. 

A. H. Quade, Detroit representative 
of Briggs & Stratton, Milwaukee, de- 
scribed the selection of engines as de- 


Complete reports of the talks on 
refrigerated truck developments 
will appear in the next Engineer- 
ing Section of the News, Feb. 24. 


pendent on the factors of weight, space 
displacement, and cost of investment 
and operation. 

Briggs & Stratton engines for refrig- 
erated truck applications are of the 4- 
cycle design, in three types, classified 
according to their control: (1) manual; 
(2) semi-automatic (to be started by 
hand, and stopped automatically when 
truck temperatures are reduced suffi- 
ciently); and (3) completely automatic 
(both starting and stopping according 
to dictates of the truck temperature). 


The next speaker, R. B. Harvey of 
the Novo Engine Co., Lansing, Mich., 
opined that, above all, a refrigerated 
truck engine must be dependable be- 
cause it is protecting a perishable load. 

He believes that completely automatic 
control isn’t desirable in the present 
stage of development, and concluded by 
urging closer cooperation between vari- 
ous engineers devoted to refrigerated 
truck developments. 

The afternoon session closed with an 
impromptu comment by Mr. White of 
Dodge Bros., who stated that the truck 
manufacturers are anxious to see re- 
frigeration systems developed for trucks 
which will be quiet, simple and economi- 
cal, low-priced, and that will not require 
much service. 


Wyllie Takes Charge 

| Following a 7 o’clock dinner, Mr. 
Cockrell turned the meeting over to 
John Wyllie, Kelvinator engineer, who 
| briefly summarized the remarks of the 
|afternoon and proceeded to give a chron- 
ological account of progress in refrig- 
|erated trucks. 

Mr. Wyllie explained each of the vari- 
| ous systems now in use, and stated that 
each probably has a particular field of 
usefulness. 

Early trucks used solid carbon dioxide 
quite extensively, he pointed out, but 
the refrigerant was somewhat costly, the 
control of evaporation and tempera- 
| tures difficult, and bodies were not built 
|}as well as more recent ones. 

The new York system using a sec- 
ondary refrigerant in connection with 
| solid carbon dioxide is one of the prom- 
ising methods of this type of cooling, 
| he believes. 

Mr. Wyllie then briefly described the 
cartridge system using a frozen euctatic 

brine, the method of pumping a low- 
temperature brine through a truck coil 
|at night from a cold storage plant, the 
|“Cold-Hold” system of freezing brine 
|tanks at night, and the various drives 
| for powering a compressor. 
The selection of a drive is the crux 
| 


|'of the whole problem of designing re- 
frigerated trucks, 
ion. In this connection he mentioned 
the two-speed power take-off drive from 
the truck transmission, the electrical 
| systems using both direct and alternat- 


pressor, and the gas engine drives de- 
scribed earlier in the day. Gas engines 
will always enjoy a major field in the 
refrigeration of truck trailers, he be- 
lieves. 


Kelvinator’s new constant-speed drive 
is one important solution to the drive 
problem, he averred, because it will 
propel the compressor at a fixed speed 
regardless of the truck engine speed. 


Turning attention of the group to 
cooling units, he traced the evolution 
from iron pipe coils to finned coils, and 
the refinement of finned coils to the lat- 
est type with generous spacing between 
the fins so as to reduce frost collection. 


Last on the program was Joseph T. 
Downey, vice president of the Balsa 
Wood Co., Inc., of Brooklyn, who de- 
scribed Lata Balsa Wood as used in 
refrigerated truck insulation, and 
showed a motion picture reel depicting 
its manufacture and fabrication into 
truck bodies. 


An unbroken insulation surface has 
been accomplished with this material. 
he showed, by the elimination of the 
usual frame members from the body 
construction. 

Lata Balsa Wood has a density of 
from 6 to 7 Ibs. per cu. ft., a tensile 
strength of about 4,000 lbs., and a ther- 
mal conductivity of 0.31 B.t.u. per hour 
per degree Fahrenheit, per sq. ft. per 
inch of thickness, he claimed. 

The meeting concluded with discus- 
sion by E. T. Pearsons of the Baker- 
Raulang Co., Cleveland; L. E. Smith of 
Frigidaire Corp., Dayton; F. E. Dayes 
of the American Car and Foundry Co., 
Detroit; and George Bright of Detroit. 


CONFERENCE DELEGATES 


Two speakers then treated the sub-| 


in Mr. Wyllie’s opin- | 


J. R. Adams, Electric Refrigeration News, 
Detroit; J. Askin, Fedders Mfg. Co., Inc., 
Buffalo; Edward Barger, Copeland Products 
Inc., Mt. Clemens, Mich.; N. C. Barnes, 
Aluminum Co. of America, Detroit; F. W 
Brack, Electric Refrigeration News, Detroit: 
George B. Bright, George B. Bright Co., De- 


troit; H. G. Chamberlin, Copeland Products 
Inc., Mt. Clemens, Mich. 
L. G. Copeman, Copeman Laboratories 


Flint, Mich.; L. Z. Creley, Kelvinator Corp 
Detroit; F. M. Cockrell, Electric Refrigera- 
tion News, Detroit; F. W. Crow, Merchants 
Dispatch, Inc., Rochester, N. Y.; J. A 
Cowan, Kelvinator of Canada, Ltd., London 


Ont.; N. B. Dancy, Whitehead & Kales Co. 
Detroit; Fred E. Dayes, A. C. F. Motors 
Co., Detroit. 


R. C. Doremus, George B. Bright Co., De- 
troit; N. W. Eagles, Fruehauf Trailer Co., 
Detroit; Don G. Ellis, Kelvinator Corp., De- 
troit; H. S. Estler, Chicago Pneumatic Tool, 
Detroit; L. P. Favorite, Aluminum Co. of 
America, Detroit; J. G. Fortt, Cutler-Ham- 
mer, Inc., Detroit. 


F. C. Geiler 


F. C. Geiler, Trupar Mfg. Co., Dayton 
M. A. Gloeckler, Gloeckler Mfg. Co., 
Erie, Pa.; F. A. Graham, Kelvinator Corp., 
Detroit; Fred M. Hancock, Kelvinator Corp., 
Detroit; H. Harke, Kelvinator Corp., De 
troit; R. B. Harvey, Novo Engine Co., Lans 


ing, Mich.; F. J. 
Corp., Detroit. 

L. E. Hess, A. C. F. Motors, Detroit; Wm 
W. Higham, Universal Cooler Corp., De- 
troit; M. A. Hopf, Armstrong Cork & In 
sulation Co., Detroit; Frank J. Hovorka, 
Baker-Raulang Co., Cleveland; E. F. Hu- 
backer, Norge Corp., Detroit; R. S. Hum- 
burch, Merchants Despatch Trans. Co., E 
Rochester, N. Y.; S. M. Hunter, Novo En- 
gine Co., Lansing, Mich. 

B. G. Hyatt, Copeland Refrigerating Co 
of Detroit, Detroit; R. M. Hyde, McCord 
Radiator & Mfg. Co., Detroit; William Ja- 
bine, Frozen Foods Assn. of America, De- 
troit; Martin Janasik, Kelvinator Corp., De- 
troit; 5. A. Jeffries, Detroit. 

A. C. Joy, American Car & Foundry Mo- 
tors Co., Detroit; Louis H. Kerber, Jr., Edi- 
tor, The Auto Truck Food Distributor, Chi- 


Heideman, Kelvinator 


cago; George H. Kittredge, George B 
Bright Co., Detroit; A. E. Knapp, Kelvina- 
tor Corp., Detroit; W. D. Knox, Detroit 


Lubricator Co., Detroit. 


Walter A. Kuenzli 

Walter A. Kuenzli, Servel, Inc., Evansville, 
Ind.; D. L. Landen, Wolfe Bodies, Inc., De 
troit; Frank D. McAllister, Pittmans & Dean 
Co., Detroit; H. W. Guffey, Kelvinator Corp 
Detroit; C. D. McLaughlin, Kelvinator Sales 
Corp., Detroit; A. G. Loeffel, Detroit City 
Service Co., Detroit; E. J. Martin, Nationa! 
Food Distributors Assn., Chicago. 

Dain W. Milliman, Aluminum Co. of 
America, Detroit; J. H. Mitchell, Aluminun 
Co. of America, Detroit; F. J. Monagahn 
American Car & Foundry Motors Co., De 
troit; Bruce W. Palmer, Palmer Electric 
Co., Detroit; P. D. Parker, Kelvinator Corp., 
Detroit; Gale T. Pearce, Dry-Zero Corp 
Chicago; E. T. Pearsons, Baker-Raulang Co 
Cleveland. 

T. S. Pendergast, Universal Cooler Corp 
Detroit; J. Allen Petrie, Merchants Despatch 
Inc., Detroit; A. H. Quade, Briggs & Strat 
ton Corp., Detroit; R. W. Randall, Briggs 
& Stratton Corp., Milwaukee; Phil B. Rede- 
ker, Refrigerated Food News, Detroit; V 
J. Reese, Wagner Electric Corp., Detroit. 

W. G. Retzlaff, General Motors Truck Co 
Pontiac, Mich.; Walter S. Reynolds, Gen- 
eral Motors Truck Co., Detroit; John T 
Schaefer, Electric Refrigeration News, De- 
troit; L. E. Smith, Frigidaire Corp., Day- 
ton; R. J. Soulen, The White Co., Cleveland. 


Oscar F. Stauder, York Ice Machinery 
Corp., Detroit; C. Duff Stevens, Dry-Zero, 
Corp., Chicago; J. H. Stickney, American 
Car and Foundry Motors Co., Detroit; C 
H. Tanger, Servel, Inc., Evansville, Ind 
George F. Taubeneck, Electric Refrigeration 
News, Detroit. 

George E. Wm. Walker, The Devereaux 
Corp., Detroit; Don Wallace, J. P. Scran- 
ton & Co., Detroit; Elmer F. Weiss, Cutler- 
Hammer, Inc., Detroit; J. E. White, Dodge 
Bros., Detroit; Daniel D. Wile, Detroit 
Lubricator Co., Detroit; John R. Willard, 
Aluminum Co. of America, New Kensing- 
ton, Pa.; Corwin Willson, Copeland Labora- 
tories, Flint, Mich.; Edward C. Wood, North 
| American Car Corp., Chicago; John Wyllie, 


|ing current generators to provide cur- | 


| rent for electric motors belted to a com- 


| Aluminum Co. 


Corp., Detroit; E. E. Yahn, 


of America, Detroit. 


Kelvinator 
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RAERISERAT IGS 


i . ‘Sliding Shelves 3 Aatbete tie 
Interior Light on LG-73 © 
; Quiet and Economical 


Easy to Own ~ 


‘Backed ly 00 Yous Bustilence: 
oe and a , oer ———— . 


Get these facts and get set right for 1932! 


Beauty is the first appeal to your customers 
and Gibson MONOUNT Electric is unrivaled in 
eye-catching attractiveness. It gets attention 
and holds attention! Compare it! Never have 
you seen such outstanding distinction and 
beauty. That’s because the Gibson cabinet is 


not built around the MONOUNIT. The MONOUNII 
is built into the cabinet. 


Convenience is the next thing your customers 
look for. And in this phase, too, Gibson is dom- 
inant. Just count its conveniences! [Tt has 
everything. Many exclusive features only pos- 
sible with MONOUNIT refrigeration. 


And in performance Gibson is beyond compar- 
ison. The Gibson MONOUNTI is the greatest en- 


a a ae eee a . 
bie Bite wast. owt eats oe Pe 


gineering development in the history of refrig- 
eration. [t requires but half the space—weighs 
approximately half as much as ordinary units. 
Only three moving parts. Light, compact and 
powerful. 


Gibson Electrics are backed by 50 years’ ex- 
perience and a_ three-year guarantee. The 


Gibson Corporation is one of the oldest and 
largest manufacturers of refrigerators in the 
It builds nothing but refrigerators and 
That’s some- 


world. 
never has built anything else. 
thing to think about! 


Michigan. 
Without obligation please 


ee is ‘ 
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e es. This campaign is erea tails on Gibson |... franchise. 
spread interest snd enthi  ‘Theusand i distributor 
the j f people have ponded to the out 
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Fleet t forth m thes dvert t M 
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Gibson Electric Refrigerator Corporation, 
te Greenville, 
vive me complete de- 


ee Fe he ee ae eee ae re itis Ses aS Aa igh ae es ie pl Sa A ee SRA Re eT Le LT Seg a Ee ee ae eee ee Re ee Pe aes! eS lemme Ee Gan SAS PR, ge a REN Rie eg eh) Sn, | ee. San mr eT at vet sy, 
DN EON os MR fe Se Oe CE aug Ts ek tse Ne pe eG Ae et ee, A OTE ME oe nea a MDE TQ Ee CE REP ee, 
i wh ’ - ae 7 18 Pe ey. 2 re | Many * ae. 2 Pe 7 Fr. a 7 e |! see «Os Sg 7 oe en Bee a ae 2 eG ae i Cane mee Vig: ge eye gt R ge Teo wi, tory 
Sg Oe ae ee Te REN ag ie ne ak sn mr rc 
\ ve} ; . : _ . ‘ Fi ‘ be a a a ‘ ‘ Fate ee a5 yen ite Sas pal a saise ‘ a ‘ of : 
. ba . - ‘ . ay 

t . 

| ELECTRIC REFRIGERATION NEWS, FEBRUARY 17, 1932 - . 

i 

| . 

if 

} : 

|" , : 

’ 
: 
: ro eae digs ie 
j ’ Ses aie ie ela me d paises : 3 ae 4 
a ar ae Re korg eet i : 
‘ i he 
Bae 
7 ’ “a 
; wae ” a 

| + oi nia saad : ’ 

a ee. oe ro a ae ee Lo 
Sere Re) | FEATURES | : se 
ae . F * 3 beets ae me pata . ea = ' ae ou 

: i = : eee. te Jee: e ig gs ea ee eee . ee . ni 
at ¢ y ae Ce ee ee . See oa ee ‘2 alaliaomait a 

be : , : = bad seer. eae + 2 Vacca, oP yt 
. . ° \ 4 ee ee j et aneeme a 5 ; ; 
4 Se a ee ee : ‘ 7 
* re), of Thicker Insulation — = 

= _« me ~ es oP ges ee ee, \ ie 
oa e zt . Ne : re os paint.” ; ise ae ae ; *) : alate se . 

«. # .| =| = 8 Temperature Ranges | | ——— 
a x a. Vee i oa Pe is i 
is ‘ Noe 8 3 - Beveled Doors and Co i 7 | Ke = 

fe j r ae orners "a ae 
: ‘ oa ; P on rn : : - 4 
; oe 5) ere j ‘ Rua Foot-pads eS 
fait cession: 3 : ve : eee . Pl HM ; ea ; ; ss 
ro , os al e 
. , | ‘oe _ Chromium ated Hardware s 
es. : rae ‘ : - ie ee: . 
be oe z — 2 bere i i gee ¥ pa ae Mg af , a Gh ‘ = =a ’ \ Pare wT ic ai PR. 
ee ae ke i\N \~< ie eae 
seer re: ee \\2 i > .)\ ™ \ i ' Bais nf 
Pig 1 | | SE r) 2 \ a \ eae | “ae Sete 
a a \\ me er 
Vi ‘i ale \ —s ) \ he : ‘i ines 
% ' | j \ \ : eg : nd .* ; 
3 \} ah ae 
: ie ale t )) ‘ : 
Be se eee ae aes } a Y k } : H oe Sey ee ays 
vl iid \ 4 / | =e Rene eal 
ore 4 ' tea a oe = *) 
ay ia \ } f y eae Spee teeta 
a 3 , A / : 2 i ee a ys 
- XQ y , | a. 
tei a, é 4 in 
@ Eo . ere dj An 
ce MR ye ee cl, (ieee aaa ue ers rate ee 
i ey ran er 
wid : piste r Se 
ee 
Pe 
ssi cere ee eee 
oe aaa 
ue < ae pate 
ae 
ee i 
| seid cae o 
a ay 
ie ” —" . ? ! ¢ m ft , ’ - . ' - ae 
: ie, et ES aoe eet eee ee io Si ee: ea Ft ea op eS mee is SS eee BS So oes ae a oe See eee: Preis ) SE eek ie le os ae an 
re | yet eee oN, Aron ey «pete Mar ee” oe ode 
ae vb - +a a 
_ : a 


TRILLING & MONTAGUE, 


TO SELL ELECTROCHEF 


Tea 
DETROIT—Trilling & Montague, Inc., | 
will be distributor for Electrochef | 
ranges for Philadelphia and the sur- | 
rounding territory, according to an an- 
nouncement made by Gerald Hulett, 
sales promotion manager for Electro- 
master, Inc., manufacturer of the Elec- 
trochef range. 

Trilling & Montague is one of the lead- 
ing distributors of Norge refrigerators. 
The territory which the company will 
handle includes eastern Pennsylvania, 
southern New Jersey, and all of Dela- 
ware and Maryland. 

It has already received a carload of 
Electrochefs to meet initial demands, 
Mr. Hulett states. D. C. Beverly has 
been appointed as head of the range 
department for Trilling & Montague. 

Other distributors who have been add- 
ed since Jan. 1 are the L. C. Wiswell | 
Co. of Chicago, and the Capital Elec- 
tric Co. of Indianapolis, Ind. 

A. H. Jaeger, general sales manager 
of Electromaster, Inc., is visiting cities 
on the Pacific Coast with the intention 
of establishing distributorships in that 
area. 


CASWELL PICKS BLACKBURN 
AS COMMERCIAL MANAGER 


DETROIT—C. G. Blackburn has been 
appointed commercial manager of Cas- 
well, Inc., distributor of General Elec- 
tric refrigerators, according to recent 
announcement. 

Mr. Blackburn started selling General 
Electric refrigerators as a dealer in 
Ravenna, O., where he gave most of his 
time to commercial sales. Subsequent- 
ly, he sold his Ravenna store to become 


branch manager of the Lansing, Mich., 
store of Caswell, Inc. 


THIS YEAR ine 
They'll Buy the Refrigerator 


Reports from retail selling organizations show that 
buyers of electric refrigeration—this year—are 
comparing refrigerators rather than price tags. 
considering any price, they are asking what extra 
features and how much added quality it will buy. 


This fact largely explains the remarkable reception 
given the Leonard Electric by “the trade”, and its 


great appeal to the public. 


The new Leonard has the exclusive LEN-A-DOR, 
which is proving the greatest single sales feature of 
the season. It has a score of other points of design 
and equipment never before offered in its price class. 


Leonard brings to dealers a complete, compact line 


Doyle, 


ELECTRIC REFRIGERATION NEWS, FEBRUARY 17, 1932, 


| 


Who Says Refrigerators Can’t Be Sold in Winter? 


DOYLE JOINS COMMERCIAL 
STAFF OF 555, INC. 


LITTLE ROCK, Ark.—George E. | 
commercial refrigeration engi- | 
neer, has joined the commercial Kel- 
vinator division of 555, Inc., Kelvinator 


When a snow fall recently blanketed California, one General Electric dealer used a bobsled and team of horses 


ares ‘SALES ENGINEERS STUDY 
FRIGIDAIRE ROOM COOLER 


DAYTON--Sales engineers of Frigid- 
aire Corp. from every part of the United 
j ‘ States met last week for instruction in 
the winter, he took with him his the technical problems of installation 


Taking No Chances 


HICKORY, Pa.— When W. C. 
Moore of the firm of Allison Bros., 
Norge refrigerator dealer here, left 
Hickory for Phoenix, Ariz., to spend 


distributor, Pe : 
Mr. Doyle has had experience in this | luggage and his Norge refrigerator. of the new unit-type air conditioners 
line of work throughout the south. He | He made arrangements in ad- now being marketed by Frigidaire. 


succeeds Fred D. McCoy, who will de- 
vote most of his time this year to com- 
| mercial refrigeration work for 555, Inc. 


vance for the dealer at Phoenix to 
set up the refrigerator for him. 


More than 50 men from outside Day- 


Smith, manager of the sales engineering 
department. 
Technical discussions led by members 


NORGE PIN MEN OF 


DETROIT WIN CROWN 


DETROIT—The Norge Rollators, bowl- 
ing team representing the employes of 


| Norge Corp., have won their fourth 
| successive pennant in the city champion- 


ship, holding the Detroit city record of 


|27 straight winning games and a com- 


bined average of 982 pins per game. 
Every member of the Norge Rollators 
has rolled one or more perfect games. 
Frank Ashley, holding an average of 
207, has been victor in matches all over 
Michigan. He leads the All-Star League 


|in Detroit with five perfect score records. 


Tom Haley holds a 202 average in the 


All-Star League, and is the first bowler 


in the United States to win an All-Event 


ABC medal. Back in 1910 he made the 


first 700 score in history—705 total. An- 
thony Wilkins last season won the De- 


| troit Bowling Association high average 


medal with a 214 season average. 
Other members of the team are Her- 
man Bengell, Captain, and William 


| Holyburton. 


LOUISVILLE DEALERS WILL 


HOLD EXHIBITION MARCH 7 


NASHVILLE, Tenn.—A complete show- 


|ing of all the 1932 lines of electric re- 


ton and 25 from various factory activi- | 
ties attended classes instructed by L. E. | 


of the engineering and research staffs | 


in Dayton and sales demonstrations by 
members of the air conditioning division 


170 GENERAL ELECTRIC 


RALEIGH, N. C.—The fifth annual 
convention of the Southern Refrigerator 
Co., distributor in North Carolina for 
General Electric refrigerators, was held 


DEALERS MEET IN RALEIGH 


frigerators which are represented in 
Nashville will be held during the week 
of March 7, it is announced by the 
Nashville Banner, local afternoon news- 
paper and sponsor of the show. 

The show will be held in the building 
at 417 Church St. From eight to 12 
makes of modern electric refrigerators 
will be on display at the show, it was 
said. 

In addition to educational displays 
from the manufacturers of the various 
lines, a number of entertainment fea- 
tures will be provided for the occasion. 

Included in the display and showing 
will be the following: Frigidaire, Gen- 
eral Electric, Westinghouse, Kelvinator, 
Majestic, Norge, Leonard, Gibson, Ser- 
vel, Copeland and Mayflower. 


SPESSHARDT IS ADDED TO 
COPELAND FIELD STAFF 


MT. CLEMENS, Mich.—E. J. Spess- 
hardt has been added to the Copeland 


| field staff to cover the states of Mis- 


|souri, Indiana, Tennessee, and Ken- 
|tucky, according to announcement last 


at the Sir Walter Raleigh Hotel in this | 


city, Feb. 9. 
'@| e rs O S O r e Ol ) The meeting was attended by approxi- 
mately 170 utility and dealer executives 


and salesmen from all parts of the dis- 
tributor’s territory. 

A banquet in Hotel Sir Walter on 
Tuesday evening brought the conven- 
tion to a close. Talks were made by 
officials of the General Electric Co.’s 
refrigeration department. Details of the 


and solutions offered. 


STIER APPOINTED SYNTHANE 
SALES REPRESENTATIVE 


ATLANTA—Synthane Corp. an- 
nounces the appointment of H. Douglas 
Stier, 101 Marietta St., as sales repre- 
sentative for Synthane Laminated Bake 
lite and other products of the corpora- 
tion. 

Mr. Stier will cover the territory of 
Georgia and Alabama. The Atlanta 
office now brings Synthane Corp. 
branches to 13; representatives are 
located in Philadelphia, New York, 
Cleveland, Chicago, Boston, Detroit, 
Pittsburgh, Dayton, St. Louis, Minne- 


sales campaign for 1932 were discussed; | 
merchandising problems were analyzed | 


week by W. D. McElhinny, vice presi- 
dent of Copeland Products, Inc. 

Mr. Spesshardt has been in the field 
of training sales organizations for a 
number of years, according to Mr. Mc- 
Elhinny. 


‘YOUNG’ STRIBLING BUYS 
14-CU. FT. G. E. MODEL 


MACON, Ga.—W. L. “Young” Strib- 
ling, aspirant to the heavyweight box- 
ing crown, who was defeated by Max 
Schmeling last summer, lost another 
battle a short time ago to L. R. Booth, 
salesman for the Georgia Power Co., 


| utility outlet for the W. D. Alexander 
|Co., General Electric refrigerator dis- 
}tributor in Atlanta. 


Mr. Booth thought that Mr. Stribling 
snould avail himself of a General Elec- 
tric refrigerator, and only a few rounds 
of sales talk were necessary to gain 
Mr. Booth the decision. 

Mr. Stribling bought a 14-cu. ft. model. 


ASSUMES TAIT’S TERRITORY 


WORCESTER, Mass.—Appliance 
Engineering Corp. of Boston has taken 
over the distribution of Copeland re- 
frigerators in Worcester County, for- 


en, 


of “package merchandise”—backed by 51 years of 
refrigeration experience. There are 8 beautiful 
models (2 all-porcelain) requiring no installation 


apolis, Los Angeles and San Francisco.! merly conducted by R. H. Tait, Inc. 


except plugging into an electrical outlet. 


How To Train Salesmen 


Write or wire promptly, if you are interested in the rai " ‘ ‘ ‘ . 
ee oe As Told By Fred Gray, Jr., Distributor’s Sales Manager 


profit opportunity that has attracted 30 new large and 
important distributors, and their hundreds of dealers, 
to the Leonard franchise in the past two months. 


HOUSTON, Tex.—‘Successful refrig-|for refrigeration in food preservation; 
eration salesmen must be trained in the the theory of refrigeration and its his- 


LEONARD REFRIGERATOR COMPANY 
14256 Plymouth Road, Detroit, Michigan 


WITH THE Len-A-Dor 


knowledge of the product, as well as in 
the general field of refrigeration,” be- 
lieves Fred Gray, Jr., refrigeration sales 
manager of the Star Electric & Engi- 
neering Co., distributor of Servel refrig- 
erators in the Houston territory. 

In obtaining such salesmen, Mr. Gray 
A TOUCH OF THE TOE AND | advertises in the newspapers a refrig- 
THE DOOR SWINGS OPEN eration training school, rather than a 
“man wanted.” This type of advertise- 
ment results in a high type of applicant, 
| he reports. 

A short interview with the man who 
wishes to enter the school is used to 
enable Mr. Gray to decide whether or 
not to accept him; enrollment in each 
class is limited. 

During the period of training, which 
is completed before the man goes out 
into his territory, Mr. Gray becomes 
better acquainted with the individual 
men, which helps him to build up a 
strong, closely knit sales organization. 
This, the sales manager believes, is im- 
portant in gaining cooperation from the 
salesmen in understanding their in- 
| dividual cases 

Such subjects as the general reasons 


torical development; the specific theory 
of the Servel Hermetic unit and cabi- 
net; and the actual sales presentation 
are covered in the course. 

Construction is covered as carefully 
and thoroughly as possible, Mr. Gray 
points out, and emphasis is placed on 
the scientific reasons for each feature 
as well as its sales appeal. 

“A salesman who is well grounded in 
the fundamentals can more forcefully 
present his arguments, even though we 
caution him against too technical a pres- 
entation,” Mr. Gray continued. 

Classes are held for a week, morning 
and afternoon, intensive training being 
accomplished through classroom read- 
ing and written examinations on ques- 
tions. Demonstration units, compres- 
sors, and parts are used to make the 
course as practical as possible, and the 
full line of sales promotional material 
is gone over carefully. 

Classes are small enough so that each 
man may enter into the discussion, and 
may get individual attention. Mr. Gray 
estimates the average class at 14. 
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Triumphant Again! 


and with drastically lower prices 


Just as Majestic, in 1928, astounded the radio world with 
the first moderately priced. all-electric radio with dynamic 
speaker, so now Majestic values are sweeping to new leader- 


ship, with a refrigerator of such outstanding beauty, 
such unparalleled performance, at such drastically lower 


prices, that it is setting the pace for an entire industry! 


once more Majestic wins 
this. time with 


We 
REFRIGERATOR 


Already tens of thousands of satisfied owners are attest- 
ing the perfection of the Majestic refrigerator. And 
once more, engineers the country over are marveling 
at the manufacturing genius of Majestic — a genius 
that now can point to a production record without 
equal in the industry: more than twice as many elec- 
tric refrigerators as were ever turned out by any 
Ys other entrant in the same period of time! 


You'll be delighted with the Mighty Monarch of the 
Arctic, just as more than three million families have 
thrilled and continue to thrill at the Mighty Monarch 
of the Air. For this modern refrigerator, backed by a 
3-year factory guarantee, is priced many dollars below 
what you might reasonably expect to pay for such an 
outstanding value. 

Majestic Electric Refrigerators are made in a size to 
suit every need. All have pyroxylin exterior finish, 
porcelain-on-steel interior, positive air circulation, 
a factory sealed unit and 26 other great features, all 
tested and approved by Good Housekeeping Institute. 
\ isit your nearest Majestic dealer. Examine the Mighty 
Monarch of the Arctic. Note its beauty, its amazing 
efficiency, its remarkably low price. 

Don't buy until you see Majestic. Then match it, 
point by point and dollar for dollar —if you can! 


GRIGSBY-GRUNOW COMPANY, CHICAGO 


MADE BY THE MAKERS 


OF MAJESTIC RADIO 


—as appearing in the February 20th issue of 
The Saturday Evening Post 


Whenever a strong public trend swings 
a product into such popular favor as 
that enjoyed by Majestic Refrigerator, 
you can be certain that the article has 
outstanding merit at a price which the 
majority of people approve. 


People want refrigeration that is depend- 
able and trouble-free. They want it to 
Lo about the routine job of preserving 
food quietly and economically. They 
don’t want cheap refrigerators. But they 
want good refrigerators at low prices. 


GRIGSBY -GRUNOW 


This insistent demand on the part of the 
public Majestic is now meeting in its 
new and modern $8,500,000 plant, the 
finest of its kind in America — with a 
refrigerator of the luxury type, built in 
six sizes, from four to twelve cubic feet. 
at prices never before attempted. 


And it is backing its great production 
schedule with an advertising and sales- 
promotion program that is causing deal- 
ers everywhere to appreciate the tremen- 
dous profit-possibilities represented by 
the Majestic franchise. 


COMPANY, CHICAGO, 


and affiliates. with factories at Chicago. Toronto, London. 
Bridgeport, Oakland, and Sao Paulo, Brazil 


Manufacturers also of MAJESTIC RADIOS 
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GEORGIA POWER WILL 
HANDLE KELVINATORS 


ATLANTA—Appointment of the 
Georgia Power Co. as dealer for Kel- 
vinator electric refrigerators in Atlanta 
and vicinity is announced by the Gray- 
bar Electric Co., state distributor. 

C. T. Marchmond, southern district 
manager of Graybar, presided at a re- 
cent meeting of the company’s sales or- 
ganization, held at the Atlanta Biltmore 
hotel. More than 75 officials of the 
Georgia Power Co., and of Graybar and 
Kelvinator, were present. 

Featured speakers at the morning ses- 
sion included W. W. Barr, president of 
the Georgia Power Co.; Campbell Wood, | 
director of utility sales for Kelvinator, | 
and S. D. Camper, regional manager of | 
Kelvinator. Mr. Camper introduced tne | 
1932 models. 

A. D. Hammond of Atlanta, merchan- | 
dising manager of the Graybar Electric 
Co., opened the afternoon session with 
an interesting and enthusiastic talk. A 


movietone screen, showing Kelvinator 
factory scenes, was shown. 
Among those who spoke were Mr. 


Camper, E. L. Triffitt of Brooke, Smith | 
& French, advertising agency; J. P.| 
Scott of Detroit; I. H. Morehead, mer- | 
chandising manager of the Georgia) 
Power Co., and Herbert Metz, sales pro- | 
motion manager of Graybar of New 
York. 


G. E. DISTRIBUTOR OPENS 
NEW SALES HEADQUARTERS 


DALLAS, Tex.—S. C. Griswold, Inc., 
distributor of General Electric refrigera- 
tors in this territory, has moved its 
display, sales and office headquarters 
from 418 N. St. Paul St. to the Inter- 
urban Bldg., former location of the Dal- 
las Power & Light Co., where more spa- | 
cious quarters are provided. ' 


| 
| 
| 


Southern Gentlemen Visit Gibson 


Southern distributors recently visited the Gibson factory at Greenville, 
Mich. Left to right: Fred Bultman, Cain Radio Co., Jacksonville, Fla.; 
Frank Parrish of the Keith-Simmons Co., Nashville, Tenn.; F. A. Delano, 
general sales manager, Gibson; P. W. Peck, southern district manager, 
Gibson; and William Keith, president, Keith-Simmons Co., Nashville. 
To show what northern Michigan weather looks like, Mr. Bultman, the 
gentleman at the left, carried a copy of the photograph home with him to 
his llyear-old daughter, who has never seen snow. 


is a permanent selling point 


Why BONDERITE 
HOLDS PAINT to STEEL 


These photographs (enlarged 100X) 
of a section of cold rolled steel and 
a section of Bonderized steel, visual- 
ize why the phosphate crystals of the 
Bonderized metal (right) have such 
a strong binding affinity for the ap- 
plied finish. 


. . supplied by BONDERITE 


“It's Bonderized”—is today’s message of an added quality. 
now standard with many of the leading builders of refrigera- 
tors. (List on request. ) 

No customer turns a deaf ear to the “permanence” appeal. 
whether buying roofing or refrigerators. 


Permanency is no new fad or faney—hatched this year and 
passed up next. 


Bonderizing is a permanent sales appeal. This chemical 
process that “holds paint to steel” prevents the flaking or 
peeling of lacquer or enamel—a permanent barrier to rust. 
It requires no master salesman to make a dramatic selling 
point of this. 


Bonderizing represents a superior metal finishing system. 
and adds tremendously to customer satisfaction. Bonderized 
refrigerator cabinets retain their luster and remain rust-free 
for the life of the unit. Send for catalog “Bonderite.” 


Parker Rust-Proof Company 


2197 East Milwaukee, Detroit. Michigan 


ARKER RUST-PROOFI 


F RU 


! N T 1 i- € 


E 


Time Inc. Studies Refrigeration Market 


In Average American City 


NEW YORK CITY, Feb. 15.—How the 
market for electric refrigerators varies 
among income groups in an average 
American city is told as part of a study, 
“Markets by Incomes,” just published 
by Time, Inc., publisher, showing the 
relation of income to retail purchases 
in Appleton, Wis. 

The inventory shows 959 automatic 
refrigerators in the city of Appleton, 
and 959 is 15.5 per cent of all Appleton 
families, or more than five per cent 
above the saturation point all over the 
country as computed by number of 


| families by Time. 


| more practical 


The Middle West was believed to be a 
location for the city 


| chosen for the survey’s purposes be- 


cause the Pacific Coast was too far 
away; the South hardly representative 
because of its large negro population, 
and the East too closely settled and de- 


| pendent, one city on another. 


Wisconsin stood out above all other 


| mid-western states because of its liberal 


/to consult the individual’s actual state | 


income tax laws which made it possible 


income tax report, thus doing away 
with all guess work. 

Appleton was taken as typical, first 
because it is an independent market, 


| not dependent on a neighboring large 
| city or on other towns of its own size 


as are many eastern cities. For the 


| purpose of convenience in the survey, 
| Time sought a city of about 25,000 pop- 
ulation; Appleton has 25,267. 


Appleton is 204 miles north of Chi- 
cago, 100 miles northwest of Milwaukee. 


| It lies in the center of a better than 
| average dairy and farming area, and 


contains a diversity of manufactures— 
paper, wood, wool, metal products. 


| There are no slums and no _ peacock 


alley. 
Appleton’s 25,000 population represents 
more than 6,000 families. Of these, in- 


| vestigators surveyed the buying of 431 


out of the 4,444 families with incomes 
under $2,000; 196 out of 978 families 


| with incomes between $2,000 and $3,000; 


| 231 out of 438 families with 


incomes 


| of $3,000 to $5,000; 154 out of 220 fami- 


lies with incomes of $5,000 to $10,000, 
and 87 out of 119 families with incomes 
of $10,000 and more. 

By basic consumer interviews calling 
for answers to 151 questions, investiga- 


| tors obtained data on automobiles, ac- 


COOKING SCHOOL CROWDS: 
REQUIRE DOUBLE SESSIONS. 


cessories, radios, house construction, 
household heating, furnishings, electri- 
cal appliances, sport, smoking habits, 
travel, flooring, refrigerators, rugs. 

From housewives, investigators learned 
brands and quantities of all sorts of 
food products purchased during a typi- 
cal month. 
assessed valuations of houses 
grounds, and the records of every build- 
ing permit issued during 1929, 1930, and 
the first half of 1931 were learned. 

In general it was found that the over- 
$5,000-a-year family uses twice as much 
soap, replaces radios 50 per cent faster, 
buys 80 per cent more coffee, 70 per 
cent more canned fruit, spends twice 
as much on electric refrigerators, uses 
seven times as many electric ironing 


From the city government, | 
and | 


| machines, buys twice as many new auto- 
mobiles per year, than the family earn- 
ing less. 

During the past two and a half years, 
each thousand families in each income 
group have bought automatic refrigera- 
tors as follows: under $2,000 income, 55 
units per thousand families; $2,000 to 
$3,000, 123 units per thousand families; 
$3,000 to $5,000, 187 units per thousand 
families; $5,000 to $10,000, 236 units per 
thousand families; and $10,000 and more, 
302 units per thousand families. 

From year to year, the relation of one 
income group to another varies very 
little, the report shows. In 1929, the 
buying was a little heavier than in 
subsequent periods, and was divided as 
follows: 

Incomes under 


$2,000, 26 units per 
thousand families; $2,000 to $3,000, 53 
units per thousand families; $3,000 to 
$5,000, 83 units per thousand families; 
$5,000 to $10,000, 101 units per thousand 
families; $10,000 and over, 139 units 
per thousand families. 

In 1930, the picture showed this: Un- 
| der $2,000, 20 units per thousand fami- 
| lies; $2,000 to $3,000, 45 units per thou- 
| sand families; $3,000 to $5,000 families, 
|52 units per thousand families; $5,000 
to $10,000, 99 units per thousand families; 
| $10,000 and over, 104 units per thou- 
|sand families. 

The first half of 1931, the following 
figures were shown: Under $2,000, nine 
units per thousand families; $2,000 to 
$3,000, 25 units per thousand families; 
$3,000 to $5,000, 52 units per thousand 
families; $5,000 to $10,000, 36 units per 
thousand families; $10,000 and over, 59 
units per thousand families. 

Families in the upper income brackets 
are not very big buyers of small or in- 
expensive’ refrigerators, the _ report 
shows. Sales of refrigerators under 
$200 in price were bought by 13 families 
in every thousand with incomes under 
$2,000; 37 families in every thousand 
with incomes between $2,000 and $3,000; 
51 families in every thousand with in- 
comes between $3,000 and $5,000; 36 
families with incomes between $5,000 
and $10,000, and only 17 families with 
incomes of $10,000 and more. 

This highest income group bought 171 
refrigerators costing $300 or more each, 
per thousand families, and 114 of the 
medium priced refrigerators ($200-$300) 
per thousand families. 

Families with incomes of $5,000 to 
$10,000 bought mostly in the medium 
priced field, with 116 purchases pe 
thousand families of the $200-$300 re- 
frigerator models, 84 purchases _ per 
thousand families in the higher priced 
refrigerators, and 36 purchases in the 
| popular priced field. 
| The income group between $2,000 and 
| $3,000 bought 37 low priced refrigerators 
| (under $200) per thousand families, 70 
|medium priced models, and 17 high 
| priced models. 

Between $3,000 and $5,000, 51 families 
in every thousand bought the smalle: 
refrigerators, 95 in every thousand me- 
dium sized models, and 41 in every thou- 
sand the large refrigerators. 


| 


Mary Pickford Buys 
Unit for Furs 


PASADENA, Calif—Mary Pick- 
ford and Douglas Fairbanks need 
have no more worries regarding 
their fur coats, according to George 
Ogden, salesman for the Kelvinator 
dealer, here. 

Kelvinator refrigeration equip- 
ment was installed in the fur stor- 
age room of “Pickfair,” the Fair- 
banks’ home. 


BUFFALO—A traffic tie-up caused by 
crowds of women who came to attend 
the cooking school 


chef range, necessitated the holding of 


two sessions each day the school was | 


in progress, officials of the dealership 
relate. 

The double sessions lasted three days. 
The Electrochef range and other modern 
appliances were demonstrated, and new 
types of foods put on display. 


BUYS OUT KELVINATOR DEALER 


INDIANAPOLIS Kelvinator - May 
Corp., formerly handling Kelvinator 
here, has sold its business to the Pear- 
son Piano Co. of 128 N. Pennsyl- 
vania St. Paul W. Fechtman is head 
of the Kelvinator division of the Pear- 
son Piano Co., which has been in busi- 
ness in Indianapolis since 1873. 


REX COLE HONORED 


NEW YORK CITY~—Rex Cole, presi- 
dent of Rex Cole, Inc., New York dis- 
tributor of General Electric refrigera- 
tors and ranges, has been elected first 
vice president of the Central Mercan- 
tile Association at a recent meeting of 
its board of directors. 


recently held here | 
by Larkin Bros., dealer for the Electro- | 


INDIANA, KENTUCKY NORGE 
DEALERS ATTEND MEETING 


LOUISVILLE Norge electric re 
| frigerator dealers from Kentucky and 
southern Indiana were introduced to the 
1932 Norge models for the first time at 
the Seelbach Hotel, Feb. 2. George 
Buechel, vice president of the Sutcliffe 
|Co., distributor, extended a welcome to 
| Visiting dealers. 

J. E. Oliphant, Norge divisional man 
| ager, presented the Norge line, and H 
W. Terry of Cramer-Krasselt Co., out 
lined the advertising and sales promo 
tional activities of the corporation fo! 
1932. R. E. Densmore, western regional! 
manager of Norge Corp., spoke on fac 
tory expansion. 

A. N. Dalzeith conducted a “question 
box” by which dealers could discuss 
various features of the 1932 refrigera 
tor models. 


COMMERCIAL BUSINESS IS 
BEST, CUBAN OUTLET SAYS 


HAVANA, Cuba—A larger volume of 
commercial than household sales is re- 
ported by Jose Villaamil, chief of the 
refrigeration departments of La Casa 
Grande and El Encanto, Havana de- 
partment stores which distribute Cope- 
land refrigeration equipment. 

Mr. Villaamil states that the Cuban 
government has required all places han- 
dling milk, meat, and other perishable 
products to put in refrigeration, thus 
| giving impetus to the refrigeration in- 
dustry in Cuba. 


NORGE USED IN SCHOOL 


BALTIMORE—Norge electric refrig- 
eration will be featured in a cooking 
school which will be opened soon by the 
May Co., department store in this city 
The school will continue for 13 weeks; 
advertisements of the school and of 


Norge refrigerators will be broadcast 
over the radio during the 13-week 
period. 
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RANGE MEN TO HOLD 
HOTPOINT MEETINGS 


CHICAGO, Feb. 16.—-A series of one- 
day regional conventions staged by “fly- 
ing squadrons” of factory executives 
working from Chicago, will be held for 
General Electric Hotpoint range dealers 
and salesmen beginning today. 

Elements of electric cookery and the 
features of the Hotpoint range in par- 
ticular will be the subject of the con- 
ventions. Three troupes have been or- 
ganized, headed by J. R. Poteat, D. C. 
Marble, and M. H. Beekman. Mr. Po- 
teat’s troupe will cover the central 
states, Mr. Marble’s the western, and 
Mr. Beekman’s the eastern. 


P. L. Miles, manager of range sales, | 


and W. A. Grove, manager of advertis- | 


ing and sales promotion, will cover some 
of the meetings. Other members of the 


“squadrons” will be Miss Frances Weed- | 


man, Miss Myrtle Turney and Miss Viola 
Decker, home economists; Clint Brown, 
W. H. BonDurant, H. K. DeWees, H. A. 
Ross, and A. W. Peterson. 

Here is the list of meetings arranged 
thus far: El Paso, Tex., Feb. 16; Phoenix, 
Ariz., Feb. 19; Los Angeles, Feb. 20; 
Fresno, Calif., Feb. 23; San Francisco, 
Feb. 24; Portland, Ore., Feb. 26; Seattle, 
Feb. 27; Butte, Mont., Feb. 29; Salt Lake 
City, Utah, March 3; Denver, March 4; 
Kansas City, March 7. 

Omaha, March 9; Minneapolis, March 
10; Duluth, March 11; Milwaukee, March 
12; Des Moines, March 15; Pittsburgh, 
Feb. 12; Columbus, Ohio, Feb. 15; Cincin- 
nati, Feb. 17; Nashville, Feb. 18; Bir- 
mingham, Feb. 20; New Orleans, Feb. 
21; Houston, Feb. 24; Dallas, Feb. 25; 
Oklahoma City, Feb. 26. 

Little Rock, Ark., Feb. 27; St. Louis, 
Feb. 28; Indianapolis, March 2; Rich- 
mond, Va., March 6; Washington, D. C., 
March 9; Baltimore, March 11; Phila- 
delphia, March 15; Harrisburg, Pa., 


March 14; East Orange, N. J., March 17; | 


New York City, March 18; Boston, March 
20; Portland, Me., March 23; Springfield, 
Mass., March 24; Albany, N .Y., March 25. 

The morning of each of the programs 
will start with a feature called “Sealed 
Range” in which the home economist 
prepares a dinner, places it in the oven, 


sets the temperature control and auto- | 
matic timer and “seals” the range until | 


12:30, when the dinner is removed. 
An outline of dealer and central sta- 


tion operations will be given, as well as | 


discussion of the product, prices, time 
payments, sales contests, etc. The pro- 
gram will conclude with the showing of 
a sound movie called “Range Interlude.” 


BERRY APPOINTED FIELD 


LEADER FOR COPELAND 


MT. CLEMENS, Mich.—Carl M. Berry 
has been appointed field representative 
for Copeland Products, Inc., in the 
Texas, Oklahoma and Kansas area, ac- 
cording to announcement by W. D. Mc- 
Elhinny, vice president of the company. 

Mr. Berry was graduated from the 
University of Michigan in the class of 
1923 in mechanical engineering. He 
has had experience with public utili- 
ties, and just prior to coming with Cope- 
land was district manager for another 
manufacturer of electric refrigeration 
equipment in the Dallas territory. 


GIBSON LINE EXHIBITED BY 
ALBANY, N. Y., DISTRIBUTOR 


ALBANY, N. Y., Feb. 12..-An exhibi- 
tion of the entire Gibson electric refrig- 
erator line, sponsored by the Capital 
City Distributing Corp., here, closed 
today. 

Max Landay, who directed the show, 
sent invitations to all the dealers in the 
territory Frank S. Gibson, Jr., vice 
president in charge of sales; Herbert 
E. Young, eastern district manager; H 
M. Pauley, special representative; and 
H. C. Thomson, in charge of exploita- 
tions, were among officials who attended 
the exhibit. 


BOSTON FRIGIDAIRE STORE 
SUPERVISOR NAMED 


BOSTON—Announcement of the ap- 
pointment of J. E. Berry, former house- 
hold salesman, as supervisor at the 
Boston Frigidaire retail store was made 
this week. 

Berry has had a record as a salesman, 
qualifying for the company’s B.t.u. 


Quota Club, organization of Frigidaire | 


salesmen who exceed yearly sales 
quotas, every year for the past five 
years. 


300 KELVINATOR DEALERS 
MEET IN BUFFALO 


BUFFALO—W. E. Henning of Kel- 
vinator-Buffalo Corp., distributor in this 
territory of Kelvinator Corp. products, 
welcomed the 300 dealers in his area 
to the annual convention at the Hotel 
Statler recently. 

J. F. Crossin, regional manager; H 
W. Burritt, vice president in charge of 
sales, and A. M. Taylor, advertising di- 
rector assisted the local distributor in 
presenting the 1932 Kelvinator line. 


ie sie a 


ie being a manufacturer for a 
few minutes. Put yourself in your 
customer's place. Look at your cabinet 
through his eves. See it as he would see it—and then hear 
your salesman say: ‘This cabinet is thoroughly insulated with 
Armstrong’s Type Lk Corkboard!” 
There is a world of meaning in these words for you, as the 
You 


familiar with its thirty-year record as standard insulation in 


customer. know about corkboard insulation. You are 
ice cream plants. You have used corkboard insulation in your 
hardening rooms and you want the same insulation in your 
cabinets. You have definite knowledge that corkboard retains 
its high insulating efficiency in actual service. In fact, “insu- 
lated with Armstrong’s Type LK Corkboard” is the strongest 


selling argument the salesman could use! 
* * * 


Join the growing list of manufacturers who are taking ad- 
vantage of the extra sales help given by Armstrong’s Type LK 
Corkboard Insulation. Don’t overlook its low coefficient of 


thermal conductivity (.269 B. t. u.), or its resistance to mois- 


TYPE 


Armstrong's Lk 


NELSON ICE 


This efficient, sturdy Nelson 8-hole ice cream 
cabinet is insulated throughout with Arm- 
strong’s Type LK Corkboard. Three-inch 
thickness is used on all sides, 4 


and the top is equally well insulated. The 


lf you were selling 
ICE CREA 


youd want to know 


wa Hw 


CREAM CABINET 


(. Nelson Manufacturing Company, of St. 


Louis, has been making ice cream cabinets for 
more than 35 years. They state that they se- 
lected Armstrong's LK Corkboard Insulation 
because of its superiority to all other types. 


” 


on bottom, 


ture, light weight, and lasting efficiency. And add to all these 
the tremendous power of the trade’s acceptance of corkboard 
as a superior insulating material. 

Let us send you complete information about Armstrong’s 
Type LK Corkboard. If you want to make tests, we will 
include samples. And Armstrong engineers are always at your 


service for consultation on any question of insula- 


Armstrongs 
tion. Address Armstrong Cork & Insulation Com- 
pany, 917 Concord St., Lancaster, Pennsylvania. Product 


AT YOUR SERVICE 


Cneck the nearest office. Get the phone number from the local directory Then call 


for further information about the new sizes of Armstrong's Type LK Corkboard. 


Albany, N.Y Atlanta, Ga.; Boston, Mass.; Buffalo, N. Y.; Charlotte, N. ¢ Chicago, IIL; Cincinnati 
Ohio; Cleveland, Ohio; Dallas, Tex.; Denver, Colo.; Detroit, Mich.; Grand Rapids Mich.; Houston, Tex.; 
Jacksonville, Fla.; Kansas City, Mo.; Milwaukee, Wis.; Minneapolis, Minn.; New York, N. Y.; Omaha, 
Neb Pittsburgh, Pa.; Rochester, N. Y.: St. Louis, Mo.; Syracuse, N Y.; and in Canada —Montreal, 
loronto, Winnipeg. 

Armstrong representatives are located in the following cities Baltimore, Md., John R. Livezey; Los 
Angeles, Cal., Gay Engineering Corporation; New Orleans, La H. T. Steffee; Philadelphia, Pa., John R. 


Portland, Ore., Gillen-Cole Company; San Francisco, Cal., Van Fleet-Freear Company; Wash- 


. John R. Livezes 


Livezey 
ington, D. ¢ 


Corkboard Insulation 


Efficient and Practical Insulation for Refrigerating Equipment 


’ 
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HARDWARE MEN SEE. 


REFRIGERATION LINES 


DETROIT—Four makes of refrigera- | 
tors, the Leonard, Gibson, Mayflower, | 
and Bohn, were displayed at the Mich-| 
igan Retail Hardware Association con- 
vention held in Detroit, Feb. 1-12. | 

Leonard makes occupied the refrig- | 
erator space in the model store of | 
“Henry Brown,” mythical hero of the | 
association. According to arrangement | 
of the model stores, electric appliances 
in hardware stores should occupy a 
space along the sidewalls far to the 
front of the store. 

Exhibits on the floor included Gibson, 
by Morley Bros. of Detroit; Mayflower, 
by the Radio Distributing Co. of De- 
troit and Grand Rapids; and Bohn, by 
W. Bingham of Cleveland. 

Dealers were told to keep their cash 
registers in the rear of the store, charge 
odd prices so that change-making will 
be necessary, and to employ other tricks | 
to give the customer a chance to look 
around for something else to buy. The 
matter of cutting sales resistance was 
the major point of discussion at the 
business meetings. 

There were 1,543 members of the asso- 
ciation in attendance at the meeting. 


ST. LOUIS GROUP VISITS 
LEONARD FACTORY 


DETROIT—H. J. Free, G. 8S. Scofield, 
and Ralph Crancer, all connected with 
Leonard refrigerator sales in St. Louis, 
were recent visitors to the Leonard Re- 
frigerator Co. plant, here. 

Mr. Free is in charge of wholesale 
operations and Mr. Scofield retail sales 
manager of the Aeolian Co., new Leon- 
ard distributor in the St. Louis terri- 
tory. 

Mr. Crancer is proprietor of the South 
Side Radio Co. in St. Louis, one of the | 
dealers operating under the Aeolian Co. | 


| district manager; 
lice engineer; 
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Graduates in Kelvinator Cold Cookery 


Here we have one of the first classes to complete a course in cold cookery in the Kelvin Kitchen, home eco- 
nomics department of Kelvinator Corp. 


NORGE DEALER MEETING 
ATTENDED BY 150 MEN 


DALLAS, Tex.—More than 150 Norge | 
dealers attended the annual sales con- 
vention of Texas Norge refrigerator 
representatives Feb. 9 at the Baker 
Hotel in this city. William J. Schnelle, 
president of the Texas Radio Sales Co., 
was host to the visiting dealers. 

At a luncheon at noon, Will Z. Hayes, | 
vice president of the Republic National 
Bank spoke on the “Business Outlook 
for 1932.” Radio entertainers from Sta- 
tion WFAA presented a program. 

Officials of the Norge Corp. attending 
the sales convention were W. C. Rowles, 
A. N. Dalzeith, serv- 
Harry Terry, vice presi 
dent of Cramer-Krasselt Co.; R. A. 
Densmore, western sales manager. 


How To Display Refrigerators 


As Practised By F. C. Nash & Co., Copeland Dealer 


PASADENA, Calif. Being 
when hot weather broke in earnest last 


ready | 


summer was largely responsible for the | 
| something where it is evident the dealer 


fact that F. C. Nash & Co., Copeland 
refrigerator dealer, averaged 25 sales a 
week during the entire summer. 

H. W. Kemp, manager of the electric 
refrigerator department, believes’ in 
mass display. “One or two refrigerators 
in the windows with pretty ribbons tied 
to them may be a picture worth fram- 
ing, but it takes mass display to sell 


| yourself. 


|} your confidence in the 


refrigerators in a department store,” he | 


BUSH INDIVIDUAL FINNED TUBING 


FOR 


With 21 standard 


evaporators or coils for 
type of 


promptly. 
Where fan driven 


14-inch O.D. tubing can 
be used to advantage in 
many cases. 


For AMMONIA 


installations various sizes 
of tube and fins are avail- 
able. lron pipe fittings 
can be provided as re- 
quired by your installa- 
tion practice. 


possible to offer made 


quick shipments. 


ALUMINUM 


binations of fin and tube sizes, 


refrigeration service 
can be assembled and shipped 


to be used, a cooling unit built 
of 15%-inch square fins on 


This flexibility makes it 


der low sides best suited to 
field requirements and to make 


Chart A2000 for 


Low Pressure Refrigerants 


REFRIGERATION = AIR CONDITIONING 


com- 
tubing 
every 


air is 


——77~ 
FINNED TUBING 
— is cal | 


ete, 
BUSH MANUFACTURING CO 


to or- 


line we 
portuni 


- BRASS COPPER 


In air conditioning finned 


and cooling. Among the stand- 
ard sizes of Bush Finned Tub- 
ing are types suitable for in- 
stallations of this kind. 


The efficiency of finned 
tubing hasbeen demonstrated in 
submerged installations as well 

as when used in con- 
junction with spray sys- 
tems. 


in the manufacture and 
fabrication of finned 
tubing for 22 YEARS, 
we are in a position to 
co-operate fully and ef- 
r fectively with manufac- 
turers of air conditioning units. 


Where engineering design 
indicates sizes not now in our 


ment to your requirements. 


Folder No. 100 for 
Finned Tubing Specifications 


is used for both heating 


Having specialized 


wouldappreciatethe op- 
ty of adapting our equip- 


OR STEEL 


HARTFORD 


DISTRIBUTORS FRANCHISE AVAILABLE 


THE BUSH MFG. CO. 


102 WELLINGTON ST. 


IN PRINCIPAL CITIES 


CONNECTICUT 


|does not 


“The psychology of mass display is 
simple enough, and is this: the public 
is more likely to put its money into 


has already put his money. If you wish 
to inspire confidence in an article, let 
it be a refrigerator or anything else, you 
must show confidence in that article 
If you are willing to buy 20 
refrigerators and place them on the floor, 
you have done something that shows 
article you are 
trying to sell.” 

The 25 cents a day argument proves 
effective in Mr. Kemp's department. He 
use the meter to collect the 


money, but uses that argument in his 


_ advertising and sales talks. 


|but one can cause 


is $7.50 per month, 
the customer to 
better visualize his savings by refriger- 


“Of course that 


|ation through using the 25 cents a day 


presentation,” he says. 

“We encourage people to develop the 
habit of dropping a quarter into a little 
iron bank instead of a sugar-bowl or a 


|cigar-box, every day, and we find that 


many of them are doing it. 
“The size of down payments matters 


| but little since our credits are properly 


| ‘combed.’ 


The need of a meter or other 
device to boost collections seems un- 
necessary, since the type of people in- 


| terested in electric refrigerators is fou 


the most part the type which will plan 
some way to meet payments. 

“We do not plan to repossess a single 
refrigerator unless such necessity should 
arise through misfortune. We have re- 
possessed none so far and payments are 


|coming in as they should. 


“Seventy-five per cent of our sales are 
floor sales,” Mr. Kemp reports. “When 
I say floor sales I include those made 
in answer to telephone calls made by 


people who have seen our newspaper 
advertisements. Those actually made 
from the results of display and floor 


contacts constitute at least 50 per cent 
of the total.” 

The Nash Co. does no commercial 
work, all sales being of domestic refrig- 
erators. The most popular size, the com- 
pany finds, is the 5-ft. box with 10 sq. ft. 


of shelving. Larger sizes sell more 
readily, Mr. Kemp reports, than small 
sizes. 


REPUBLIC RADIO CORP. IS 
HOST AT DEALER MEETING 


RAPIDS, Mich.— Republic 
Radio Corp. marked the beginning of 
its second season as Norge distributor 
by holding a dealer’s meeting and ban 
quet at the Rowe Hotel recently, reports 
Cc. C. Christiancy, manager of the dis 
tributor’s western Michigan operations 
J. M. Dubrou, in charge of the dis- 
tributor’s retail division, presented re- 
tail problems and sales methods to a 
group of 50 retail salesmen and dealers 
in the afternoon 

C. H. W. Merrill, sales manager of the 
wholesale division, was toastmaster at 
the banquet in the evening Hugh 
Walters, sales manager of the wholesale 
division, presented the Norge line and 
brought out its new features 

C. H. Brehm of Cramer-Krasselt Co 
advertising counsel of Norge Corp., out- 
lined the 1932 advertising program 


PARKER TO OPEN MID-WEST 
DISTRIBUTORSHIPS 


CHICAGO—H. C. Parker, president of 
H. C. Parker, Ltd., Los Angeles, arrived 
here last week to close a distribution 
through the middle western territory. 

H. C. Parker, Ltd., manufactures 
Parker refrigerating equipment, and dis- 
tributes Froskist water coolers and 
Froskist fin type coils. 

Mr. Parker visited 


GRAND 


Topeka, Kan.; 


| Kansas City, Kan.; Omaha; Des Moines, 


Iowa; Waterloo, Iowa., and on his re- 
turn to the coast will make stopovers 
in Oklahoma City; Dallas, and Houston, 
Tex. 


oe 


Scifi ed i si 


| BISENBRANDT DIVIDES 


SALES ORGANIZATION 


| the 


| Eastern 


BALTIMORE~—Reorganization of the 
refrigeration sales organization has been 
made by the Eisenbrandt Co., Majestic 
refrigerator distributor here, following 
Majestic electric refrigeration an- 
nual meeting in Chicago. 

Kenneth C. Hopkins has been placed 
in charge of dealer contact in the Balti- 
more metropolitan territory; Harry W. 
Yeager has been assigned the territory 
of western Maryland and Virginia; 
William Arminger, formerly city repre- 
sentative of the refrigeration division of 
the Eisenbrandt Co., will look after the 
Shore trade. 

R. P. Duebell, general manager; A. 5. 


_Eisenbrandt, in charge of the Washing- 


ton, D. C., office of the firm; and C. H. 
Durrer, refrigeration sales manager of 
the Eisenbrandt Co., with headquarters 
at Washington, D. C., were the officials 
who attended the Majestic meeting at 
Chicago. 


TRUCK FOR DISTRIBUTORS 


SHOWN TO G. E. OUTLETS 


CHICAGO—A_ two-ton  distributor’s 
truck, the cab of which duplicates in 
appearance the General Electric refrig- 
erator, has been designed for the exclu- 
sive use of General Electric distributors 
by the International Harvester Co. here. 
A similar truck had been developed 
previously by the White Motor Co. 

International Harvester has placed the 
specially designed body on its A-4, 170- 
in. wheelbase chassis, with a maximum 


| carrying capacity of 8,500 lbs. The body 


is all aluminum, with the following in- 
side dimensions: 13 ft. long; 7 ft. wide 
(between padded rails); 5 ft. 6 in. high 
(at sides). 

The body is a separate unit resting 
independently on the chassis frame in 
order to escape road shocks and other 
stresses. The inside is painted with a 
black sound-proof paint. The floor is of 
hardwood set in white lead and secured 
by screws. 

White duco finishes the exterior of the 
truck. A panel the length of the body 
is bordered in narrow lines of General 
Electric blue, with the G-E monogram 
and the words “General Electric Refrig- 
erator” in blue and gold. Courtesy lights 
mark the corners of the panels. All 
corners of the body and the panels are 
rounded. Plenty of room is left on the 
cab doors for the distributor’s name. 

The cab, topped with the “monitor” 
appears to stand on standard General 
Electric refrigerator legs placed on the 
running board. The door hardware is 
also standard General Electric refriger- 
ator equipment. Blue leather is used to 
cover the seats inside the cab. 


KELVINATOR WHOLESALE 
MEN SEEK PRIZE AWARDS 


DETROIT, Feb. 15.-Wholesale men 
in the Kelvinator Sales Corp. organiza- 
tion entered the fifth week of their 
“Empire Builders” contest today. The 
contest continues until April 30. Purses 
totalling $3,500 will be awarded. 

Each of the six regions in the Kel- 
vinator territorial set-up has been given 
a quota based on the number of towns 
of 1,000 or more in the region. These 
quotas are divided among the distribu- 
tors of the region, and again among 
the individual wholesale men. 

The purpose of the contest is to build 
up an “empire” of dealers able to ab- 
sorb the full quota of Kelvinator units 
and promotional material. 

The regions will be awarded percent- 
ages of the total purse according to 
the percentage of quota they succeed 
in selling The distributor in each re- 
gion turning in the highest percentage 


sales 


will receive 50 per cent of the prize 
money received by the region; second 
place, 30 per cent, and third place, 20 
per cent. 


The purse won by any distributor will 
be split up among his wholesale men on 
the basis of their individual records 
during the contest. 


BLOOD SPEAKS AT NORGE 
MEETING IN BOSTON 


BOSTON—Approximately 300 dealers 
from various points in New England 
attended a Norge dealer meeting con- 
ducted by the General Equipment Corp., 
Norge distributor, Feb. 1. 

Principal speakers included Maj 
Howard E. Blood, president of Norge 
Corp.; J. G. Waddell, president of the 
General Equipment Corp.; and John H. 
Knapp, vice president and sales director 
of Norge. 

R. E. Caldwell of Cramer-Krasselt 
Co., Glen O’Harra, eastern regional man- 
ager, and James Davin, divisional man- 
ager, also appeared on the program. 


BOSTON EDISON CO. NAMED 
MAYFLOWER DEALER 


BOSTON—Boston Edison Co., main- 
taining 33 branch store operations in 
this city and eastern Massachusetts, has 
just been appointed Mayflower electric 
refrigerator dealer 
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How To Operate 
A. Distributorship 


As Told By L. H. Bennett, G.E. 


Distributor in San Francisco 


SAN FRANCISCO—-From a start four | 
years ago with one small store in Oak- | 
land, Calif., L. H. Bennett, distributor 
of General Electric refrigerators in 
northern California, has developed his 
business until he operates eight large 
retail branches. 

Approximately 75 dealers and 35 asso- 
ciate dealers are served by the whole- 
sale department of the firm, L. H. Ben- 
nett Co., Ltd. 

The newest of the retail stores, opened 
Jan. 27, at Sutter and Stockton Sts., | 
| 
| 


utilizes maximum window display space | 
afforded by its corner location and the | 
fact that both street-level and messa- 
nine windows are decorated and : 

| 


lighted. 
Complete Line of Appliances 


A complete line of domestic electric 
appliances supplements the company’s 
refrigeration business. Besides the Hot- | 
point electric ranges, a line of General 
Electric radios and smaller appliances | 
are carried. The sales organization of 
the company has been departmentalized, 
so that the electric refrigeration depart- | 
ment functions practically as an inde-| 
pendent unit. 

By extending the line of merchandise, | 
Mr. Bennett believes salesmen are given | 
more opportunity to cash in on their 
efforts. A more consistent sales volume 
through all periods of the year is also 
expected. 

Refrigeration salesmen are asked to 
bring in names of prospects for other | 
appliances whenever they contact them. 
These prospects are followed up by the 
home appliance specialty men for clos- | 
ing sales, and the salesman originating | 
the business is credited with a part 
commission. 


Salesmen Paid Commission 

Mr. Bennett reports that the majority 
of his 100 or more salesmen in the re- 
tail stores are paid on straight com- 
mission basis. Sales schools and field 
supervision enable men to reach a pro- | 
ductive earning basis within a_ short | 
time. 

The “25 Plan,” originated by General | 
Electric, which requires each salesman | 
to contact 25 prospects each day, a 
good results to Bennett salesmen, Mr. | 


Bennett continues. Salesmen are ad-/|8 


vised to develop new business in the | 
mornings, and to make evening appoint- 
ments whenever possible for. closing 
sales. 

The General Electric sales films and 
portable projectors are used extensively. | 


Plans Commercial Drive 

The company expects to lay consid- | 
erable emphasis on commercial sales | 
this year, and hope to bring the com- 
mercial total up to equal domestic sales 
in 1932. 

Figures kept by the retail sales de-| 
partment of the company show that 
telephone canvassing yields an average 
of eight prospects per 100 contacts. Di- | 
rect mail follow-up and radio programs 
are used merely as tie-ins with the na- 
tional General Electric programs. News- 
paper and billboard advertising were 
considered most valuable by Mr. Ben- 
nett. 

“No amount of advertising or store 
organization could ever replace the} 
house-to-house canvass in specialty sell- 
ing, however,” Mr. Bennett concludes. 


NERN NAMED COPELAND 
FIELD REPRESENTATIVE 


MT. CLEMENS, Mich.—William F. 
Nern has been appointed Copeland field 
representative, according to announce 
ment by W. D. McElhinny, vice presi- 
dent of Copeland Products, Inc. | 

Prior to joining Copeland, Mr. Nern 
had charge of the branches of the Rem- 
ington Cash Register Co., a subsidiary 
of the Remington Arms Co., in Grand 
Rapids, Chicago, and surrounding terri- 
tories 

Before his connection with Reming- 
ton, he was salesman and district truck 
manager in the truck sales department 
of the Packard Motor Car Co 


3 GENERAL ELECTRIC WATER 
COOLERS INSTALLED 


_NEW YORK CITY—Three General 
Electric water coolers, model BPA, have 
been installed at Forstmann Huffmann 
Co., 200 Madison Ave., manufacturer of 
woolens, the G. E. commercial depart- 
ment announces 

The installation follows that of 18 
G. E. water coolers in the Passaic, N. J., 
factory some months ago 


TERRE HAUTE FIRM CHOSEN 
AS LEONARD DEALER 


TERRE HAUTE, Ind.—General Fur- 
niture Co., 518 Wabash Ave., has been 
appointed dealer for the Leonard elec- 
tric refrigerator. H. Pokorny, manager 
of the store, has just returned from 
Detroit. 
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LEC TROCHE 


The most spectacular range on the 
market will help you Sell 
Refrigerators, too! 


ELECTROCHEF 


Model B-2 - - Larger 
More Beautiful - - Completely 
Equipped 


Klectrochef is a full-sized (4-burner) 
de luxe range, with de luxe equip- 
ment throughout, including automatic 
oven control, smokeless broiler pan, 
chrome-plated oven interior, condi- 
ment shelf, and 4 condiment jars 

. Finished in 3 coats of porcelain 
enamel —either white or green... all 
bright parts chromium-plated ... a 
score of exclusive features. 


LECTROCHEF has proven a sensational attention-getting appliance 


wherever it is seen! A fast-selling, big-profit item itself, it will bring 


hundreds of new prospects into your store—not only to buy Electrochef, but 


to buy refrigerators and other appliances, too! 


! 


Wherever it has been displayed, women have acclaimed Electrochef the most 


beautiful range they have ever seen 


and it is just as advanced in cooking 


performance as it is refreshingly different in design. Fast, economical, it out- 


demonstrates any range on the market! 


There is a size and type to meet the requirements of every prospect. Priced 


right—to sell. and to return a worth-while profit! Complete information gladly 


furnished, 


ELECTROMASTER, INC. 


1803 E. Atwater 


. . - Detroit. 


Send this Coupon 


This will be the biggest range selling year 
in history—-get the Eleetrochef story now. 
\ few desirable territories still open. Send 
the coupon for specifications. prices. dis- 


counts. ete. 


C O U P O N 
lectromaster. Ine.. 
1803 KE. Atwater. Detroit. 
Please send complete Electrochef sales information, 
NAME ....... eee ee ee ae 
hin 
\DDRESs 
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Editorial Aims of the News 


To encourage the development of the art. 
To promote ethical practices in the business. 
To foster friendly relations throughout the industry. 


To provide a clearing house for new methods and 
ideas. 


To broadcast the technical, commercial and personal 
news of the field. 


All-Electric Kitchens 


OCIAL scientists and historians who will com- 
ment upon, analyze, and dissect the twentieth 
century will no doubt list the “emancipation of 
the housewife” as one of the chief items of prog- 
ress on the century’s scroll of achievement. 


From a slaving drudge who sweated her weary 
life away among pots and pans and brooms and 
washtubs and cellars and unpredictable coal stoves, 
the housewife has been elevated to the position of 
a household manager—a scientist, if you please— 
who turns dials and presses buttons and lets magic 
genii do her work for her. 


She now has time to plan her meals and plan 
her work, to figure out calorie schedules, and to 


prune the family budget systematically and intelli- | 


gently. She has leisure for social activities, for 


self-cultivation, for intelligent motherhood, and for | 


palship with her husband. She can enter actively 
into his business life, carpeting the path in front 
of him, making valuable contacts, and even in some 
cases taking over part of the responsibilities. She 
is able, moreover, to preserve through the years 
the beauty and charm which so attracted friend 
husband in the first place. 


Revolutionary Change 

Almost revolutionary is the change which has 
taken place in the last few decades in the status 
of housewives. And the historians and sociolo- 
gists who carefully record this social phenomenon 
must point out, if they are to be accurate, that 
those responsible for this major upheaval have 
been engineers and specialty salesmen. 

The house-to-house canvasser has shown Mrs. 
Homebody how to live a new life, how to become 


director of a laboratory. Husbands have been con- | 
vinced, too, and have bought labor-saving appli- 


ances in considerable numbers. Some of them have 
been surprised to find that these expenditures have 
been good investments, have brought back good 
returns in the form of actual cash savings. Other 
husbands, of course, knew it all the time. 


Coordinated Equipment 


But the specialty salesman is not through yet. | 


Nor is the housewife completely emancipated. 
Even those homes which are now equipped with 
the very latest devices can learn much from spe- 
cialty salesmen along the lines of coordinated 
equipment and efficiently arranged kitchens. Just 
as golfers learned how to play steadier and better 
games by the use of matched and balanced clubs, 
so can housewives learn how to get more consistent 
results with less effort by the aid of planned 
kitchens in which the various appliances dovetail 
and supplement one another. 
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be given a big impetus during coming months. 
Large manufacturing organizations which make 
a full line of appliances including electric refriger- 
ators, ranges, dishwashers, food mixers, fans, 


pick six sales where one grew before. And dis- 
tributors of one or more of these products may 
see the advantage of taking on additional lines of 
electrical kitchen equipment in order that they 
may supply a complete kitchen at one time. 


Apartment House Field 


The desirability of selling all these appliances 
/as a single unit is especially evident in the apart- 
_ment house and speculative building field. One 
‘salesman can land the entire order, instead of 
‘six salesmen trying to interest the builder in 
‘each of the half dozen appliances which go into 
modern kitchens. And the advertising value of an 
“all-electric kitchen’ should appeal to publicity- 
‘minded builders and operators. 


Carl Snyder, president of the Walker Dish- 
washer Corp., stresses the importance of making 
the sales presentation of an all-electric kitchen as 
/much on the basis of arrangement and design as 
/on the equipment itself. Salesmen should know 
how to save the housewife time and trouble by 
designing an efficient layout of the kitchen, he 


declares. Builders, he finds, appreciate such serv- | 
ice, especially when the salesman gives evidence 


that he is an expert in the business of kitchen 
planning. And the designs they present, of course, 
will include each of the electric kitchen appliances 
they have to sell. 


Songbird Among Sparrows 


As for those homes which already have electric 
refrigerators, the possibility of going back to these 
satisfied customers and selling them electric 

-ranges, dishwashers, and food mixers is excellent, 
indeed. While she undoubtedly is satisfied with her 


electric refrigerator, the housewife is probably by | 


this time quite dissatisfied with the rest of her 
kitchen. Her new electric refrigerator is like an 


overstuffed chair in the midst of a group of unup- | 


_holstered straight-backs. Moreover, electric refrig- 
eration has awakened her to the possibilities of 


better balanced and more varied menus, of new | 


methods of food preparation, of greater conven- 
ience, and of savings which can be effected through 
|systematic purchasing. 


Electric Ranges 

The salesman who brings to her the story of the 
‘electric range, and how it can complement her elec- 
tric refrigerator in doing a more adequate and 
thorough job as Director of the Kitchen, should 
/receive a ready welcome and an interested re- 
sponse. Likewise, the husband who has been shown 
‘in dollars and cents the economies made possible 
by electric refrigeration, and who has enjoyed the 
| better meals he has been getting, should be a will- 
ing listener to a presentation of electric cookery. 


| Difficulties have been encountered by dealers 


and distributors who have tried to merchandise 
various and sundry unrelated specialty products 
alongside of electric refrigerators. On the other 
| hand, distributors who have built up strong selling 
organizations feel that they could cash in to a 
much greater extent on their efforts if they had 
good companion lines to divide up overhead ex- 
pense and boost sales volumes. Now comes a way 
of seizing both horns of this dilemma by selling 
related kitchen equipment. 


Complete Story 

If the salesman learns the language of food, if 
he learns to talk to housewives and builders in 
'terms of convenience and economy and arrange- 
ment, he has the story. He can then go out and 
sell a complete all-electric kitchen as a unit, or he 
‘an go to homes which have electric refrigeration 
and sell them electric cookery. And if he has 
dishwashers and food preparers to sell, he can ob- 
tain orders for them, too. 

Electric refrigeration distributors and dealers 
who are looking for good lines of companion mer- 
chandise which will not conflict with electric 
refrigerators will do well to investigate the merits 
of other kitchen appliances. And manufacturers 
of kitchen appliances will find nowhere better 
merchandisers for their goods than the men who 
have made electric refrigeration the sensation of 


The all-electric kitchen idea, we predict, will | the industrial world today. 


clocks, and other kitchen apparatus will undoubt- | 
edly welcome an idea which would enable them to) 


| 


| An Editor 


Miami, Fla. 


Lest the ecstatic lines which follow 
|lead readers to belive that this is an 
advertisement paid for by Florida real- 
tors, we think it our bounden duty to 
| preface our hymn of praise with a few 
|dampened words about money in Florida. 
| First of all, when you come to a re- 
/sort town in this gorgeous winter play- 
ground, expect to shell out about twice 
as much as your most liberal estimates 
of the probable cost of your stay. 

Miami, most popular of these resorts, 
offers phenomena (in these days of 
almost prewar prices) such as these: 
five-dollar dinners, five-dollar couvert 
|charges, hotel rates which begin at 16 
dollars a day (single room), and soar 
upward rapidly, taxis whose minimum 
charge is four dollars (practically all 


Miami taxis operate on a flat rate basis | 


of four dollars an hour), and malted 
milks (standard price) for a quarter. 


Stories of Interesting PLACES in the Refrigeration Industry 


By GEORGE F. TAUBENECK 


on Wheels 


| along and built homes, not beside those 
|of their parents in Palm Beach, but:in 
| Miami or Miami Beach. 


| They were joined by new blood, fami- 
lies which were taking their first siestas 
in Florida. The population rose to 127,- 
| 000 in 1931. 


The non-resident population boosts 
| that figure considerably during the first 
|months of the year. Miami is, in one 
| word, popular. 


| Anyone who can turn out a pro- 
ductive volume of work in this Gulf 
Stream climate deserves not only 
ample pecuniary rewards, but a 
statue on the public square. 

“Do it tomorrow” is as good a 
slogan as any for the populace; and 
it doesn’t take a visitor long to be- 
come infected with the same virus 
of procrastination. 


Moneyed people come here, people who | 


can afford to be gouged. And they have 
so spoiled the hired hands around some 
of the hotels and clubs that tips in sil- 
ver money—unless it’s a handful—are 
likely to be received sullenly. 


Now mind you, we don’t say that 
one couldn’t come to Miami, pitch a 
tent for a day or two, make a leis- 
urely search, and locate decent liv- 
ing accommodations, palatable food, 
and enjoyable amusements at nom- 
inal prices. 

But for a hit-and-run traveller the 
only thing to do is take the obvious 
best, pay with a smile, and wire 
home for more money. 


And if the above remarks should hap- 
pen to give any of you folks way out 
yonder on lean soil any ideas, we call 
upon all such to heed another warning, 
issued herewith: 

It costs plenty of money to do busi- 
ness in these resort towns. Taxes are 
like a captive balloon—they were sent 
up quickly and have stayed up. 

And you must remember that the 
gravy from tourists and winter resi- 
dents seldom lasts longer than three 
months a year. 

Florida is still recovering from its 
boom. Cities are bonded for far more 
than their worth. 3eautiful empty 
houses may be had for a song—and no- 
body feels like singing. 

In Miami, for instance, there stands 
a huge, unfinished hotel. Everything 
but the windows and furnishing had 
been completed when the money ran 
out. It hasn't been touched since. 

Now that we have these matters off 
our chest, we rise to assert that any 
“nawthenuh” who has the ready cash 
probably will not regret a single penny 
he may have spent during his sojourn 
in Florida. 


It is a rhapsodical land of per- 
petual sunshine, warm-enough-but- 
not-too-hot weather, fairy-land foli- 
age, and brightly-hued architecture; 
of sports clothes, dinner clothes, and 
swimming suits; of suntans and 
healthy appetites; of loafing prac- 
ticed as a fine art. 


All the houses and commercial build- 
ings in Miami and its scintillating 
satellites—-Coconut Grove, Coral Gables, 
and Miami Beach-—-are Spanish. 

No bricks are to be had at reasonable 
cost, so everything is stucco. These flat- 
topped, tile-roofed, Spanish style stucco 
houses are tinted in bright pastel hues 
ranging from light buff (most popular) 
to deep sunburn. 

Palm trees everywhere, flowers in 
profusion, many kinds of grass—the city 
is verdant and green and luxuriant. 


As a philosopher might expect of 
a city built on sand, Miami is a City 
of Pleasure. 


And in keeping with its flow of 
transients, the city has an air of 
impermanence. 


A few short decades ago Miami was 
a swamp. Came then the late Henry 
M. Flagler, who saw that the Gulf 
Stream caressed and warmed _ this 
coastal spot, observed its comfortable 
temperature, and envisioned there a 
great playground for the nation. 

He built a railroad across the swampy 
and jungled East Coast down to Miami 
(later he extended this line over 30 
small islands and as many more 
stretches of salt water down to Key 
West). 

The first train arrived in Miami April 
15, 1896 Almost immediately there- 
after Miami was incorporated as a city. 

In due time the Flagler dream came 
true. 

Palm Beach preceded Miami as Amer- 
ica’s Riviera. Palm Beach is still the 
most magnificent and most wealthy of 
the resorts. 

But the younger generation came 


Business is transacted in Miami, how- 
ever. Clothing shops are as thick as a 
flock of chickens at feeding time. Shops 
of many varieties do a thriving busi- 
ness. 

Former Governor Cox of Ohio houses 
his Miami newspaper in a sizeable sky- 
scraper, which is rivalled by a tall, 
pyramid-topped Court House. 

This skyscraper Court House, inci- 
dentally, includes a penthouse for crim- 
inals. Its top five stories are the coun- 
ty jail. 

Just as Henry Flagler built Miami, 
so did George E. Merrick build Coral 
Gables, the inland suburb of Miami. 

Ablaze with pastel-hued stucco, bright 
tile roofs, Jacob’s coat awnings, and 
tropical plants, Coral Gables is a highly 
rouged home town. 

Plans for every house built there 
must be approved by a civic commit- 
tee. Zoning ordinances are rigid. 

And the city has an unbroken file 
of fine resort homes (among these is a 
palatial residence belonging to George 
A. Hughes, president of the Edison Gen- 
eral Electric Appliance Co.). 

The city hall at Coral Gables is a 
replica of the one at Seville, Spain. 

Another Spanish building is a church 
on Sunday and a kindergarten on week 
days. 

Crown jewel in this city of costly 
array is the Miami Biltmore hotel, 
which was erected during boom times 
at a cost of millions of dollars. 

Henry L. Doherty bought it at a 
bargain price late in 1931. 


| 


Surrounded by a well-kept expanse of 
verdure, this magnificent Spanish castle 
is a classic among resort hotels. 

Connected is a country club, a good 
golf course, and a swimming pool which 
reminds one of the private swimming 
pools on Hollywood estates. 

In the spacious grounds through 
which one drives before shooting up the 
ramp to the hotel entrance, one sees a 
fountain which was a gift of ex-king 
Alfonso of Spain. 

Coconut Grove contains homes of a 
number of millionaires and men who 
have achieved fame in cultural and 
civic pursuits along with a generous 
portion of this world’s goods. 


Shortly before he died, William 
Jennings Bryan, perennial Demo- 
cratic nominee for president of the 
United States and staunch defender 
of the Faith of Our Fathers against 
the attacks of Darwinites, built a 
church there. 

Villa Serena, one of the most 
beautiful of the Miami section 
homes, was once owned by the 
“great commoner.” 


Miami Beach, like Miami and Coral 
Gables, is a magnificent monument to 
a man. 

The godfather and “angel” of this 
fairyland is Carl G. Fisher, who re 
claimed from a swamp the island which 
is now Miami Beach. 

Inhabited by families of wealth and 
distinction from many parts of the 
United States and Canada, “the Beach” 
presents a collection of picturesque and 
charming Spanish homes, and a riot of 
palms and tropical flora. 

Because of the excellent salt water 
bathing facilities, there are numerous 
hotels and apartment hotels on Miami 
3each. Flagship of these hostelries is 
the Roney Plaza—also now owned by 
Henry L. Doherty. 


Of all the young mansions to be 
found in and around Miami, perhaps 
the most magnificent is Villa Vis- 
caye, which was planned and exe- 
cuted by the late James Deering. 

Its grounds extend over 200 acres. 


With the possible exception of Mil- 
waukee, the Eighteenth Amendment 
seems less in effect in Miami than in 
any other city the writer has visited 

(Concluded on Page 11, Column 1) 
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ctive Men in D 
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H. K. DEWEES 
Public utility sales representative 
for electric ranges. 


An Editor on Wheels 


(Concluded from Page 10, Column 4) 


in the last year (and he lives in De- | 
troit). 
Take the night clubs, for instance. | 


All of them get by with mediocre bands | 
and fair-to-middling food because the | 
patrons are generally so nearly ossified | 
that they can’t tell the difference. 

Swankiest of these clubs is the Em- 
bassy, which has also the top prices. 
Irene Bordoni is there now. 

Next in rank is Bouche’s Villa Venice, 
on Miami Beach. Mr. Bouche is long 
on entertainment, calls his jernt a 
“restaurant theatre’ and puts on a dif- 
ferent show three times nightly, featur- 
ing a cast of about 30. Jokes are polite- 


ly risque. Cover charge: five dollars per 
person. 

Off Palm Island (where Al Capone 
lives) is the Club Lido. 


Barbecue stands on roads just out 
of Miami usually serve beer. 


With all the ease of obtaining 
liquor there, though, one seldom 
sees drunkenness. 


Sports include good golf, tennis, swim- 
ming, polo, jai-alai, power boat racing, 
dog races, deep-sea fishing (sailfish, 
marlin, barracudo, dolphin, grouper, 
wahoo, pompano, tuna, amberjack, red 
snapper, kingfish, bonita, shark), big 
league baseball (during spring training 
camp periods), boxing, wrestling, and 
horse racing. 


Hialeah Park, dedicated to the last 
named sport, represents an investment 


D. C. MARBLE 
Product manager of Hotpoint range 
company. 


E. R. MURPHY 
Warehousing and finance depart- 
ment manager. 


of more than $2,000,000, and is probably 
the most pretentious racing plant in 
America. Joseph E. Widener was the 
“angel” for this park. 

For the culturally inclined, there are 
institutes and lectures by literary lions. 

Miami is also the jumping-off point 
for a number of other delightful vaca- 
tion spots—Havana, Nassau, West In- 
dies, South and Central America —all of 
which can be reached by boat or air- 
plane from Miami. Eight airports are 
kept busy. 

If you have a car (and if you stay 
in Miami long, it will be cheaper to buy 


? 


W. A. GROVE 
Manager of advertising and sales 
promotion. 


J. R. POTEAT 
Manager of distributor operations 
for the company. 


or rent one than use a taxi), the $6,000,- 
000 Tamiami Trail through the Florida 
Everglades to Tampa is a dandy trip. 

Tampa is a Floridian metropolis—the 
home of the Florida Citrus Exchange, 


|largest cigar manufacturing center in 
{the world, nearest port to Panama 
| Canal, etc. 

| Its Cuban quarter—-Ybar City—-is 


| visited annually by thousands of tour- 
lists, who are rewarded with excellent 
Spanish cooking in any one of a dozen 
| restaurants. 

Musa Isle, historic banana plantation 
|site, is the home of the Seminole In 


PIERRE L. MILES 
Manager of Hotpoint range sales 
for Edison General Electric Co. 


A. D. BYLER 
Vice president of Edison General 
Electric Co. 


dians; and their palm-thatched village 
interests many visitors. 

is Key West, 
Keys (tiny 
Atlantic 


Also worth “taking in” 
the last of the 30 Florida 
islands) which divide’ the 
Ocean and the Gulf of Mexico. 

Key West claims to be the only frost- 
free city in the United States, and pos- 
sesses unrivalled deep-sea fishing. 

Miami mushroom city built on sand 
and a_ health-bringing climate;  play- 
ground of millionaires; modern replica 
of Spain set in luxuriant tropical foliage 

a city of warmth, violet rays, and dis- 
tinguished leisure. 


M. H. BEEKMAN 
Manager of retail merchandising 
operations. 


HOME ECONOMISTS WILL 
ATTEND RANGE SCHOOL 


| CHICAGO Home economists of dis- 
| tributor, utility and dealer outlets for 
|General Electric Hotpoint ranges and 
| refrigerators will attend an _ intensive 
cooking school in the General Electric 
Kitchen Institute at the Edison General 
Electric Appliance Co., Inc., Chicago. 

A preliminary course for beginners 
was held Feb. 10 to 12, while an ad- 
vanced course, both for beginners and 
for those familiar with electric cookery, 
will be staged Feb. 15 to 19. Most of 
the course will be on Hotpoint range 
cookery, although one day will be de- 
voted to refrigerator cookery under the 
direction of Miss Edwina Nolan, home 
service director of the General Electric 
refrigeration department. 

“We cannot stress too strongly the 
importance of this cooking school,” Gen- 


eral Electric officials stated at the “25 
Plan Convention” in Miami last week. 
“The home economist will perform a 


double service in the sale of the electric 
range. 

“She will teach the salesmen the fea- 
tures of the Hotpoint and the advan- 
tages of electric cookery. Moreover, she 
will stage demonstrations to groups of 
women, conduct newspaper cooking 


schools, and in many ways pave the 
way for sales.” 
Miss Frances Weedman, home econ- 


omist of the Edison General Electric 
Appliance Co., Inc., and her assistants 
will direct the school. 

The school will preface a series of 
newspaper free electric cooking schools 
which are already being planned. 

P. H. Miles, range sales manager, de- 
scribed the sales making importance 
of such schools at the Miami conven- 
| tion of G. E. distributors. 


Now use 
in Over 


tors and dealers in practically 


Proof 
of Super- 
Value! 


use. 


25,000 Installations 


Within three years, the now famous Larkin 100¢7 Vertical- 
surface Aluminum Plate Coils are available through distribu- 


25,000 installations, speaks for itself. 


Originators and Manufacturers 


every city in North America. 


This remarkable tribute, backed by over 


Data and important features should be in 
your possession if you are engaged in the 
sale of electric refrigeration for commercial 
Write us or any manufacturer whose 


Standard sizes with 
over 6.000) installation 


combinations. 


trade-mark is shown here. 


LARKIN-WARREN REFRIGERATING CORP. 


ATLANTA. GA. 


yy 


1 


Here’s why LARKIN Coils are 


Standard Equipment with 
eading Manufacturers - - 


the v 


their 


features of greater efficiency and economy are 


substantial assets 


increase 


have found, after exhaustive tests in 


costs, assure trouble-free operation, take vriel 
out of defrosting and dehydration problems and 
are economical of 
Speeify Larkin Coils in your equipment 
‘ the quality and lower the 
cost of electric refrigeration. 


laboratories, that the Larkin 


in that they lower servicing 


consumptron. 


U.S. PATENT No. 1.776.235, 


Lf 
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PLAN BOOK PROPOSES. 


New Offices of Norge Co. of Missouri 


N. Y. KELVINATOR MEN 


TEN MILLION CALLS 


NEW YORK CITY-—A total of 10,000,- 
000 effective house-to-house calls, the 
goal of the electric refrigeration indus- 
try in the month of March, is the sub- 
ject for a booklet just mailed by the 
Electric Refrigeration Bureau. 

The booklet outlines definite proce- 
dure for getting prospects and sales by | 
cold canvass, based on the figures from 
one large city that 65 per cent of sales 
of refrigerators were made through out- 
side salesmen and 35 per cent through 
floor sales. 

“Nearly two-thirds of the sales made 
by house-to-house men are closed on 
the first or second call-back,” the book- 
let quotes a retail dealer as saying. “In 
general, 25 per cent of sales are made 
to prospects who have not been listed | 
as prospects for more than 30 days. 
About 10 per cent come from prospects 
who have been on the prospect list 
anywhere from two months to a year.” 

Advertising support by the Electric 
Refrigeration Bureau for the “10,000,000 
call month” will include full pages in 
color in McCalls, Good Housekeeping, 
Saturday Evening Post, and a full page 
black and white in Time just preceding 
or during this period, the booklet points 
out. 

Cutouts, newspaper mats and proofs, 
outdoor posters, envelope stuffers are 
also available from bureau headquarters | 
for use in local campaigns. Sample | 
program material for local radio broad- | ———————___ 


casting will also be furnished by "1932 SALES PLANS MADE 


bureau. 


SWAFFIN APPOINTED HEAD BY 100 LEONARD DEALERS 
OF HOTPOINT RANGE SALES 3215270" 03 iit 


| officials at a banquet and display of 1932 
lelectric refrigerators at the Hotel 
Pritchard, here, Feb. 5. Foster-Thorn- 
of which E. H. 


RICHMOND, Va.—Fred H. Swaffin 
has been appointed manager of the new 


These new offices were opened recently by the Norge Co. of Missouri. They allow for refrigeration displays 
and provide space for use of visiting dealers. 
—_— —______ . — - - ac) 


Blind Couple Elects 
G. E. by Touch 


NEW YORK CITY—Harold An- 
drews and his wife, both of whom 
are blind, purchased a General 
Electric refrigerator, model SS-42, 
for their apartment at 427 East 66th 


LAY 1932 SALES PLANS 


| NEW YORK CITY—wW. F. Thatcher, 
;general manager of the New York 
| branch of Kelvinator Corp., welcomed 
| dealers to the annual convention Feb. 
| 6 in the Hotel Astor. G. Strelinger, man- 
jager of branches, Detroit, introduced 
| the 1932 Kelvinator line to the conven- 
| tion. 

Apartment house sales were discussed 
| by J. D. Cassidy, manager of the apart- 
{ment house division of the New York 
branch. Five of the New York men 
were introduced to the convention at 
the close of the morning session: L. A. 
|Ryden, manager credit and collection 
| division; H. P. T. Seeley, manager ware- 
|/house and delivery department; D. D. 
Levinson, legal department; H. B. Opie, 
| manager accounting department; G. T. 
|Sutphin, manager service department. 

Various phases of advertising—the 
| Standard Rating Scale, the 1932 national 
|advertising campaign, and means of 
local advertising—were discussed by A. 
M. Taylor, advertising director of Kel- 
vinator Corp. 
| H. W. Burritt, vice president in charge 
| of sales, told the- assembly of the $150,- 
000 commercial program, assisted by A. 
P. Scott, sales engineer, and A. D. Cad- 
| well, manager of the commercial de- 
partment of the New York branch. 

A. J. Bodenmuller spoke in the after- 
noon session on local leadership, fol- 
lowed by C. M. Armstrong, president of 
the Refrigerator Discount Corp., De- 
troit. C. V. Hoeflich, director of retail 
sales, New York branch, talked on his 


CROW NAMED ‘PRESIDENT phase of the business before the final 


OF ST. LOUIS NORGE CO, ‘ums 1b ar tater 

ST. LOUIS. i i teem has been ap- | SYRACUSE KELVINATOR C0. 
Missouri to fll the vacaney tet by the DISCUSSES 1932 PROGRAM 
death of E. E. McMullin. Other offi- 
cers of the company are P. C. Jones, 


SYRACUSE, N. Y.—Kelvinator deal- 


Hotpoint range department of the Com- 
monwealth Refrigeration Co., Inc., dis- 
tributor of General Electric refrigera- 
tors and ranges. 


|burg Hardware Co., 


|meeting as distributor of Leonard elec- Mr. and Mrs. Andrews relied on 


C. L. Harrison, formerly with the Edi- | 


son General Electric Appliance Co., has 
been added to the department for work 
in the field, similar to work conducted 
while he was with the factory. Miss 
Mary Brown Allgood has been given 
charge of the home economics depart- 
ment. 

Retail operation here in Richmond 
will be directed by J. G. Parish, who 
has been in retail refrigeration for a 
number of years, and who returns to 
the Commonwealth Refrigeration Co. 


'the Leonard Refrigerator Co.; 
| Muir, 


Thornburg is president, sponsored the St. recently. 


their sense of touch in determining 
the appearance and workmanship 
of the refrigerators they examined. 
H. King Coolidge, salesman _ for 
Rex Cole, Inc., made the sale. 


PHILADELPHIA STORES ARE 
NAMED LEONARD DEALERS 


PHILADELPHIA—N. Snellenburg & 


tric refrigerators in this area. 

R. I. Petrie, general sales manager of 
Gordon 
district manager; C. W. Arm- 
strong, vice president and manager of 
the Refrigerator Discount Corp., and 
Gene Bolich, representing Brooke, Smith 
& French, advertising counsel, attended 
the meeting. 


HALL, KOLLROS TO CONTACT 
SERVEL DEALERS 


vice-president; J. F. Green, secretary; 
E. J. Auten, treasurer, and H. H. Walk- 
er, sales and advertising manager. 

Complete remodelling of the Norge 
building at 4006 Laclede Ave., has been 
completed at a cost of $25,000, making 
available 6,000 sq. ft. of floor space. 

A large display room, newly decorat- 


containing built-in cabinets, ironing 
board, sink, Electrochef range, Norge 
refrigerator, and other household aids. 

Back of the display room is a sales 
and service class room, capable of seat- 
ing more than 100 persons. Here are 
conducted classes in sales training and 
service for dealers in the St. Louis ter- 


ed, has at one end a modern kitchen | 


ers in this territory convened for thei! 
annual meeting at the Onondaga Hote! 
recently to hear details of the 1932 sales 
and advertising plans. 

J. F. Crossin, regional manager; H. 
W. Burritt, vice president in charge of 
sales; and A. M. Taylor, advertising di- 
|} rector of Kelvinator Corp., spoke to the 
convention, which was attended by more 
than 200 persons. 

F. H. Fenn, vice president of Mee- 
chem-Fenn, Inc., distributor in the ter- 
ritory, welcomed dealers to the conven- 
tion. The Kelvinator factory was 
brought to the convention through the 
| showing of a movietone of its various 
departments taken at the Detroit and 


after a year’s absence. LOUISVILLE— Burt Hall and B. 


| J. Kollros, of the Peaslee-Gaulbert 
THREE CARLOADS OF NORGE $§(Corp., Servel distributor in this terri- 
tory, have been assigned as territorial 

UNITS SOLD IN 10 DAYS representatives to contact Servel 
metic dealers. They formerly held sim- 


Her- 
Three carloads of | ilar positions in radio distribution. 


BALTIMORE 
the 1932 models is the record reported 
INVADES SAN JOSE 
Baltimore-Washington area. 
| 
sold, according to L. L. Andrews, presi-| will handle Westinghouse electric re- 


Norge refrigerators sold and delivered | — sen 
in the 10 days following first showing of WESTINGHOUSE REFRIGERATOR 
by Columbia Wholesalers, Inc., 32 South 
Eutaw St., Norge distributor in the} 

Three more carloads which are on SAN JOSE, Calif._-Arrangements have 
their way from Detroit have also been | been made whereby Hartman Bros., Ltd., 
dent of Columbia Wholesalers, Inc. | frigerators in San Jose and vicinity. 


Co. and Lit Bros., Philadelphia depart- 
|ment stores, have been appointed Leon- 
|}ard electric refrigerator dealers, accord- 
|ing to Walter L. Brous, director of elec- 
|tric refrigeration sales for the Klein 
| Stove Co., local distributor. 

| David Orliner, merchant in the Man- 
yunk section, and the Richmond Supply 
Co., in eastern Philadelphia, are also 
new dealers. Outside Philadelphia, new 
dealers are H. H. Merrion, Berwick; 
William Curry, Bloomsburg, Pa.; J. Di- 
Mona, and Charles Oler & Son, both of 
Camden, and J. R. Quigley & Co., 
Gloucester. 

The Quigley firm started off its refrig- 
eration campaign with a sales meeting; 
}it plans to have a department of 20 
| Salesmen to handle the new line. 


ritory; sales meetings are held weekly, 
service classes monthly. 


5 EASTERN DISTRIBUTORS 
W. D, McELHINNY DIRECTING 
COPELAND FIELD MEETINGS ARE ANNOUNCED BY GIBSON 


: GREENVILLE, Mich.—-Five new dis- 
NEW YORK CITY, Feb. 15.—W. D.| tributing organizations in the East and 
McElhinny, vice president of Copeland | South have been announced by the Gib- 
Products, Inc., will take charge of aj Son Electric Refrigerator Corp. 
district Copeland dealer convention to| Capital City Distributing Corp., Al- 
be held today and tomorrow in coopera- bany, N. Y., for several years distribu- 
tion with the Copeland Refrigeration Co. | tor of R.C.A. Victor products, has al- 
of New York. | ready begun to open its territory with 
Mr. McElhinny talked before a similar | @ Gibson refrigerator show to which 
convention at New Haven, Conn., on| dealers in the area were invited. 


Grand Rapids plants. 


CARLOAD OF MAYFLOWERS 
DRAMATIZED IN LOCAL AD 


WASHINGTON, D. C.--How the May- 


Feb. 12. The meeting was under the Other new distributors are: Radio 
auspices of the New Haven Electric Co.,| Wholesalers, Inc., Scranton, Pa. now 
Copeland distributor for Connecticut. | handling General Motors radio; Keith, 

Simmons Co., Inc., Nashville, Tenn., 


He goes from New York to Boston, 
where the Appliance Engineering Co., 
New England distributor, will convene 
its dealers Feb. 17 and 18 at the Ken- 
more Hotel. | 


hardware and auto accessory organiza- 
tion; Kennedy Bros., Biloxi, Miss., 
wholesale radio and marine’ supply 
house; Cahill Electric Co., Jackson, Miss. 


affected by moisture. oil. chemicals. and extremes of temperature. 
and. because it will not easily warp. swell. soften or deteriorate. it 


remains accurate throughout long service. 


CONTINENTAL-DIAMOND FIBRE COMPANY 
NEWARK <> DELAWARE —__ 


flower electric refrigerator is selling in 
this territory was brought out to news- 
paper readers by an advertisement of the 
Hecht Co., local dealer, picturing “an- 
| other full carload of Mayflower electric 
refrigerators for the Hecht Co.” 
vs The picture showed a railroad box car 
BR EAKER STRIPS with the above legend on a large sign 
extending almost the length of the car 
The Hecht Co. is using the Meter-Ice 
plan of 25 cents a day in merchandising 
Mayflower electric refrigerators. It also 
advertises free parking near its store 
for shoppers 


CAROLINA G. E. DISTRIBUTOR 
TAKES ON HOTPOINT 


CHARLOTTE, N. C.—Southern Re- 
frigeration Co., General Electric refrig- 
erator distributor in North Carolina, has 
been appointed Hotpoint range distribu- 
tor for the same territory, according to 


FOR 
PERMANENT 
INSULATION 
EFFICIENCY 
UNDER ALL 

CONDITIONS 


D. C. Goff, commercial manager of the 
firm. 
With few exceptions the refrigerator 


sales organization will handle the elec- 

: eee tric ranges also, according to Mr. Goff 
CELLANITE is an odorless. odor ; 

repelling thermal and electric in- FADA REFRIGERATOR DISPLAY 


IN LONG ISLAND CITY 


LONG ISLAND CITY, N. Y.—J. P. 
Miller has been appointed by the F. A. | 
D. Andrea Co. to represent Fada prod- 
ucts in the territory covering western | 
Pennsylvania, and the states of Ohio, 
West Virginia and Kentucky. 
| Mr. Miller was formerly in the phono- 
graph industry, and later turned to 
radio. He will represent Fada refrig- 
erators, radio receivers, and electrical 
appliances 


sulating material. Practically un- 


GENERAL ELECTRIC ENGINEERS 
GET NEW POSITIONS 


SCHENECTADY, N. Y.—J. R. Rue, 
managing engineer of the motor depart- 
ment, General Electric Co., Pittsfield, 
Mass., plant, has been assigned to spe- 
cial work at Schenectady, N. Y. 

K. R. VanTassel, designing engineer 
of the same department, has been trans- 
ferred to the Ft. Wayne, Ind., works, 
according to announcement made at 
the same time 


ENGLISH EXECUTIVE TO VISIT 
DETROIT FACTORY 


DETROIT—Ralph Searle, managing 
director of Kelvinator, Ltd., London, 
England, will visit the Kelvinator fac- 
tory the latter part of February, he has 
informed Kelvinator officials. 

Mr. Searle is making the trip to Amer- 
ica to attend the Canadian National 
Convention at London, Ont., Feb. 23 and 
24. He will visit Detroit following the 
national convention. 


How To Care for Refrigerators 


As Told By Edwina Nolan, G. E. Home Economist 


CLEVELAND—Just how to care for 
a General Electric refrigerator, includ- | 
ing “do” and “don’t” advice, is covered 
by Miss Edwina Nolan, General Electric 
home economist, in a new mailing piece 
called “Friendly Advice on the Use and 
Care of Your General Electric Refriger- 
ator.” 

Chief points which Miss Nolan em- 
phasizes are those of keeping the cabi- 
net clean; not allowing it to become 
overcrowded; being sure to defrost the 
super-freezer occasionally. 

Under “what to do,” Miss Nolan men- 
tions washing and cleaning everything 
put into the refrigerator; removing 
paper wrappings from food; cleaning 
ice trays before refilling with water; 
and cleaning the refrigerator itself. 

She recommends a little borax in 
warm water for cleaning the shelves 


|and lining walls. For the exterior, warm 


water and mild soap, followed by G-E 
lacquer polish which may be obtained 
from General Electric dealers. The 
super-freezer should be defrosted at 
least once a month, she continues, or 
as soon as a half inch of frost accumu- 
lates. 


A few “don’ts” in the care of the 
refrigerator are: don’t overcrowd; don't 
store foods in the refrigerator which 
will keep just as well outside; don't 
keep bananas in the refrigerator; don’t 
use ice picks or other sharp instruments 
to defrost or to remove trays. 


A diagram on the back of the leaflet 
shows how the cold air circulates 
through the refrigerator, and points out 
with red arrows the area in which vari- 
ous foods should be kept. 
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HOW COPELAND MAN 


GOT NEW SHELF IDEA 


By Phil B. Redeker 

DETROIT—When lack of sufficient | 
bottle space in a refrigerator cost E. G. | 
Charter, supervisor of the apartment | 
house division of the Copeland Refrig- | 
eration Co. of Detroit, the sale of a 13-_ 
apartment building, it set him to some 
serious thinking on the subject. But all | 
his heavy concentration, without the 
added factors of a family house clean- 
ing and the playful ingenuity of a 4- 
year-old boy, would have gone for 
naught, Mr. Charter claims. 

Mr. Charter is the inventor of the 
collapsible lower shelf which is used 
in the new Copeland models to provide 
adequate space for the placing of bot- 
tles in the refrigerator, without reduc- 
ing the shelf area when bottles are not 
stored. 


Invention Gets Response 


This new type of shelf, constructed 
with alternating bars that slide between 
one another, to thus reduce the size | 
of the shelf to one-half, received a more 
enthusiastic response at the annual 
Copeland convention than any other 
single cabinet feature introduced to the 
distributors and dealers. Many of those 
who attended the convention declared 
they had been faced with the very ques- 
tion that had so often been put to Mr. 
Charter by a prospective apartment 
house buyer—‘‘where will we put the 
bottles?” 

The day after he lost the sale, men- 
tioned above, he had set himself upon 
the matter of devising some means to | 
create space for bottle storage without 
decreasing the total shelf area. That 
same day his wife ordered a house 
cleaning, and in the course of the work 
in which Mr. Charter was assisting, he 
took down some curtain rods which fell | 
into the hands of his 4-year-old boy. 


BLOOD, ALLISON ADDRESS 


|in the Philadelphia area. 


Sales Chief 


JOHN F. DITZELL 
New sales manager of refrigeration 
for Grigsby-Grunow Co. 


| 
| 
| 


NORGE DEALER MEETING 


PHILADELPHIA—Howard E. Blood, 
president of Norge Corp., and Dr. G. W. 
Allison of the Electric Refrigeration 
Bureau, were speakers at a general 
dealer meeting and dinner, Feb. 12, in 
the Pennsylvania Hotel, sponsored by 
Trilling & Montague, Norge distributor 


The firm, which has just been appoint- 


|ed Electrochef distributor, had a dis- 
| play of the new range line in the after- 


| noon preceding the dinner, for the bene- 


Uses Curtain Rods 


The rods consisted of metal tubing 
which operated like a slide trombone. 
Young Master Charter was not long in 
discovering this, and the rod became a 
new instrument of manipulation for him. | 

When Mr. Charter turned and saw 
his son operating the sliding curtain 
rod, the idea flashed into his mind that 
led to the invention of the collapsible | 


shelf. 

The very next morning he went to 
the 5- and 10-cent store, bought a num- | 
ber .of the rods, and some thin strips 
of wood. Using these strips to hold the | 
end of the rods together, Mr. Charter 
constructed his first collapsible shelf 
in a jiffy. 

Sells Patent to Copeland 

With the idea in his grasp, the prog- 
ress that led to the perfected piece of 
equipment was rapid, and the shelf 
which now operates with alternate bars 
sliding between one another is but the 
mechanical perfection of his idea. 

Mr. Charter patented his shelf, and 
the Copeland Products, Inc., was quick 
to buy up the patents when he made 
known his invention. 

By eliminating the cut-out space in | 
the lower shelf designed especially for 
bottle storage in past models, the shelf 
area has been increased from 7% sq. ft. | 
to approximately 9%, sq. ft. on the small- 
est Copeland models, with correspond- 
ing increases in the larger models. 


SPRING CAMPAIGN PLANNED 
BY NEW JERSEY BUREAUS 


NEWARK— Electric refrigeration bu- 
reaus throughout New Jersey are al- 
ready making plans for spring shows, 
according to D. R. Schively, bureau field 
representative. 

Newark will hold two cooperative 
shows this year; the first, called the 
Electric Refrigeration and Radio Show, 
will be in May, and the other, the Elec- 
trical Show, will be held in October. 
Both these activities will be under the 
guiding hand of the Essex Electrical 
League. 

Both Jersey City and Hackensack 
dealers are making plans for spring 
shows, Mr. Schively reports. Paterson 
plans a meeting to prepare for its show 
later in February, and Passaic, where 
the show cleared a profit over its run- 
ning expenses last year, will utilize 
these funds for this spring’s show. 


HUNTER JOINS KELVINATOR 
AS DISPLAY EXPERT 


DETROIT—Ralph E. Hunter has been 
added to the staff of the Kelvinator 
Sales Corp. sales promotion department 
to develop window displays and show 
cards, according to recent announce- 
ment. 

Mr. Hunter’s first Kelvinator job is 
the April window display. He is a com- 
mercial artist. 


NEW WESTINGHOUSE DEALERS 


SPRINGFIELD, Mass. Richardson 
Electric Co. of Westfield and Jeffway 
Electric Shop of Easthampton have 
been appointed Westinghouse refriger- 
ator retail dealers in this section 


fit of dealers who might be interested. | 
The dinner, at which present and pros- | 


| pective Norge and Electrochef dealers 
| were present, closed a week's pre-show- 


ing of the 1932 Norge line in the Ben- 
jamin Franklin Hotel, here. 

For dealers who could not be present 
at the dinner Friday night, regional 
meetings were held by Trilling & Mon- 
tague in the following cities: Reading, 


| Pa., Feb. 15; Scranton, Feb. 16; Harris- 


burg, Feb. 17. 


Speaks in Boston 


BOSTON—Howard E. Blood, president 


corporation itself at one of a group of 
dealer meetings sponsored here by the 
General Equipment Corp., New England 


| distributor of Norge refrigerators. 


Similar meetings were held by the | 
distributor in Portland, Me., and Provi- | 
dence, R. I. Since the Boston Edison 
Electric Co., retail outlet, has 33 stores, 
it was necessary to hold a special meet- 
ing for their 250 representatives in their 
own auditorium. 

Other factory officials who spoke at 
these three meetings were John H. 
Knapp, vice president of Norge Corp., 
and Glenn O’Harra, eastern district sales 
manager. Ralph Caldwell, vice presi- 
dent of the Cramer Krasselt Co., adver- | 
tising agency, spoke on the Norge ad- 
vertising campaign for 1932. 


ELECTROLUX DEALER MERGES 
WITH AUTOMOBILE FIRM 


OTTAWA, Can.—H. C. Graves, Elec- 
trolux dealer here, has just merged with 
Auto Sales, Inc., for the purpose of mer- 
chandising Electrolux refrigerators 
through the several sales outlets of the 
automobile concern. Names of both 
companies will be retained 


om Gibson 


ELECTRIC REFRIGERATION NEWS, F 


‘APPLIANCE DEBT CAN'T 
AFFECT N. Y. SERVICE 


ALBANY, N. Y.—That a public serv- | 


| engage in merchandising. 


| F. Crossin, regional manager. 


ice corporation has no right to discon- 
tinue service because bills for appliances 
sold to a consumer remain unpaid was 
the announcement of the New York 


EBRUARY 17, 1932 7 = 13 


Public Service Commission last week, | 


in adopting a report by its chairman, 


| Milo R. Maltbie. 


Mr. Maltbie pointed out that the re- 
port in no way recommended prohibi- 
tion of merchandising by the utilities. 

“It is desirable, however,” he wrote, 
“that 


in order to provide for the introduction 
of appliances upon reasonable terms and 


| to supplement what private agencies are 
doing. 


” 


He further recommended that public 


utilities should engage in mer-| 
| chandising only where it is necessary | 


service companies be required to render | 
separate bills for service and for appli- 


ances. 
The right of electric companies and 


combined gas and electric companies | 


to deal in electric appliances, he stated, 
is clear and not open to question. No 
express powers, however, are conferred 
on gas companies to enable them to 
If such pow- 
er is exercised legally, he concluded, it 
must be under the implied powers of 
these corporations. 


NEW KELVINATORS SHOWN 
TO POUGHKEEPSIE DEALERS 


POUGHKEEPSIE, N. Y.—Kelvinator 


dealers operating under John Van Ben- 


| Schoten, Inc., local Kelvinator distribu- 
| tor, were welcomed to their annual con- 


vention Feb. 5 by Mayor Alexander 


Caven of Poughkeepsie. 


The 1932 line of Kelvinator models | 
was introduced to the convention by J. | 


officials of Kelvinator Corp. who spoke 
were A. M. Taylor, advertising mana- 
ger; H. W. Burritt, vice president, Kel- 
vinator Sales Corp. 

G. Harvey Wood spoke to the dealers 
on distributor cooperation, and R. Hot- 
ten, district manager, on the Refrigera- 
tion Discount Co. J. F. Crossin present- 
ed the spring program, and John Van 
Benschoten, head of the distributing or- 
ganization, spoke on 1932 objectives. 


BUEHN DEALERS INSPECT 
GIBSON PORCELAIN MODELS 


| of Norge Corp., spoke on the history of | 
| the Rollator refrigeration unit and the 


PHILADELPHIA~— More than 200 deal- 
ers were present at the annual meeting 
of the Louis Buehn Co., Gibson electric 
refrigerator distributor in the Philadel- 
phia trading area. The new porcelain 
models just placed in the Gibson line 
were viewed at the meeting. 

Charles J. Gibson, president of the 
Gibson Electric Refrigerator Corp., was 
a speaker at the meeting; others were 
Frank S. Gibson, Jr., vice president in 
charge of sales; F. A. Delano, general 
sales manager; Herbert E. Young, east- 
ern district manager. 

L. V. Whitney, Gibson Chicago dis- 
tributor; R. T. Smith, chief engineer of 
the Gibson engineering staff; and W. R 
Marshall, advertising and sales promo- 
tion manager of the company. 


‘QMAHA FRIGIDAIRE OFFICE 
CONSOLIDATES DIVISIONS 


OMAHA-—Omaha zone office of Frigid 
aire Sales Corp. has consolidated its 
general office, warehouse, and service 


Other | 


and parts departments in new quarters | 


in the Gateway building, 824 Douglas St 

About 25,000 sq. ft. of floor space are 
available in the new location, which is 
in the wholesale district. With the merg- 
ing of the Des Moines and Omaha zones 
last year, Omaha now serves the south 


| ern half of Nebraska and western Iowa 


H. M. PAULEY 
Special sales representative of 
Gibson Electric Refrigerator Corp. 


F. H. Kaup Co., newly appointed 
Omaha metropolitan representative, will 
take care of retail making it 
possible for Frigidaire Sales Corp. to 
close its former retail locatiof 


REX COLE NAMES CASPERS 
RANGE SPECIALIST 


NEW YORK CITY—Harold C. Caspers 
has been appointed specialist in Hotpoint 
ranges for Rex Cole, Inc., General Elec- 
tric refrigerator and range distributor 
in New York City, according to recent 
announcement. 

Miss Ilah Manchester, who has been 
associated with the Edison General 
Electric Co., will have charge of the 
home economics division 


KELVINATOR EXPORT CHIEF 
GOING TO SOUTH AMERICA 


DETROIT —E. H. Wilcox, manager of 
the Kelvinator export division, leaves 
Detroit March 1 for a trip to Panama 
and Central America He will travel 
by airplane during the entire trip. 


sales, 


the hell / 


HE Type KC «“care-free” capacitor- 


UW 


motor represents the highest achievement 
in refrigerator motor design. It is the 


correct motor for your refrigerator. 

Try it... you also will say it «Rings the 
Bell.” 

Ask your nearest G-E office to give you 
complete details about the Type KC — the 


«“care-free” motor that rings the bell! 
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ADVERTISING AGENCY 
MERGER ANNOUNCED 


NEW YORK CITY — Announcement 
was made on Monday, Feb. 15, of the 
organization of a new advertising com- 
pany to be known as the United States 
Advertising Corp., with offices in New 
York, Chicago, Toledo, Milwaukee and 
Indianapolis, and associate offices in 
other market centers. 

Ward M. Canaday, president of the 
present United States Advertising Corp. 
of New York and Toledo, which han- 
dles the Sparton refrigeration account, 
becomes president and the executive 
head of the new company, and Homer 
McKee, president of the Homer McKee 
Co., Inc., of New York, Chicago, and 
Indianapolis, becomes executive vice 
president of the new company. 

George Enzinger, president of the 
Dyer-Enzinger Co. of Chicago and Mil- 
waukee, which places Minneapolis- 
Honeywell advertising, becomes presi- 
dent of the Chicago division. The new 
United States Advertising Corp. starts 
operation with more than 70 accounts 
of national advertisers, according to Mr. 


Canaday. 
Divisions of research and market 
analysis, technical advisory and crea- 


tive departments, and complete radio 
service units have been set up for both 
New York and Chicago offices. Also 
special provision has been made for the 
handling of publicity and client public 
relations. 

Mr. Canaday is founder and owner of 
his own agency. Mr. McKee has spe- 
cialized in advertising fer several years. 
Mr. Enzinger has handled the advertis- 
ing problems of a number of large in- 
dustries of the Middle West. 


ICE COMPANY REPORTS 2° 
TONNAGE INCREASE 


CLEVELAND A general increase in 
tonnage sold during the last year of 
approximately 2 per cent for the coun- | 
try as a whole is reported by a year- | 
end survey made by the City Ice and} 
Fuel Co., operating in some 26 states. | 

Although showings for the country 
were somewhat uneven, owing to vary- 
ing local conditions. most ice companies 
made profits, according to the survey. | 


| 
| 
| 
| 
| 
| 
| 
| 
} 
| 


APPOINTED MANAGER 


HARTFORD, Conn. — Norman| 
Stuckey, formerly advertising and sales | 
promotion manager for Newton-Parsons | 
Co., General Electric refrigerator dis- | 
tributor here, has become associated 
with Frederick A. Raff Co., Mayflower 
distributor, in the same ) capacity. 


| refrigerator, 


| dealers for Dade County. 


Norge Salesmen Feted 


Winners in the Norge Christmas Opportunity Contest were feted recently at a dinner given by World Utilities 


Co., New York distributor. 


NEW YORK STATE BUYS 
KELVINATOR EQUIPMENT 


ALBANY, N. y. Kelvinator cooling | 
equipment installed in Seeger 


cabinets | 
now preserves the food for Gov. Frank- | 
lin D. Roosevelt’s Executive Mansion. | 
The equipment was sold to the state of 
New York by the Albany Garage Co., 
Kelvinator distributor in the Albany | 
area. | 

The installation includes a Kelvinator | 
RB-140 condensing unit; a Kelvinator | 
XO-141 cooling coil, both of which were | 
installed in a Seeger walk-in cooler; an 
ice-making coil in a Seeger 10-cu. ft. 
and another in a Seeger 
12-cu. ft. refrigerator. 


PULLMAN CO. MANAGER 
BUYS REFRIGERATOR 


MIAMI, Fla. J. K. Breaux, manager | 


| of the Pullman Co. in Miami, has had a 


|WL-73 Westinghouse refrigerator in- 


| stalled in his home in Beacon Manor, 


Miami. The installation was made by. 


| Jas. O. Wilson & Co., Westinghouse 
| 


DISTRIBUTOR BANKRUPT 


LOUISVILLE—The Electric Refrig- | 
eration Co., 719 E. Broadway, distribu- | 
tor for General Electric refrigerators, | 
was forced into involuntary bankruptcy | 
last week by three creditors. 


Highest qual- 
ity seamless 
Copper Tub- 
ing. Plain or 
Tin Plated 


DEHYDRATED COPPER TUBING 


Made to 
ae eS 
specifications 
(B68-30T ). 
Ready for quick 
installation. 
Prompt ship- 
ment 
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THE BUSH 


W.H. MARK HANNA 
REFRIGERATOR APPLIANCES, CHICAGO 
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|/men to close their own sales. 
supervisors are giving) 


How To Distribute 


As Told By S. L. Wallace, Edgar Morris Sales Manager 


WASHINGTON, D. C.-Appointed dis- 


| tributor of the Westinghouse electric re- 


| frigerator a little more than a year ago, 
the Edgar Morris Sales Co. has been 
so successful that in December it took 
second place in the national Westing- 
house sales contest. 

Not a small part of the firm’s success 


|in merchandising refrigerators, accord- | 


ing to G. F. Kindley, vice president, is 
due to S. L. Wallace, retail sales man- 
ager. Mr. Wallace has _ been 
refrigerators only about 18 months, but 
was promoted to his present position 
less than a year before he started sell- 
ing them. 

“It was a business that occurred to 
me as having good possibilities,” he ex- 
plained, “so I came in here as a sales- 
man. In about three months I was 
made sales supervisor and supervised 
from eight to fourteen salesmen. Later 
I was made retail sales manager. 


“I personally enjoy selling refrigera- | 
tors. I get a greater kick out of that | 


than anything in the world—just as 


| much as if fishing were my hobby and 


I went out and brought in a big one. It 
never grows old to me. I like to sell 


refrigerators better than anything else | 


I have ever sold.” 


The company now employs 15 to 30) 


salesmen and covers part of four coun- 


ties in Maryland and Virginia, adjacent | 


to Washington. 


Mr. Wallace finds that one of his great- 
est problems is that of training sales- 


and his sales 
special attention to this problem. 

“The problem,” he says, “is to get 
men to follow through on their pros- 
pects as closely as they should. 
are not persistent enough. They often 
take a buyer more or less at his word, 


and fail to see that his reasons lie be- | 


neath the surface.” 

For sales purposes the city is divided 
up into so many squares or subdivisions, 
to each of which a man is assigned. If 
a sale comes in from that territory, the 
salesman is given credit for the sale. 

“Many men depend upon the floor 
sales coming in to carry them,” Mr 
Wallace explains. “They do not work 
their territories as carefully as they 
should. If they did, they would get a 
great deal more business and many 
more prospects. 

“Selling is a funny thing—particularly 
specialty selling. It enables a man to 
make good money, but there are those 
who work hard one week, creating a 
number of prospects which are closed 
the following week, earning them large 
commissions. After that they do not 
work as hard as they should. It is a 
hard proposition to get men who will 
put in an honest week’s work, week 
after week 

“Just what is the job of a retail sales 
manager?” 

“Briefly stated, he must develop sales- 
men, plan their work for them, out- 


GIBSON DISTRIBUTOR FOR 
MILWAUKEE NAMED 


MILWAUKEE—Dufenhorst Sales Co. 
has been appointed distributor by the 
Gibson Electric Refrigerator Corp., ac- 
cording to George M. Farrin, Middle 
West district manager of the Gibson 
Corp. 

The Dufenhorst concern has been an 
automobile distributor in Milwaukee 
for a number of years, and for the last 
few years has carried a line of radios. 


SEATTLE DEPARTMENT STORE 
ADOPTS METER-ICE PLAN 


SEATTLE—The Bon Marche depart- 
ment store, handling Frigidaire refrig- 
erators, placed the “Meter-Ice” system 
of merchandising in effect in December. 
The store's adoption of the plan fol- 
lowed reports of its success in Los 
Angeles, store officials said. 


selling | 


A special department 
|} handles installation and servicing. 


Both he | 


They | 


| line their territory, and take care of 
| little general complaints. It is to create 


enthusiasm and keep the men in the) 


| right frame of mind.” . 

Mr. 

| finding prospects for his salesmen. “I 
| spend a great deal of time with the dif- 
| ferent salesmen, who take me with them 
on both canvassing and closing calls. I 
| go out with new men and give them an 
| entree, showing them just how it should 
be done. 

“IT do not spend time soliciting new 
prospects with senior salesmen. I do, 
however, spend probably four hours a 
|day with the men. I get them together 
daily, planning the work for the day 
and going over any obstacles they may 
have run across the previous day.” 

“We get a number of our leads from 
users,” Mr. Wallace reports. “Our sales- 
men are sold on following up users. The 
| greatest number of prospects, however, 
comes from direct canvassing in the 
territory. The second greatest source is 
that of the users, and the third, news- 
paper advertising.” 
| In training men, Mr. Wallace sells 
|them on the refrigerator just as he 
would sell a prospect. 


money in the industry. 
sell a man on the proposition, 
}no use employing him.” 


should interview from six to 10 pros- 
pects a day. He may ring 50 doorbells, 
but he cannot interview that many. 

In his organization, Mr. Wallace allots 
| only six men to each sales supervisor, in 
|order to give him one day a week with 
| each man. 
| “In selecting salesmen, we can usual- 
j ly tell by talking to a man whether or 

not he will be successful. We wish men 

|to be neat in appearance, who have had 
experience in handling and meeting the 
general public. 

“Experience is not 
| would rather have a man without ex- 

perience in refrigerator selling, because 
|if he has been taught the methods of 
other managers it is hard to sell him 
on our own ideas.” 

In training salesmen, Mr. 
give them four or five days of “school” 
before putting them in the field. Me- 
chanical and _ utility 
tory of Westinghouse achievement, dem- 
onstration of the product are all a 
part of the lessons. 
supervisors or more experienced sales- 
men also aid the new man, as they 
show him how different men vary their 
methods of selling. 

A daily report is required of each 
salesman, which includes orders closed, 
canvass calls made (streets and num- 
bers); night appointments made; night 
appointments filled; prospects developed 
and filed. These reports are kept in 
triplicate; one copy going to the sales- 
man, one to the supervisor, one to a 
general file. 


‘Press On’ 


CHICAGO—“Never say die,” says 
an envelope insert recently sent out 
by the Harry Alter Co., handling 
Majestic products here. “Take d-i-e 
out of depression and you have 
Press On!” 

The leaflet gives a better times 
message without mentioning Ma- 
jestic products or sales promotion 
of any kind. 


FLOUR MANUFACTURER 
BUYS WESTINGHOUSE 


MIAMI, Fla.-Robert Henkel, 
manufacturer of Detroit, has replaced 
the electric refrigerating system in his 


winter home at Sans Souci, Coconut 
Grove, with a WE-130 Westinghouse 
unit. 


Wallace spends part of his time | 


“T sell him on} 
the idea and the possibilities of making | 
If you cannot | 
there is | 


Mr. Wallace believes that each man | 


necessary. We| 


Wallace | 


features, the his- | 


Sales talks by the | —— 


BELDING-HALL BOX PLACED 
IN PRESIDENTIAL YACHT 


WASHINGTON, D. C.—In the recon- 
struction of the Presidential yacht, May- 
flower, the kitchen is to be equipped 
with Belding-Hall refrigerators, sold to 
the government through Brunswick- 
| Kroeschell Co. 

These refrigerators are of special de- 
sign and construction to conform with 
| government regulations, according to R. 
E. Wilson, advertising manager of the 
| | Co. 


DISTRIBUTOR TO TIE IN 
WITH MAJESTIC CAMPAIGN 


DALLAS, Tex.—Newspaper, outdoor 
| poster, radio, and direct mail advertis- 
ing will be used by the Radio Equip- 
ment Co., Majestic refrigerator distribu- 
| tor here, to tie in with the national Ma- 
| jestic advertising campaign, according 
|to Lloyd Cohn, president of the local 
| company. 

The Thurber-Capers Advertising 
| Agency, Dallas, Tex., has been retained 
|as advertising counsel, according to Mr. 
| Cohn. 


PROFESSIONAL SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 


George B. Bright Co. 


Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 
Laboratories 


80th St. & East End Ave. 
NEW YORK 


Kno 


ylest 


——— eee 
Insure deliveries with- 
out scratched or brok- 
en enamel. Write for 
prices. 


COVERS “ste =-- 


EXTRA DRY 
An & ray 
KSOTOO 
Liquid Sulphur Dioxide 
REFRIGERATION GRADE 
GUARANTEED 
Prompt deliveries from stock. 
PERSONAL SERVICE 


Write or wire us. 


OMA 


Sam 


West Norfolk, Virginia 
F A. EUSTIS, Sec, 121 State Street, Boston and 7S West Steet, New York 


Balsam-Woot 
Sealed Slabs 
NATIONALLY 


ACCEPTED 


Completely satisfactory 
Refrigerator Insulation 


flour Woop CONVERSION COMPANY 


Industrial Sales Offices: 
CHICAGO, 360 N. MICHIGAN AVE. 
New York, 3107 Chania Bidg; 
troit, 515 Stephenson Bidg; 
San Francisco, 149 California St 
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Over the Airways to Home 


Paul R. Krich, sales manager, Krich Distributing Co., Newark, visited 
Gibson factories recently and departed for the East via plane from the 
Grand Rapids airport. Left to right: Allen W. Church, 
Frank S. ‘Ginen, Ir, vice preneent, and Mr. Krich. 


advertising 


counsel; 


Renert of Refrigerators 


November, 1931, Shipments Reported by the Bureau of Foreign 
and Domestic Commerce 


Electric 
Electric Commercial Parts for 
Household Refrigerators Electric 
eens to 1 Ton Refrigerators 
Nome er Value Number Value alue 
po eer Te eee es ee = 23,476 174 17,489 24,745 
Azores and Madeira Islands 2,380 Te ai 96 
BeisiWM. 2.4.06. on ‘ 3.814 564,574 554 79,360 133,461 | 
Bulgaria ....... ad P stile = 48 
Czechoslovakia 271 17,779 130 14,072 49,638 
Denmark ... 675 56,799 329 38,946 56,185 
Finland 13 1,598 1 99 1,246 
DE 2 Kivi cake shaves com kecuwes 2,897 257,748 1,477 182,176 370,162 
Germany ... 855 77,610 757 87,650 121,757 
Gibraltar 8 2,199 s 3,773 234 
Greece 50 6,325 16 2,793 3,150 | 
Hungary 24 2,478 3 191 597 | 
Seer 5 527 aad ee i 
Irish Free State 117 11,967 45 5,320 11,724 | 
CO ae eee iS4 19,319 333 39,302 59,960 
Latvia aa errr 10 S89 nee ; 148 
Malta, Gozo, and Cyprus = 2 263 , ‘ 13 
Netherlands SG ene ok 2 50,618 307 49,272 SL 
Norway .. wate 272 27,948 74 12,109 », 758 
Poland and Danzig ese 14 1,477 10 1,609 51f 
Portugal nes 130 30,524 11 1,620 286 
CO EE rer seilate Gatale 54 4,869 52 5,564 6,069 
Soviet Russia in marepe. oF eet a 5 936 1 330 284 
eee ae 414 78,768 171 24,571 35,750 
Sweden ......... LAeeeneet ees - 1,297 117,247 338 40,695 84,212 
Switzerland ; ; Baad . 1,664 162,799 537 70,002 109,916 
United Kingdom ee 5,966 705,807 2,014 250,561 177,662 
Yugoslavia ‘and Albania 152 13,744 55 7,435 25,693 
OO rere e ieveras 14,625 1,576,093 3,063 466.959 760,161 
British Honduras .. Paw diecere es 7 871 1 924 251 
Costa ica ‘ 46 8,431 H 1,313 
Guatemala 57 11,028 2 362 
Honduras , hie ; 28 », 766 5 1,804 
Nicaragua ' cs ‘ : 27 4,103 
Panama 546 104,215 55 11,913 
Salvador 35 6,607 1 301 
Mexico ; ; 1,269 214,621 95 31,846 
Newfoundland and Labrador 55 6,299 8 2,516 
Bermudas es ; ‘ 216 30,917 24 6.240 
Barbados 21 1,059 5 1,731 
Jamaica . ‘ 35 7,701 12 3,158 
Trinidad and Tob: ‘gO 31 6,150 6 1,778 
Other British West Indies 31 5,398 5 1,538 
Cuba . 1,781 254,522 116 26.857 
Dominican Republic 135 19,579 2 785 
Netherland West Indies 42 7,197 10 2.555 
French West Indies 1 335 : 
Haiti, Republic of 113 17,096 5 837 
Virgin Islands of U. S 9 2,244 2 44 
Argentina 1,719 218,168 70 17,835 
Bolivia : 6 945 5 
Brazil . 1,836 236,120 244 15,162 
Chile 129 17,647 5 1,689 
Colombia S90 132,137 6% 12,574 
Ecuador 34 1,692 3 368 13 
British Guiana ... : 2 127 1,261 
French Guiana ; 1 SU , 
Peru : 103 13,478 14 6,332 1,828 
Uruguay ; ; 213 23,238 101 12,985 21,164 
Venezuela pieatios : 829 112,254 89 18,933 13,061 
Aden ...... 20 3,966 1 146 132 
Arabia . ‘ 5 186 1 689 156 
British India 954 } 61 11,698 41,525 
British Malaya 289 19 701 1,523 
Ceylon 94 13 2,792 3,507 
China , 134 36 6,290 9.114 
Java and Madura 169 17 4.943 6,692 
Other Netherland Hast Indies 67 7 3.000 1,444 
French Indo-China 81 6 1,800 1,504 
Hongkong 305 7 947 15,03 
Japan eae 1,196 216 38,561 25,146 
Kwantung , 10 14 2,084 41,033 
Palestine . 3 : 39 
oe Islands 1,223 40 14,006 2,596 
Siam ‘ 136 3 $32 1,247 
Syria .... 11 2 387 235 
Turkey ...... 78 18 1831 2.086 
i Asta ie " TNE 1 : 970 
ustralia ... sees ; 16 31 33 2,( 
British Oceania . i ° er ” + 
Frenc h Oceania 2 P 17 4 
New Zealand , 4 26 7,487 
Belgian Congo ... 42 1 "B88 
British East Africa es 114 23 , 6,302 
Union of South Africa . 4,010 94 19/309 53.538 
ther British South Africa 13 i 
Gold agence wns 44 1,820 
| 130 39: 
other British West Africa 30 63 
a eee 103 11 2,347 4,459 
Algeria and Tunisia 685 36 1,748 15,821 
Madagascar ..... head 12 "23 
Other French Africa 20 165 
Liberia 3 364 
Morocco 106 78 17,021 12,043 
a... 98 1.866 
Other Portuguese Africa 1 * 5) 
Canary Islands ... 52 i 250) 45 
Other ~ Africa 1 i “20 
té 55,800 9 % er ‘ oan 
Shipments to Hawaii... 2 486 : mae) 3" G4 344 3 8D ers 
Porto Rico 1,084 $ 185,004 78 $ 20,363 $ 19,873 
3 Se, Yes ca 7 ae wT 


’|in prizes will be given 
contest which is sponsored by the Fred- | 


USED BY SALESMEN 


NEW YORK CITY _— public utili- 
| ties are using the research data of the 
| Delineator Institute on electric refrig- 
|erators, ranges, and household appli- 
| ances is explained in a pamphlet just is- 
| sued by the Institute. 

The Delineator, of which Miss Doro- 
thy Higgins is service editor, maintains 
the Delineator Institute for the prepara- 
tion of editorial material. Products are 
studied and used in the laboratories to 
get tested information on household ap- 
pliances, methods, schemes of decora- 
tion, child care and feeding. 

The service booklets supplement the 
editorial pages of the Delineator in of- 
fering more and detailed information 
| about various household activities. The 
| Institute prepares these booklets, im- 

printed for companies with the firm 
name, in quantities of 500 or more. 


Eliminate Editorial Staffs 


| Among the booklets which have ap- 
| peared more useful for public utility 
company purposes are: “How to Wash 
and Ingn,” “Laundry Appliances,” “Well 
Planned Kitchens,” ‘““Modern Cooking by 
Temperature,” “Spots and Stains,” and 
“Refrigerators.” 

Through home service departments of 

| utility companies, these booklets elimi- 
| nate costly editorial and research staffs 
| which might otherwise be necessary for 
| testing various appliances. 
| Utilities distribute the booklets in reg- 
| ular classes in cooking and home man- 
| agement; in demonstrations on refrig- 
| eration equipment, cleaning, washing, 
| etc.; in work with public schools; at 
Modern Home demonstrations. They 
| also leave the booklets in homes after 
| visits of home service workers; as in- 
| ducements to come into the sales rooms 
| (by describing them over the radio or 
|in newspapers and stating where they 
| are available). 


| Used in Sales Training 

| Where no home service department 
|exists, these booklets may be used 
through newspaper advertising, through 
| pages of the house organ, or as dis- 
| tributing pieces at women’s committee 
| meetings. 

| Through the sales department the 
| booklets enable the sales force to pre- 
|sent an unbiased opinion on the use of 
| equipment, recipes, and methods. 
| utilities, the pamphlet states, 
|as an aid to train salesmen in the use 
of appliances, as well as an aid in secur- 
|}ing active prospects, and as a gift to 
ee purchasers. 


Some | 
use them | 
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DELINEATOR FINDINGS 


MAYFLOWER DISTRIBUTOR 


OFFERS CONTEST PRIZES: 


| HARTFORD, Conn.—More than sal 


erick Raff Co., distributor of Mayflower 
refrigerators for Connecticut and Massa- 
chusetts. The contest ends March 21. 
The contest, which is open to children 
between 10 and 15 years of age, will 
be for the best essays on the Pilgrim 
ship Mayflower. Sixty-seven prizes will 
be offered, including a Mayflower elec- 
tric refrigerator 
$5 gold pieces. 
Other prizes will be one $50 gold cer- 
tificate, 10 $25 certificates, 20 $15 certifi- 
cates, and 25 $10 certificates. Each cer- 
tificate will be accepted as the down 
payment on any Mayflower refrigerator. 
The judges will include: Donald A. 
Dunham, historian, Society of Mayflower 
Descendants in the state of Connecticut; 


Mrs. F. P. Latimer, governor, National 
Society Sons and Daughters of the Pil- 
grims; Mrs. Clarence W. Seymour, first 


deputy governor, 
and Daughters of the 
Truman R. Temple, 


Pilgrims 


librarian, Hart- 


ford Public Library; C. C. Hemenway, 
editor, Hartford Times; and M. 8S. Sher- 
man, editor, Hartford Courant. 


NEBRASKA UTILITY WILL 
CLOSE APPLIANCE DIVISION 


LINCOLN, Nebr Officials of the 
Municipal Light and Power Co. of 
Lincoln announce that with the disposal 
of stock on hand the city will retire 
from the business of merchandising ap- 
pliances. 

Commissioner Schroeder, in charge, 
stated in the announcement that he is 
in accord with the principle contained 
in the bill to prohibit power companies 
from selling merchandise which failed 
in the last Legislature. 

The department in the future will sell 
only lamp bulbs and fuse plugs. 


DEPARTMENT STORE WILL 
HANDLE KELVINATORS 


BOSTON The R. H. White Co., de- 
partment store of this city, has just 
been signed as a Kelvinator dealer by 


the Boston branch of the Kelvinator 
Sales Corp. 

The announcement of the new dealer 
outlet was made by H. Troutwine, 


branch manager 


4 chee Sf 
pa 


| 


away in an essay | 


valued at $198 and 10} 


National Society Sons | 


How To Sell Refrigerators 


As Told By Clay Coe, Distributor’s Sale 


Manager 


BIRMINGHAM, Ala.--The friendship 
of customers who have made purchases 
from Clark & Jones since it handled 
only pianos and other musical 
ments is used by Clay Coe, youthful 
sales manager of the firm, to sell Kel- 
vinator refrigerators. 

The Kelvinator distributing organiza- 
tion is an old, well-established firm in 
Birmingham, Ala., having progressed 


instru- | 


If the customer is satisfied the sales- 
man asks her for a list of her friends 
who might be interested in Kelvinator. 
Salesmen very seldom come away with- 


| out one or two names that can be called 


| these calls wasted time. 
| appreciates 


from a musical instrument store to the | 


addition of such lines as phonographs, 
radios, and refrigerators. Now the re- 
frigerators and radios occupy the first 
floor of their showrooms. 

“By keeping constantly in touch with 


our old customers we not only continue | 


to build up our good will and friendship 


and occasionally sell something, but we | 


also get some real live prospects,” 
Mr. Coe. 

The salesmen are instructed to call on 
former customers at every opportunity. 
When they are in the neighborhood, 
they are told to drop by to see customers 
“just to how the Kelvinator 1s 
getting along.” 


says 


see 


The Success of Your 


REFRIGERATOR 


| Rests Squarely on Its 


ABINET 


| 


mechanical unit. 


oes 


quality. 


butor plan. 


Tennessee CABINETS 
are made to insure the success of 
your completed refrigerator. They 
assure the full efficiency of your 


Tennessee cabinets are made in 
one of the largest and most mod- 
ernly equipped plants in the in- 
dustry. Each is backed by over 37 
years’ experience in the manufac- 

ture of refrigerators. 
For special jobs a complete cabi- 
net engineering service is offered. 


Don’t gamble with inferior 


You make no mistake in not 
entrusting the success of your re- 
frigerator to an inferior cabinet. 
Write or wire today for full infor- 
mation on a Tennessee, whatever 


the size of your requirements. 


Refrigerator Division 
TENNESSEE 
FURNITURE CORPORATION 

CHATTANOOGA, TENNESSEE 


Some Territory Still 
WH Available for Distributors of 


CAVALIER ELECTRICS 


Distributorships for the complete Cavalier 
Electric Refrigerator are still open in some 
sections. Striking new cabinets... remarkable 
freedom from service interruptions ....rea- 
sonable prices....make the Cavalier easy to 
sell, easy to keep sold. Write today for distri- 


prospects. 

Even though no names are secured, 
however, the salesman does not consider 
The customer 
they show 

in seeing 


them because 
that the firm is interested 
that she is satisfied. 

Once a prospect list 
salesman makes his personal contact 
with the prospects. If a sale is made, 
well and good. If not, the names are 
turned over for direct mail purposes. 
Letters, advertising literature, plus per- 
sonal calls are part of the program. 
Almost 150 letters a month are written 
to names secured in this manner. 

Mr. Coe reports that the firm has so 
well succeeded in building up friend- 
ship and good will that in a number of 
cases customers have voluntarily called 
salesmen to give them names of pros- 
pects. 


is secured, the 
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LITTLE 


PEOPLE 


STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALV 


LITTLE STORIES OF INTERESTING 


IDEAS 


IN THE REFRIGERATION INDUSTRY 


By George F. Taubeneck 


Old Ben Ritter 


Old Ben Ritter 

Was a merry old flitter, 

And he flitted from shop to shop, 
So shopkeepers lost 

Goods at less than cost, 

For Ben had those Cubans a-jitter. 

Immediately following the General 
Electric refrigeration department’s “25 
Plan” convention at Coral Gables, Fla., 
the first week in February, a number 
of G. E. distributors and home office 
men went to Cuba. So did the Valve. 
George Patterson, Florida G. E. dis- 
tributor, sponsored the trip. 

Inasmuch as everybody was coming 
and going at various times, it is entire- 
ly likely that we didn’t see everybody 
who went. But we did run across the 
following distributors: 

“Squire” A. F. Head (and wife), In- 
dianapolis; Tony Barger (and wife), 
Columbus, Ohio; H. E. Bogart (and 
wife), Toledo; Frank Wolf (and fam- 
ily), Buffalo; F. B. and Kenneth Con- 
nelly, Billings, Mont.; Judson C. Burns, 


Philadelphia; Phil Harrison (and wife), | 


Newark, N. J.; Syd Caswell, Detroit; 
and George Belsey, San Francisco. 

From the Cleveland office came George 
Chapman, assistant to the manager; and 
Joe Donovan, manager of the apart- 
ment house division. Joe was accom- 
panied by Bill Taylor of the Internation- 
al General Electric Co. 

Art Grove, range advertising mana- 
ger of the Edison General Electric Co., 
dropped over for a moment, as did Fred 
Harvey, eastern representative. 

Ben C. Ritter, Rocky Mountain 
resentative, was very much there. 


rep- 


We learned a good many things 
about Cuba, as you will see if you 
read further. During our short stay 
there we soaked up (now don’t get 
us wrong), a lot of impressions. 

But none will last quite so long, 
we think, as that of Ben Ritter and 
his way with shopkeepers, hotel 
clerks, bartenders, and everybody 
else from whom he wanted some- 
thing. 

Traveling with Ben is both a joy 
and an education. He knows how 
to get anything, get it quickly, and 
get it for half what the vendor paid 
for it. And he’s as much fun as a 
kitten in a catnip field. 

He brought half of Cuba back 
with him. And probably came back 
with more money than he had when 
he started. 


* * * 


Among Those Present 


The Heads, Bogarts, and Bargers 
were our companions both going and 
coming. We took 
Sikorsky amphibian plane—the best 
plane ride your humble correspondent 
has ever had. 

These three couples were jolly com- 
pany. They had formed a motor cara- 
van down to Miami from the Middle 


West, and were like a group of colle- | 


gians on a vacation jaunt. 
Kenneth Connelly, who was the sub- 


ject of some comment on this page last | 


week, was our partner on some memor- 
able prowls in out-of-the-way Havanese 
quarters—of which you can read more 
later. Mr. Connelly is one of the most 
pleasant companions we have met in 
a long time. 

Frank Wolf was kind enough to take 
the Valve into his family for about 36 
consecutive hours of exploration, and 
together we found out some more about 
Cuban life. 

With Frank's stunning and 
spirited daughter, Lou, the Valve _ in- 
formally crashed the gate at the ultra 
formal, heavily lorgnetted, and tut-tut- 
tut Casino Gran Nacionale ballroom 
It was the first time in his memory, the 
manager declared later, that such an 
act had been committed. 

Judson Burns was there for the 
umpty-umpth time, feeling as much at 


home as Paul Whiteman at a suppe! 
dance. His son accompanied him. 
Syd Caswell, George Chapman, and 


George Belsey we found one afternoon 


out at Tropical Gardens, where the 
Cuban foliage was running rampant, 
as was the Cuban beer (five cents a 
glass) 


Representative Fred Harvey, 
Cuban 


Eastern 
like everybody else, established 
headquarters at Sloppy Joe's 


: * * 


Preface 

If you're gathering from these here- 
we-are-boys remarks that we all had a 
good time in Cuba, you're as right as 
the multiplication table. All of us want 
to go back—and stay longer. 

To those 
the story on 
souvenir and 

To those who have 
we offer it «< onfidently as a 


who went across, we offer 
Cuba which follows as a 
memory jogger. 

never been there 
frank 


the Pan-American | 


high- | 


appraisal of the island and what it 


contains. 

If we missed anything it was only be- 
cause there is a limit to the amount of 
territory one man can cover in a few 
short days. 


Electric Refrigeration 


In Cuba 


We present herewith some _ notes, 
however, which we'll bet are news even 
to the Havana visitors, for they steered 
clear of electric refrigeration as they 
would have of the bubonic plague. 
These notes were gathered on visits to 
Havana's leading merchandisers of elec- 
tric refrigeration. 

The total market for household elec- 
tric refrigerators in Cuba is in the 


meters. 

Wired homes number some 165,000, but 
jabout 75,000 of these are on a flat-rate 
basis, and include, for the most part, 


neighborhood of 90,000 units—the num-| the territory it serves. The 1,500 quota 
ber of wired homes with watt-hour | has been oversold. 


erators are sold exclusively by the Com- 
pania Cuba de Electricidad, an Electric 
Bond & Share utility which serves ap- 
proximately 98 per cent of the island. 


This power company sells G. E. refrig- 
erators from 53 retail stores and show- 
rooms scattered over the island. It em- 
ploys native salesmen, trains them, and 
pays them about 7% per cent commis- 
sion on each sale; no salary. 


At first both the utility and the Gen- 
eral Electric Co. of Cuba had salesmen 
out working on G. E. refrigerator pros- 
pects. ; 

Rivalry became bitter between the 
competing organizations, however, and 
an agreement was worked out whereby 
the power company undertook the sale 
of 1,500 units annually in return for an 
exclusive dealer franchise covering all 


To secure coverage of the small terri- 


periodical from the States which in- 
terests him. 


Frigidaire has enjoyed an excellent 
commercial business for several years. 
It was especially good two, three, and 
four years ago, according to Mr. Hilden- 
brand. 

An all-year ’round market for com- 
mercial refrigeration exists in Cuba, and 
the opportunities for selling commercial 
equipment there are hard to match. 


Even in winter the Cuban open-to-the- 
street markets, bars, restaurants, anc 
cafes need refrigeration badly; while 
summers are roasting, Mr. Hildenbrand 
affirms. 


Display and storage cases built 
by Havana makers are used exclu- 
sively in Cuba. These cases are 


tory not served by the Companig Cuba | 
de Electricidad, the General Electric Co. | 


|of Cuba operates three retail outlets. 


usually all-mahogany, cork insulated 
and stand up under the high humidi- 
ty conditions very satisfactorily. 


| Cuban Sunlight Daunts Rocky Mountaineer 


Ben Ritter, G. E. Rocky Mountain territorial representative, is the man who is shielding his face from the camera 
as do criminals leaving court. The three women in the picture are (left to right) Jean Wolf, Mrs. Frank Wolf, 


and Lou Wolf, members of the family of Frank Wolf (wearing cap), Buffalo G. E. distributor. 
Wolf in the back row are Kenneth Connelly and George F. Taubeneck. The picture was taken at the entrance 
to an old fortress (built by Hernando de Soto) in 


| families living on the bare margin of 
subsistance. 

First in the field was Frigidaire, 
which made plenty of hay while the sun 
was shining on its solo performance. 

Kelvinator followed, then Copeland. 
For a year the General Electric Co. of 
Cuba sold Servel refrigeration. Then G. 
E. refrigerators were made available, 
and the General Electric Co. of Cuba 
| undertook their sale. 


Under the leadership of M. T. 
McGovern, president, F. Fernandez, 
commercial manager, and Felix A. 
Bertran, refrigeration manager, G. 
E. sales rose rapidly until practical- 
ly all the household machines being 
sold were General Electrics. Ap- 
proximately 4,000 have been in- 
stalled. 

This situation holds today, al- 
though Westinghouse, which has 
just established an outlet there and 
is said to be underselling G. E. in 
Cuba, is now making its pressure 
felt. 


Frigidaire has made most of the com- 
mercial installations on the island, and 
dominates that field. Kelvinator is con- 
centrating on commercial sales, and do- 
ing a good business, as is Copeland. 

General Electric has made scarcely 
any progress with its commercial line 
down there. 

Also bidding for the big Cuban com- 
mercial market are Williams  Ice-O- 
Matic, York-Shipley, and Lipman. 

7 . > 


General Electric 

One of the principal reasons for Gen- 
eral Electric's domination of the house- 
hold field is the fact that G. E. refrig- 


Sales plans, advertising and sales pro- 
motion procedures developed by Cleve- 
land headquarters are followed closely, 
translated and adapted. 

Most sales are made on the time pay- 
ment plan--10 per cent down and the 
balance in instalments extending as 


long as 24 months. 
During the May and October sales 
drives, however, any household model 


$10 down. 

Because of its official connections, the 
Cuban utility is in a much better posi- 
tion to make than other 
dealers, who are handicapped by pecu- 
liar provisions of the Spanish legal code 
which prevails there 


may be purchased for 


repossessions 


The power company can take a refrig- 
erator out on 24 hours’ notice; whereas 
others may have to resort to the courts 
and long delays. 


the big selling 
Prospects are selected from 
income is $150 a 


Convenience is 
point. 
families whose 
month or more. 


Like everyone else, Cuban General 
Electric men are feeling the results 
of Cuba’s extra-special slump. 

7 > Sd 
Frigidai 

rigidaire 

Walter J. Hildenbrand, whose card 
designates him as vice president and 
general manager of Walter & Cendoya 
Co., has been directing Frigidaire oper- 
ations in Cuba since last autumn. 

He is a big, fast-moving, strong, ag- 
gressive man who has managed Frigid- 
aire operations in Germany and in 
South and Central America. 


Electric Refrigeration News, he 
declares, is just about the only 


Flanking Mr. 


Havana, Cuba. 


Some spruce 
has been used in these cases, but 
tive mahogany seems to work the best. 

3ecause of competitive conditions, 
commercial refrigerating machine sales- 


men cannot collect commissions on the | 
cabinets they sell, but are forced to give | 


them to customers at cost. 
Porcelain household cabinets seem to 


be much more satisfactory in this highly 
| of blue water, and then you drop 


humid country than the lacquered jobs. 

During the present winter season Mr. 
Hildenbrand has about 12 salesmen out, 
all concentrating on the Havana market. 


In peak times he has had as many as} 


60 salesmen, covering the entire island 

Financing is handled by the General 
Motors Acceptance Corp. Sales plans 
prepared by Frigidaire headquarters at 
Dayton are followed carefully. 


Sales Manager Palmer of Walter 
& Cendoya, maintains that good 
salesmen are hard to get in Cuba. 

A newspaper want-ad would bring 
in 300 applicants in 24 hours, he ob- 
serves, but probably none of these 
applicants would be good material. 


Usually recruits for the Frigidaire 
sales staff ‘just walk in.” 


They are trained in Frigidaire 
methods, spurred on by sales meet- 
ings and contests, and given the ad- 
vantage of advance barrages of pro- 
motion. 


Maintaining a separate showroom on 
a busy shopping street, the Cuban 
Frigidaire office is on the second floor 
of a two-story establishment entirely de- 
voted to warehousing, installation, and 
service departments, record keeping, 
and other Frigidaire operations. 


Kelvinator 


Neveras Kelvinator 


equipment in Cuba. 


room, sales efforts are now being con- 
centrated on the commercial market. 


each of the five outlying Cuban 


provinces. 


rect the operations of sales forces; 
others handle their territories alone. 


Sales in Havana are handled directly 
from Neveras Kelvinator Arellano head- 
quarters, under the personal direction 
of Mr. Fernandez. 


Whenever a commercial installa- 
tion is made, a sign is placed promi- 
nently on the display or storage case 
proclaiming to all who pass within 
a range of 50 feet that Kelvinator 
| refrigeration is on duty, and that 
it was installed by the Neveras Kel- 
| vinator Arellano Co. 


Frigidaire follows the same prac- 
tice. 


| Cuban M saan 


| The market for electric refrigeration 
| is pressing, because of the high tem- 
peratures and humidities which prevail 
throughout the year, and because of the 
custom of selling from  open-to-the- 
street shops. 

At present the glutted sugar market 
and the production curtailment agree- 
ment has knocked Cuban business for 
a row of guano bathhouses; but with 
the return of this sugar market, electric 
refrigeration should be a good business 
in Havana. 

And in case you might be thinking of 
going after that market, here are our 
impressions of what you will find in 
Cuba, and the situation in which your 
representatives would find themselves. 


The New World 


History has it that when Christoforo 
Colombo set foot on the isle of Cuba 
in October, 1492, he was moved to 
designate it as “the loveliest land that 
human eyes have seen.” 

And the vision of loveliness which 
Isabella’s sailor perceived on that sunny 
afternoon has brought paeans of praise 


to the lips of many another discoverer 
of Cuba. 

To a native of the United States, Cuba 
is—just as it was to Columbus—a New 


| World. 


You can get there by boat or air- 
plane; but we recommend the ’plane, 
for it transports you so quickly 


| (two hours from Miami) from the 


and California redwood 
na- 


American scene to a foreign coun- 
| try. Presto! Chango! And the 
| magic carpet deposits you in a 
| strange realm. 

The ’plane itself is a magnificent 
sea beast. Four motors and long 
| wings carry a whale-shaped boat; 
| and in the boat a couple of dozen 
passengers are comfortably accom- 
modated. 

A speed-boat ride at 70 miles per 
hour with water thrown high, a pan- 
orama of Florida Keys, an expanse 


from the clouds into another world. 
Thrilling! 


| That Cuba is a foreign country one 
has no doubt from almost the first mo- 
'ment the island is sighted. 

First looms up the isle itself, a green 
and purple emerald set in the turquoise 
| blue of the ocean. It looks like the pic- 
ture one’s imagination has always 
| painted of a South Sea island 


Deep in one end of the island a moun- 
[tain vertebrae humps up. Far below 
}and to the right shines a polished toy 
| city—Havana. 
| As the ’plane drops into the beautiful 
| landlocked harbon there come glimpses 
| of Morro Castle—an old fortress perched 
the 


upon a guardian promontory 
domed capitol building, tallest in the 
city, the Moorish buildings and the 


boulevard fronting the water (which at 
night can be seen five miles out at sea 
sailors call its lights “the pearl neck- 
lace’), and ships ranging from sailboats 
and yachts to ocean liners and naval 
|cruisers, all riding quietly at anchor 

Immediately upon landing one _ is 
bundled into the customs house, where 
one waits patiently around a circular 
table something like a gigantic dough- 
nut while the inspectors finger quickly 
through the baggage and shout Spanish 
at one another. 

This ordeal over, one finds himself 

(Continued on Page 17, Column 1) 


Arturo Fernandez is manager of the 
Arellano Co. of 
Havana, which distributes Kelvinator 


Although a line of household models 
is on display at the company’s show- 


The Neveras Kelvinator Arellano Co. 
has five provincial managers, one for 


Some of these provincial managers di- 
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LITTLE STORIES OF INTERESTING 


PEOPLE 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALVE 


IN 


LITTLE 


STORIES OF INTERESTING 
IDEAS 


THE REFRIGERATION INDUSTRY 


(Continued from Page 16, Column 5) 
confronted by a gang of taxi-drivers, all 
calling lustily in Spanish. 


From this moment on little but 
Spanish will be heard, unless one is 
in a party of Americans. It is sur- 
prising to note how little English is 
spoken. But the soft-spoken, lingual, 
elided Spanish makes pleasant music. 


All taxis in Havana are open touring 
cars, as indeed are almost all the auto- 
mobiles there. 

The drivers careen crazily through the 
streets, passing on the right, driving on 
the left side, cutting through cross- 
bound traffic, angling sharply at corners. 

Occasionally there is a tangle, fol- 
lowed by loud imprecations and effusive 
gesturing. 

The cops, clad in blue 
reminiscent of the Civil War, 
interfere. 

Arriving at the hotel, one is apt to 
find an odd, old-fashioned room with ex- 
tremely high ceiling (all rooms in 
Havana have high ceilings—the local 
solution to the high humidity problem), 
genuinely antique furniture, nineteenth 
century plumbing, stained glass doors, 
slotted shutter, doors, and perhaps a 
grilled balcony. Also a menagerie of 
insects. 

After inspecting these phenomena, one 
descends to the lobby, walks out the 
front, and has lunch on the sidewalk! 


Just as in Paris, sidewalk cafes 
are highly popular. 

On the street facing the capitol 
building are four of these sidewalk 
cafes, each with its own small or- 
chestra and its own quota of dirty 
children and peddlers. 


uniforms 
seldom 


Imagine eating dinner in front of the 
capitol building at Washington, D. C., 
the air filled with tunes from violins 
and gourds! 


Absence of flies is notable. Havana is | 
considered quite clean by some, and has | 
one of the lowest death rates of any} 
city in the world. Nevertheless if you | 


should let caution supersede etiquette 
and wipe off your silverware at a side- 
walk cafe, you will find black streaks 
on the napkin. 

When you have ended a course, the 
plate is taken away by a waiter, who 
stacks it on a table near a pillar. Where- 
upon a score of little ragamuffins will 
grab up the remains in their hands 
and devour them in a trice. 


Finishing the lunch, which was prob- 


ably rotten, a walk through the streets | 


is in order. One walks under a roof 
wherever one goes in the business dis- 
trict, for all the sidewalks have bal- 
conies overhead, supported by columns 
and arches—the Cubans call this ar- 
rangement portales. 

Mingling in the streets—most of which 
are narrow—are wildly driven cars, 
clumping ox-carts, and human beings of 
every shade from fairest white through 
yellow to deepest black 

* 


* * 


Cuban Merchandisers 


In many of the shops are attractive 
objets d’art imported from Europe. In 
comparison with United States prices, 
diamonds are cheap in Cuba, as is al! 
jewelry. 

Perfumes are good buys, and 
and laces and embroidered goods. 


linen 


But Cubans are not only mer- 
chants; they are merchandisers— 
specialty salesmen, if you will, or 
hawkers, to be more exact. 


Almost everybody on the streets 
seems to be selling something. 


Flowers, gourds, fruit, ice cream, 
magazines, newspapers, lottery tickets 
French postal cards, beads, filles de joie, 
hot peanuts, hot tamales, hot fritas, 
souvenirs, and knick-knacks are peddled 
from table to table at the sidewalk 
cafes, wherever a carload of tourists are 
halted, and wherever an American can 
be spotted. 


Lottery tickets are sold chiefly by | 
wizened old men who merely walk 
slowly, displaying the  big-numbered 


tickets, and by more aggressive small 
boys. 

Once a week some lucky holder of one 
of these tickets gets $100,000. 

The lottery is held under government 
auspices, and is one of the Cuban pain- 
less methods of collecting taxes. 

Peddlers of tickets get 
commissions. 


these small 


Urchins with roses to sell at a 
nickel apiece are as persistent and as 
numerous as flies at an American 
picnic. So are the child beggars. 

Cuba is the land of the Cocoanut 
Palm, the Royal Palm, the Itching 
Palm, and the Outstretched Palm. 


More pleasant to see than the hawkers 
and beggars are the Cuban senoritas— 
black-veiled, black-eyed brunettes whose 
charms are set off to good advantage 
by tight-fitting dresses. 


Not many of the shielded, untouched 
senoritas of yesteryear, who never ap- 
peared in public (or in private!) with- 
out vigilant relatives or duennas, are 
left. 

But her greater freedom has not cost 
the Cuban girl her beauty. Mixtures 


found occasionally—produces some 
exotic creatures. 
For Those Who Thirst 


Most welcome sight of all to most 
Americans will be the open bars, which 
display tempting rows of bottled goods, 
mahogany bars, and amiable crowds of 
customers. 

Two or three are stationed handily in 


Rumba and Son | 


of Chinese, mulatto, and Spanish blood | 


| gourds 
|and claves 
_hardwood sticks, which are struck to-| along with the “Chateau Madrid.” Near 
| gether, giving the “beat” to the rest of |the center of town 


|}almost every block of the business dis- 


By George F. Taubeneck 


is five cents a glass. It’s a great picnic | castenets, 
spot for Cubans, who sign up for alcoves 
days in advance. 


. 


Cuban liquor inevitably brings to mind | 


Cuban music. One is always associated | 


with the other at the bars, in the clubs | 


and cafes. Both are distinctive; both are | which 


exhilarating and novel. 

Whatever else the orchestras may in-| 
clude (such as saxaphones, trumpets, | 
wood-winds, violins, pianos, trombones, 
and bass viols), they will invariably | 
have a mandolin, a guitar or two, small | 
tympani drums played with rosined | 
fingers, maracas (gourds whose dried | 
seeds rattle rhythmically when shaken | 
according to a peculiar formula), ribbed 
which are rubbed with sticks, 
(two short, high-pitched, | 


the orehestra). 
The gourd players burst into sudden 


mantillas, 


hats cocked over one ear (a rose 


by telling him in song that he is her 
sugar daddy, the featured singer 
counterparts the American blues-plugger 
by giving the oldster a rose. 

With the exception of the “rumba,” 
is sensuous and ardent, most of 
the specialty dances seem dull. 


One club, however, features a fearless 
French team which puts on one of the 
most abandoned and hair-raising apache 
dances to be witnessed anywhere. 

Of these night clubs, the Montmarte, 
with its opaque glass floor and garish 
setting, is probably the dean. It has, 
incidentally, a chorus-girl troupe from 
Little Old N’Yawk. 


Aristocratic is the “Sans Souci,” which 


holds forth on the outskirts of town 
are the 
“Tokyo 

‘atmosphere.” 


the 


‘ 


parnasse,” and 


which has genuine Most 


and flat-crowned | 
is | 
stuck above the other). Instead of em-| 
barrassing some unfortunate baldhead | 


“Mont- 
Inferno,” 


Deiat — — 


| hilarious 


} 
| 
| 
| 
| 
} 
| 
{ 
| 


| 
| 
| 


| trict. Other bars may be found in hotels 


| and clubs. 

Many of the bars are famous for spe- 
cial cocktails. And the boys who shake 
‘em up are artists of their profession 
and conscious of it. 
|} Cuban  fruits—-mameys, 
|guanabanas, guavas, papayas, tanga- 
| rines, lemons, limes, oranges, pineapples 
and grapefruit yield natural juices 
|which are combined with alcoholic 
liquids in highly palatable fashion at 
| these bars. 

It’s also a joy not to have in the back 


’ ; ; 
of one’s mind a _ sneaking fear of | 
waking up blind the next morning. 

| a * o 


| 
‘Sloppy Joe’s 


Best known of all these bars is Sloppy 
Joe’s internationally famous open-air 


| saloon, where whoopee rules at all hours | 


j}and all times 

If there’s anybody you know from the 
States in Havana, you'll find him at 
| Sloppy Joe’s if you wait long enough. 

It is small, jammed to the gills with 
bacchantes, has a little or- 
chestra perched up under the ceiling, 
and is watched by a white-haired Irish 
cop. 
the street is a bigger saloon, 
cleaner, better decorated, with a better 
orchestra—but practically deserted. 

Sloppy Joe himself is now basking in 
the sunshine of his native Italy, while 
hired hands continue to ring up profits 
on the cash register. 


Bacardi Products 


Rum, which is distilled from 
cane, allowed to ferment for a fortnight, 


Across 


! 


and then stored in special wooden 
barrels to age, is as popular as it is 
potent. 


The Bacardi family has made a whop- 
ping big industry out of rum manufac- 
ture in Cuba; and the Bacardi cocktail 
has become known the world over. The 


first Cuban brewery was founded in 
1887. 
The Tropical Brewery in Havana 


maintains a beautiful garden area, 
where all who thirst for beer and nature 
may come and be appeased. 

Both the beer and the nature used to 
be free for visitors, but now the beer 


tamarinds, 


| Vender” 


| like 


Havana Night Clubs 


| over. 


alternate; 


Sloppy Joe’s at Three A. M. 


snatches of native song high-pitched | 
and oddly distributed low harmony— at 
regular intervals. | 

Synthesizing African tom-tom 
rhythms with Spanish _ tone-color 
and chromatic progressions, the odd 
Cuban dance music has no counter- | 
part anywhere. 


With the introduction of “The Peanut 
song and the “rumba” dance, 
a craze for this peculiar Cuban music 
spread over the United States early in 
1931. No American orchestra has ever 
quite caught the tang and lilt of these 
Africo-Cuban dances, however. 

The “rumba” dance, with its wheel- 
sways and kicks, is more adapted 
to the spotlight and the stage than the 
ball room floor. Hence, one finds that 
it is the “son,” a derivation and modifi- 


|cation of the “rumba,” which is danced 


most on Cuban floors 


In pattern and formula of steps, 
the “son” is something like a slow 
waltz danced to two-step rhythm. It 
incorporates, however, the wheel- 
like motion of hips, knees, and 
ankles which so distinguishes the 
“rumba.” 


Because the steps of this dance are}! 
short, require little space, employ 
no violent movement, circle rather than 
plough forward, and call for free arms 
upraised rather than extended hori- | 
zontally, the “son” is an ideal step for 
a crowded night club floor 


Night clubs are night clubs the world 
Dancing, dining, drinking, and 
divertissement (had to strain to get that 
last “d") 

Cuban night clubs offer 
four factors. Poor food, 
and much dancing of the “son.” 

Some of the night clubs have both 
American and Cuban orchestras, which 
half an hour of “son,” then 
half an hour of fox trots and waltzes. 
distinctly Spanish. 


those 
good 


same 
liquor, 


Entertainment is 


Spanish songs and Spanish dances, with 


Cuban Food 


| American 
Cuban dish or two, and those are usually | 
the only genuinely palatable portions of | 


|at Frascati’s is 
| Mexican, Chinese, Hungarian, Swiss, and 


aL ee 


wicked is the “Paris” club. 


choice. 


Take your 


7 


American food served in Havana is 
rather uniformly bad. 
Most of the 


meals 


which serve 
interpolate a 


restaurants 
usually 


the meal. 

Good French cooking may be had at 
the naughty Paris club, and Italian food 
said to be delicious 


German food may also be had 

Some of the roadside inns which dot 
the countryside near Havana have 
highly commendable seafood dinners. 

A comida criolla (native Cuban meal) 
differs considerably from a Spanish 
dinner, and is a tasty repast. 

Places where genuine a la criolla 
menus are served are not easily located 
without aid from native Cubans, but 
are worth the search. One is the Alvar- 
ado hotel, near Central Park. 

“Ajiaco,” a stew containing native 
Cuban vegetables (yucas, sweet potatoes, 
Irish bananas, corn, etc.) 
flavored by a bit of port, is the national 
dish. 


potatoes, 


Especially good are some of the Cuban 
fruits, such as those mentioned above in 
the discussion of drinks 

These fruits grow in great abundance. 


|; Cuban soil is richly fertile; one merely 


scatters seeds, instead of planting and 
cultivating 

Milk from green cocoanuts is both ap- 
petizing and healthful, as are the meats 
from papayas and aguacates (alligator 
pears). 

Pineapples and bananas ripen the year 
‘round in Cuba. 

The 
“apple,” 
ties, are a 
previously 
bananas. 


ripe bananas, especially the 
“red,” and “ladyfinger” varie 
revelation to one who has 
eaten only transit-ripened 


Following is a list of many native 
Cuban dishes, together with attempts at 
giving English equivalents 


“Pisto manchego” (Scrambled eggs 
tomatoes, peppers) 
“Rueda de pargo” (Red snapper steak 


i ey ae, ee 


mashed potatoes, 
peas, peppers). 
“Revoltillo de tasajo” (Stewed bully or 
jerked beef). 
“Arroz con pollo” (Chicken and rice). 
“Arroz con tasajo” (Rice with bully or 
jerked beef). 
“Picadillo de _ tasajo” 
beef). 
“Lechon asado” (Roast suckling pig). 
“Mondongo” (Tripe). 


onions, tomatoes, 


(Minced jerked 


“Pargo frito” (Fried red snapper). 

“Arroz con almejas” (Rice with clams). 

“Ajiaco criollo” (Thick soup of mixed 
Cuban vegetables). 


“Harina con cangrejos” (Corn flour with 
crabs). 
Vegetable Specials 
“Yuca con mojo” (Adams needle or 
yucca with sauce). 
“Ensalada de aguacate” (Alligator pear 


salad). 
| “Moros y cristianos” (Rice and beans). 
|“Platanos fritos” (Fried bananas or 
| plantains). 
“Tortilla de platanos” (Banana ome- 
lette). 
“Malanga con mojo” (Typical Cuban 


vegetable compound). 

“Guacamole” (Dressed chopped alligator 
pear). 

“Chayote relleno” (Stuffed chayote). 


Desserts 

“Jalea de guayaba” (Guava jelly). 

“Dulce de guayaba” (Guava cream pre- 
serve). 

“Membrillo” (Quince). 

“Cascos de guayaba” (Guava peel pre- 
serve). 

“Mermelada de guayaba” (Guava mar- 
malade). 


|““Dulce de coco” 


(Cocoanut preserve). 
* * * 


Sports 


For those who must have their golf 
even in Havana there are some rather 
tricky courses available at nominal fees. 

Should you be fortunate enough to 
| meet or know a sugar planter, you may 
get an invitation to play on one of 
Cuba’s many first-class private courses. 

Good tennis courts are kept up the 
year ‘round, and some of the Cubans 
can give doughty battle to the best of 
| tourney players from the United States. 

If you’re going to be in Cuba for any 
length of time at all, don’t miss Vara- 
dero Beach, which is one of the most 
distinguished bathing beaches in the 
western hemisphere. 

Most like American public swimming 
holes is the Marianao beach, which has 
a casino, amusement devices, refresh- 
ments, and dancing. 

More typically native is the Guanabo, 
which is some little distance from 
Havana. 


Bath houses there have “guano” roofs; 
the beach is covered with minute shells; 
most of the swimmers are dusky na- 
| tives, graceful as Hawaiians. 

} . 
Other good beaches are at the Jaima- 
| nitas club, Baracoa, and Punta Gorda. 

| Deep-sea fishing lures many Ameri- 
;cCan visitors, especially those who are 
ambitious enough to go after sharks. 

Scads of these scavengers’ knife 
through the waters which lave Havana, 
seeking garbage and refuse. 


Lured by barracuda heads, they are 
harpooned. Shark-fishing is said to be 
a profitable commercial venture 

Another big game fish which disports 
itself in Cuban waters is the swordfish 
Tuna, sea-turtle, and wahoo 


are also 


|} among the sportive Cuban fish 


The American Rod and Gun Club can 
find further entertainment in shooting 
alligators, and in gunning for deer, wild 


boars, wild ducks, quail, wild guineas, 
|wild pigeons, sandhill cranes, and 
jutias 

Open season on the above species of 


game extends through most of the year. 
Trap-shooting may also be had 

Polo, yachting, power boating, sailing, 
horseback riding, fencing, and handball 
complete the participant sports one can 


enjoy while in Havana 
Amusements 


Night clubs and dancing have alread) 
been considered. Theatres are not many 


Movie houses present Spanish-language 
renditions of Hollywood productions 

In Chinatown is one of the few 
genuine Chinese theatres to be found 
outside 

Most of the time it hows silent 
movies, accompanied by weird Chinese 
music, Occasionally there comes a real 
Chinese play; and that, too, is weird 


Eugene O'Neill and Ruth Ro 
land about six better, these plays may 
run for weeks and even months before 
the plot’s climax is reached 

The theatres run musical shows 
chiefly, ranging from grand opera in 
Spanish (at the Teatro Nacional) to the 
Alhambra, where bawdy burlesque is 
dished up for a peso a head 

Cuban musical revues are 

(Concluded 


(Going 


featured at 


on Page 18, Column 1) 
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THE EXPANSION VALVE 


Stories of Interesting PEOPLE in the Refrigeration Industry 


By GEORGE F. TAUBENECK 


(Concluded from Page 17, Column 5) 
the Marti, Spanish light opera and 
revues at the Pagret, and Spanish 
drama at the Teatro Comedia. 

Also for your approval—and for 
betting—Cuba presents regattas, cock 
fights, jai-alai, baseball, and horse rac- 
ing. 

During December, January, and 
February, the Havana elite may be seen 
watching the thoroughbreds run at 
Oriental Park, where open-book and 
pari-mutuel betting is permitted. 

Through the latter part of January 
and early February runs the annual 
carnival. Each Sunday during that 
period is a day of merrymaking. 

Parades, dances, races of every de- 
scription, flower festivals, and special 
entertainments at the cabarets help 
make up the program, which is directed 
by the mayor of Havana. 


. = *@ 


. . 
Jai-alai 

Betting on “the fastest game in the 
world,” jai-alai, is conducted at the Old 
Fronton, Fronton Habana-Madrid, the 
Summer Casino, and the Shell-Mex club. 

This hybrid of handball, tennis, 
lacrosse, and lightning is the national 
ball game of Spanish speaking nations. 

It has been played for more than 
three centuries. Cortes found the Aztecs 
playing it, and introduced it into 
Andulacio. 

From a bare-handed game it has de- 
veloped through gloved-hand and flat- 
bat stages to its present use of a “cesta” 
(basket) and gloved hand. 

Keen vision, mental alertness, and in- 
stantaneous judgment are required of 
the players. 

Play follows play so quickly that 
visitors are often bewildered, while na- 
tives become frenzied. 

It has been introduced into America, 
and is played regularly by Cuban pro- 
fessionals in Miami and Chicago. 

~ * * 


American Monte Carlo 

Gambling comes pretty close to being 
the national recreation of Cuba. Dice 
are rolled over the mahogany bars 
everywhere; betting is conducted on a 
large scale on all the races, fights, and 
games; trying the national lottery has 
become an old Cuban custom; and then 
there are the casinos. 

King of the latter is the Casino Gran 
Nacionale, which bepearls a meadow on 
the fringe of Havana. 


As is the case with the other Cuban | 


casinos (including the Summer Casino, 
which stands alongside the Casino Gran 
Nacionale) the Casino Gran Nacionale 


yields a goodly portion of its profits to | 


the government. 


Limestone quarries in Cuba fur- 
nish a building stone of very fine 
texture and smooth grain. Grade A 
limestone from these quarries was 
used in the building of the Casino 
Gran Nacionale, and it is a work of 
simple elegance. 


Inside one finds polished mahogany 
and marble. The bar room is all in 
mahogany; while the main gaming 
room, which is devoted entirely to dif- 
ferent variations of roulette, is stark 
and shining marble. 

A smaller gaming room, heavily 
carpeted and draped, houses dice games, 
chemin de fer, carnival roulette, and 
various card gambles 

Also, there are a richly furnished 
lounge and a big dine-and-dance salon, 
in which plays the best Cuban dance 
band on the island. 

Gorgeously gowned women, walking 
collections of family jewels, seem to do 
most of the playing. Hovering near are 
men of distinguished appearance, some 
times bewhiskered, often in full dress, 
generally tall. It is a patrician atmos- 
phere. 


Outside the Casino Gran Na- 
cionale are flower gardens. Directly 
in front is a remarkable fountain, 
circling the basin of which are eight 
nymphs with hands joined in an 
airy dance. The whole was carved 
out of a single block of marble. 


Told of this fountain is a story worth 
recounting. It is said that an Italian 
sculptor was commissioned (for $40,000) 
to do a fountain for the old national 
casino 

He had fallen in love with an English 
girl and persuaded her to model for the 
fountain. Each of its eight dancing 
nymphs is a representation of her body 

Three days after the fountain was 
finished the old national casino burned 
to the ground. The sculptor couldn't 
collect a cent for his work. 

Mourning, he tried to persuade his 
English model to return with him to his 
native Italy. She refused, again and 
again 

Finally he pleaded for, and was grant 


| 
| 
| 


| quantities by the simple, superstitious, | 


ed, a last rendezvous in her apartment. 
There he asked for a last dance. She 
put a record on her phonograph, they 
danced for a time, and he shot her in 
the back with a revolver just as the 
record was grinding to a finish. 

Although the shot did not kill her, it 
so wrecked her spine that she was 
paralyzed. The sculptor was sent to 
prison for eight years. 

From England came the parents of 
the girl. They took her to Vienna where, 
under the almost miraculous ministra- 
tions of the late lamented Dr. Lorenz, 
her paralysis vanished. 

Returning to Cuba, she begged the 
president of that island republic to par- 
don her lover. He did. 

The couple entered the matrimonial 
estate at once, with the president of 
Cuba as best man at the wedding. 

By this time the new Casino Gran 
Nacionale had been erected on the site 
of the old one; and the sculptor was 
paid $60,000 for his fountain. 

And they lived happily ever afterward. 


* * * 


Isle of Dreams 


Cuba can put its feet under the table 
alongside of California and Florida in 
this climate business, for its tempera- 
tures throughout the year are said to 
range no lower than 60° nor higher 
than 94°. 

For January the average temperature 
is 70.3°; in July 82.4°. 

Perhaps it is this pleasant climate, 
perhaps it is the island’s accumulated 
wealth and comparative surcease from 
worries—-whatever may be the cause, 
Cubans are friendly as collie pups, and 
as courteous as attaches to royal courts. 

Most charming is the authenticity, the 
naturalness of this friendly courtesy. 


Although Cuba is only 760 miles long 
and averages 60 miles wide (120 at wid- 
est, 38 at narrowest), it has approxi- 
mately thousands of miles of sea coast, 
indented with beauteous natural har- 
bors—bottle-neck and landlocked. 


Havana's fine harbor receives and 
ships out more merchandise than any 
other port in the Western Hemisphere 
save New York City. 

From the United States come 75 per 
cent of Cuban imports, while 75 per 
cent of Cuban exports go to Uncle Sam 

It is thus an island of wealth and ac- 


| tivity, closely conjoining and co-labor- 


ing with the United States. 

And while it may be floundering at 
present in a trough of slack business 
there’s no depression in its sunshine, 
its tropic beauty, or its buoyant gaiety 
A visit there leaves one with opiate 
memories as of a pleasant dream. 


* * * 


Sugar-coated Riches 


By all odds the chief crop, principal 


article of export, and main source of | 


income of Cuba is sugar. 

Sugar cane is grown in enormous 
guileless, hard-riding, long-laboring gua- 
jiros who live inland. 

It is then dejuiced in the world’s larg- 
est sugar refining mills, some of which 
grind out a million sacks of sugar in 
a season. 

Averaging $350,000,000 
total valuation, the sugar crop is raised 
on less than one-fifth of Cuba’s 45,881 
square miles. 

In years past, particularly in the 
early 1920's, the tremendous exports of 
sugar from Cuba brought great wealth 
to the island republic. 

Overproduction of sugar, however, led 
Java, Germany, Czechoslovakia, Poland, 
Hungary, and Belgium to sign with 
Cuba the Chadbourne plan for the in- 
ternational restriction of sugar produc- 
tion and exports. 

Today the Cuban nation isn’t 
making so much money, and is feel- 
ing the depression keenly. But no de- 
pression or supersaturated sugar 


market can take away from Cuba its 


magnificent residential and public 
architecture. 
Cuban riches have apparently 
been spent for things of permanence. 
* * ” 


Corona Coronas 

Another export item which puts hun- 
dreds of thousands of pesos into Cuban 
hands annually is tobacco 

The 1930 crop was 82,117,899 pounds. 
Much of this crop went into Havana 
cigar factories, to come out at the other 
end of the line finished corona coronas. 
The remainder was exported for use in 
cigarettes. 

Tobacco crops are valued at some $40,- 
000 annually, and are planted, grown 
and picked in 90 days’ time. 

. * . 


Builders’ Heaven 


As indicated before, the Cuban purse 
is somewhat flat at the present writing. 
But when she had it, she spent it, and 


annually in} 


right royally, too. To the eye of a 
visitor, it seems as if most of this roll- 
ing wealth was converted into handsome 
buildings. 

Take the resplendent national capitol 
building. Resembling somewhat the 
United States Capitol at Washington, 
D. C., the Cuban state house is fashioned 
|of limestone, surrounded by gardens, 
_and topped with a gilded dome which 
| reaches higher into the air than any 
| other structure in Cuba. 
| After one has traversed this capitol's 
innards, the figure of $17,500,000 (re- 
| puted cost of its construction) begins to 
| look small instead of high. 


| Mammoth panels of the finest ma- 

hogany, 22-karat gold leaf ceilings, 
| gigantic doors in sculptured bronze and 
;carved mahogany, indirectly lighted 
legislative chambers—all desks micro- 
| phone-equipped, sumptuous executive of- 
fices, portraits of Cuban and United 
| States political and military leaders, oil 
| paintings of scenes from Cuban history, 

a colossal bronze statue of the Spirit of 
| Cuba, a 24-karat diamond set in price- 

less onyx on the main floor—the sur- 
| veyor’s “X” for Havana—all is elegance 


| 
| beyond measure. 


Uniewe Chih 


The same is true of the Centro As- 
turiano, a limestone and marble edifice 
which houses a unique club. Members 
pay $2.00 a month, no initiation fee. 
| For this nominal stipend they get not 
only the full recreational facilities of the 
club, but are entitled to free medical 
| attention and hospital care. The club 
|maintains two hospitals in Cuba and 
}one in Spain. (Men who join after the 
| age of 60 don’t receive these privileges.) 
When a member dies, the Centro As- 
;turiano will pay for his funeral, and 
| give his widow a certain percentage. of 
the dues he has paid in during his life- 
|time. There are some 65,000 members. 
| 


| pool. 
ing. Gambling is allowed for cigars 
}and drinks only. Curfew rings there 
promptly at midnight. 

| One of the most elaborate bars (Frig- 
idaire equipped) in Latin America is to 
be found on an upper level. Other than 
its ornate decorations, its chief claim 
to fame is its rich, juicy Asturiano cock- 
tail. 


| 
| 


Institutions in Limestone 


From public moneys have been erect- 
ed a valiant set of limestone buildings 
atop an eminence which overlooks the 
city. 

Forty-six of these symmetrical piles 
comprise the Carlixto Garcia free hos- 
pital. The remainder, set apart from 
| the hospital group, compose the Univer- 
sity of Havana, sole Cuban institution 
of higher learning. 

Both are state-supported; and both 
are “to the manner born” architectural- 
ally. 


* + * 
. 

Forbidden Land 

One of the most magnificent residen- 
tial districts in the New World is Ha- 
vana’s Vedado, which means “forbid- 
den.” Only the very rich may enter. 

Very cheapest of these homes are 
worth $25,000 at today’s quotations. 
Values run into hundreds of thousands 
of dollars. 


All these homes are Spanish types, of 
course, wrought in limestone, marble, 
and stucco. It doesn’t seem possible 
that sugar cane could create so much 
splendor. 

The Vedado has a Fifth Avenue which 
implies even more swank and style than 
New York City’s famous lane of fashion. 

This avenue is a boulevard, with land- 
scaped center. Each center parkway is 
different in design and floral content 
than the parkway in every other block. 

Expensive are the flowers—30 days 
incarceration for each posey you pick. 

One-third of the trees which line 
Fifth Avenue are alamos, one-third 
laurels, and one-third Australian pines. 

The whole is a Titanic conception, 
well planned and executed. Homes on 
this street will make you gasp. 

Another gorgeous street is Presi- 
dent’s Ave., which is studded with 

1,000 royal palm trees (the royal 

palm is the daddy of them all in 

point of size and beauty). 


Yachts and sailboats belonging to 
Vedado denizens anchor near home 
in a fresh-water river. 


And while we're on the subject of 
elaborate building projects we shouldn't 
omit the $9,000,000 Jaimanitas Club, 
which occupies some 2,000 acres adjoin- 
ing Havana. 

Sponsored by the Bowman Biltmore 
group, this plant includes not only a 
casino and race track, but many sump- 
tuous private residences of the Vedado 
mode. 


| Special rooms are provided for cards, | 
| chess, checkers, dominoes, billiards, and | 
Small charges are made for play- | 
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IMITATION FOODS | 


SELL MORE REFRIGERATORS 
BY USING IMITATION FOODS FOR DISPLAY 


Send for our special assortment (13 pieces), $10 net, or for our 
catalogue showing various assortments 


Reproductions Company, 210 South St., Boston, Mass. 


— 
| 


4161 WEST JEFFERSON 


FLINTLOCK CONDENSERS 


WITH GREATER EFFICIENCY 


Used as standard equipment by 
over 65% of the leading electric 


FLINTLOCK CORPORATION 


FOR EXTRA CAPACITY 


refrigerator manufacturers. 


DETROIT, MICHIGAN 


FROSKIST WATER COOLERS 


Sizes 5 Gal. to 100 Gal. 


For use with F12, Sulphur Dioxide, Methyl 
Chloride, and Ammonia 


H. 


2600 Santa Fe Ave. (Factory), Los Angeles, California 
510 Larkin Street, San Francisco, California 
437 Montgomery Street, Jersey City, New Jersey 


—o 


Pressure Type 


Direct Expansion 


C. PARKER, LTD. 


| Saanlle cn Wes 


Save one man on deliverfes! Make heavy 
lifting easy quick! Eliminate damage to 
cabinets! Prevent damage to floors, walls, 


woodwork. 


X-70 Refrigerator Trucks 


Light weight; all-steel frame; 4” rubber 
tired wheels; one truck fitted with two top 
casters to aid in tilting and rolling into de- 
livery truck. Only pads touch cabinet. Fit 
all cabinets, with or without legs. Built to 
last a lifetime. 


Complete $38. Rubber tired, ball bearing 
swivel casters on one end, $5 extra. 


Self-Lifting Piano Truck Co., Findlay, Ohio 


By Way of Contrast 

All is not elegance and classic beauty 
in Havana, however. To find ugliness 
and squalor you need only make some 
excursions down some of the side streets 
off Central Park. 

Or mosey through Chinatown, and fol- 
low through the old redlight district. 
The Chinese are packed in here a dozen 
to the room. 

When the World War depleted the 
ranks of Cuban workers, Chinese were 
imported to labor on the sugar planta- 
tions. Most of them still remain. 


Although there are some 30,000 
male Chinese inhabitants of Havana, 
a diligent search would do well to 
locate 100 Chinese women. 

No female Chinese immigrants 
may enter the country. 


This situation has given rise to mat 
ing between the Chinese and negroes. 
Offspring have the unmistakable Orient- 
al twist of countenance and dark skins 

an effect almost startling. 

They gamble a great deal, gather 
around the numerous bars, congregate 
in front of the Chinese newspaper office 
to read the latest bulletins (marked in 
large white characters on a blackboard) 
from the homeland, sit silently in the 
Chinese theatre, wander aimlessly. 


They seem happy and contented, 
in spite of the monotony, the drab- 
ness, and the sardine-can nature of 
their surroundings. 


One of the sudden showers, which go 
as quickly as they come (except during 
the May-June, September-October rainy 
seasons, when a rain may not let up 
for a week), may drive you inside of 
one of Havana's old churches. 

Art work, silverware, and statues 
therein are likely to be centuries old 


(and never known to tarnish!). Ceil- 
ings show Biblical scenes or sportive 
cherubim and seraphim—the work of ar- 
tists who worked for years lying on 
their backs. 

Notwithstanding the presence of all 
this art, the churches are likely to be 
encrusted with the dirt of centuries 
They have various devices for catching 
pieces of silver from the tourist, but 
make no provision for cleaning his 
clothes of the dirt he will probably 
gather while making his inspection. 

One of these churches, Columbus 
Cathedral, held the bones of Christo- 
pher Columbus until they were taken 
to Spain in 1898. 

Another musty old relic is Morro Cas- 
tle, which guards the entrance to Ha- 
vana Harbor. It was begun in 1589, and 
has helped write many absorbing chap- 
ters of military history. 

One can see there the torture cham- 
bers which evoked screams from many a 
New World insurrectionist. 

There is also an excellent view of 
Havana, the harbor, and surrounding 
territory from the tower. Linked with 
|}it is old Fort Cabana. 
| Today Morro Castle is the Cuban West 
|Point—a four-year military training 
| school for young men of Cuba appoint- 
led by Congressmen. 

Other forts date back as far as 1544. 
One was built by Hernando de Soto. 


Havana has the brilliance of the 
Malecon and Prado, the sublimity of 
President’s and Fifth avenues, the 
squalor of Chinatown, the history 
which reeks from old fortresses and 
churches, and the modernity of mod- 
ern Spanish architecture. 

From the Old World it has pre- 
served many relics and modes of 
living. From the New World it has 
acquired cleanliness, munificence, 
and the art of spending. 
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BAKER 


Commercial 
Refrigerating Units 


The Profitable Answer to 
Every Refrigerating Need 


A complete range of sizes for Methyl 
Chleride, Air or Water Cooled Con- 
densers, Standard or Heavy Duty Types 


Baker Ice Machine Co., Inc., 1518 Evans St., Omaha, Nebr. 
Manufacturers of Ice and Refrigerating Machinery for more than 25 years 


Distributor’s Inquiries Invited 


CABINETS 


Lacquered Steel and Porcelain Exteriors 


Sizes stocked from 314 to 8 cu. ft. net capacity, also 
built to specifications for unit installation. 
Cabinets for Multiple-jobs 


ILLINOIS REFRIGERATOR CO., Morrison, Ill. 


SITKA SPRUCE 


SPECIALISTS 


Enormous capacity, complete manufacturing and 
special drying facilities enable us to guarantee: 
To deliver Sitka Spruce at less than 9 per cent moisture content. 
To eliminate large lumber inventories at your plant. 
To keep you supplied at all times. 


C. D. JOHNSON LUMBER CO., Portland, Oregon 


ALL REFRIGERATORS LOOK ALIKE TO 


AMIGO 


REFRIGERATOR CLEANER 


A million owners waiting for it. Polishes as it cleans— 
Lacquer—Porcelain—Hardware—Shelves—Freezing Trays 


Distributors and Dealers write for sample 


Amigo Products Co., 1511 S.Vermont Ave., Los Angeles, Cal. 


KASON HINGES 


NEW! 


Send for 
Pat. Des. No. 
S477 Samples on 
Other Patents Approval 


Pending 


Kason Hardware Corp., 61-67 Navy St., Brooklyn, N.Y. 


EASY-WAY 


CARRIERS 


With an Easy-Way Carrier, any household re- 
frigerator, small or large, can be delivered by 
two men quicker, better, cheaper than by any 
other method. Delivery damage to cabinets or 
to customer’s premises practically eliminated. 
MONEY-BACK GUARANTEE. If you find 
Easy-Way not as represented, it can be returned 
C.0.D. within 10 days from invoice date. 


Costs only $26.50 


R. & R. Appliance Co., Inc. 315 N. Main St., Findlay, O. 


MEMO TO 


Manufacturers and Assemblers 
of Electric Refrigeration 
You will find in BRUNNER High 


Sides and Compressors the qualities 

which will build good will for your 

products. Get the complete BRUN- 
| 


NER story. Brunner Manufacturing 
. Company, Utica, N. Y. 


HIGH SIDES and COMPRESSORS by BRUNNER 


1931 EXPORTS UNDER 
1930 MARK BY 13.1% 


(Concluded from Page 1, Column 1) 


household business, the number of com- 
mercial units imported showing a de- 
crease in comparison with 1931 figures. 

The United Kingdom held second 
place again in 1931, although the total 
orders dropped out of the $1,000,000 
class. British companies placed orders 
for household and commercial units 
totaling $956,368, a dollar volume de- 
crease of $121,300. 

Little Belgium again ranked as the 
third largest buyer of American-made 
refrigeration with imports of 3,814 do- 
mestic cabinets and 79,360 commercial 
units bringing the total value of the or- 
ders up to $643,934. Despite the fact 
that they held third place, the Belgium 
companies placed fewer orders for do- 
mestic and commercial units in 1931 
than in 1930. 

The Union of South Africa jumped 
to fourth place and was one of the few 
countries in which a gain in refrigera- 
tor imports from the United States was 
shown. Sales of domestic and commer- 
cial units to firms in the Union of South 
Africa in 1931 were $577,343, as com- 
pared with $427,422 in 1930. 

Orders from France fell off slightly, 
a total of $449,924 worth of refrigerators 
being ordered in 1931, as against $475,- 
150 in 1930. 

Exports of refrigerators to Germany 
fell off approximately 68 per cent in 
1931, total shipments in 1931 being $165,- 
260, as against $387,414 for 1930. Com- 
mercial units accounted for the greatest 
part of the 1931 business, commercial 
orders amounting to $87,650, a slight 
gain over last year’s total. 

The effect of the civil conflict in Brit- 
ish India seems to be recorded in the 


imports of refrigerators, which fell off 
more than 71 per cent in 1931. The 
total value of the refrigeration sold to 
British India was $129,224, as compared 
to $444,799 in 1930. 

3razil led all other South American 
countries as buyers of American-made 
refrigerators, displacing Argentina, the 
1931 leader. Orders placed by Brazilian 
firms totaled $281,282, a gain over the 
previous year. 

Exports to Argentina amounted to 
$236,003, a considerable decline from the 
$439,776 figure reached the year before. 

Columbian purchases of refrigerators 
from the United States showed a good 
sized jump from $58,149 in 1930 to $144,- 
711 in 1931. 

In the Orient, Japan imports of re- 
frigeration showed a fair-sized increase, 
while Chinese importation of refrigera- 
tors went on a big decline. The total 
amount of refrigeration purchased by 
Japan was $220,276, as compared to 
$158,206 the previous year. The exports 
to China totaled $71,483, as against $188,- 
235 in 1930. 

Exports to Hawaii showed a consider- 
able gain, the total dollar volume of re- 
frigeration business amounting to $463,- 
687. <A total of 2,486 household units 
were sold, as compared to 1,395 in 1930. 

Complete reports of 1931 export ship- 
ments to foreign countries, as tabulated 
by the Bureau of Foreign and Domestic 
Commerce, are shown on page 15. 


SERIES OF CONVENTIONS 


(Concluded from Page 1, Column 2) 
Dow, Harold Hulett, Thomas Millott, 
M. J. Young, K. R. Davis, and Charles 
Enderle. These men, who will be di- 
rected by A. M. Sweeney, manager of 
refrigeration production, will make pres- 


entations at “25 Plan’ conventions in 
the following cities: 

El Paso, Tex.; Phoenix, Ariz.; Los 
Angeles; Fresno; San Francisco; Port- 
land, Ore.; Seattle; 3utte, Mont.; 
Salt Lake City; Denver; Kansas City; 
Omaha; Minneapolis; Duluth, Minn.; 


Milwaukee, and Des Moines. 


OSCAR OF WALDORF WILL 
FEATURE G. E. BROADCASTS 


(Concluded from Page 1, Column 4) 


star, giving her name and the exact diet 
used in reducing her weight. She will 
give certain reducing diets and exer- 
cises, also diets for gaining weight and | 
specific exercises tending to increase | 
weight. 

Outline of Madame Sylvia’s talks in- 
cludes such subjects as: the Norma 
Shearer diet, the Constance Bennett 
diet; Madame Sylvia’s three-meal diet 
for middle-aged women; exercises for | 
various purposes; diet to build up thin, 
nervous women; care of the hands and | 
skin; eyes, their daily care and treat- 
ment, and make-up for the eyes; diet | 
for the general welfare of the skin and 
complexion. 


LINDBERG TO DISTRIBUTE 
WESTINGHOUSE 


SPRINGFIELD, Ill.—The Arthur R. 
Lindberg Co. of St. Louis, with offices 
and showrooms at 312 S. Fifth St., 
Springfield, have become sole distribut- 
ing agents in this area for Westing- 


house electric refrigerators. | 


Kelvinator Names 
Harlan to Staff 


(Concluded from Page 1, Column 3) 
engage in other activities. 

Mr. Harlan, a native of Flint, Mich., 
went to work for the Buick Motor Co. 
as a boy, his first job consisting of 
counting bell cranks. 

After graduation from Washington 
and Jefferson College, Washington, Pa., 
Mr. Harlan again joined Buick, this 
time in the engineering department. 
He went to the University of Michigan 
and was graduated in mechanical engi- 
neering in 1915. 

After receiving this degree, he joined 
the Dayton Engineering Laboratories 
Co., Dayton, Ohio, manufacturer of 
Delco Ignition, as engineer in charge 
of the development of the first Delco 
Light plant. 

Later, when Delco Light was put into 
production, he became assistant super- 
intendent in charge of manufacturing. 
His title was later changed to that of 
maintenance engineer. In the fall of 
1918 he became purchasing agent of the 
Domestic Engineering Co., which in 1919 
was absorbed by General Motors and 
called the Delco Light Co. 

In 1921, after the absorption by the 
Delco Light Co. of the Frigidaire Corp., 
another subsidiary of General Motors, 
Mr. Harlan became engaged in sales and 
promotion of Frigidaire. 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 


Manufacturers are requested to send 
copies of new trade literature to 
Electric Refrigeration News. 


Kelvinator Refrigerators 
Eleven new envelope inserts in bright 


THE CONDENSER 


ADVERTISING RATE fifty cents per 
line (this column only). 


SPECIAL RATE is paid in advance 
—Positions Wanted—fifty words or lesa, 
one insertion $2.00, additional words 
four cents each. Three insertions $5.00, 
additional words ten cents each. All 
other classifications—fifty words or less, 
one insertion $3.00, additional words 
six cents each. Three insertions $8.00, 
additional words sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


POSITIONS WANTED 


FACTORY REPRESENTATIVE for EU- 
ROPE. REFRIGERATION and RADIO EX- 
PERT. Eight years of executive experience 
in appointing, organizing, supervising Dis- 
tributors and Dealers throughout Europe, 
Balkans, North Africa. Particularly fit for 
adapting specialty selling and American 
modern merchandising methods to European 
conditions. Has strong personality, diplo- 
macy, tact and initiative. High education, 
speaks several languages, well introduced 
in European business and banking circles. 
Best references available. Salary not main 
object. Connection with reputable, strong 
concern, prime importance. Box 416. 


SERVICE MANAGER desires connection 
with active distributor of domestic and com- 
mercial electric refrigerator. Capable of re- 
organizing metropolitan installation, service 
and shop departments, including the super- 
vision of service activities of provincial 
dealer organization. A six-year active posi- 
tion with a prominent distributor of a na- 
tionally known electric refrigerator, coupled 
with first class references, are main quali- 
fications. Box 417. 


MANUFACTURER, advertising agency, in- 
vestigate this opportunity to acquire man 
with wide experience in refrigeration adver- 
tising and sales promotion. Has planned 
and written successful national magazine and 


| newspaper refrigeration campaigns. Capable 


colors are now available to the Kelvin- | 


ator retail organizations for enclosure 
with bills and letters or as hand-out 


pieces. 
Points covered by the little four-page 
illustrated inserts include: Kelvinator 


can be easily moved and plugged-in; 
purchase of a Kelvinator is easily fi- 
nanced; features of the K and PK lines; 
features of the S and D lines; standard 
rating scale; world’s fastest freezing 
record; three-year guarantee; Kelvina- 
tor economies; world’s largest exclusive 
manufacturers of electric refrigeration. 


Westinghouse Refrigerators 


The Westinghouse national advertis- 
ing campaign is described in a new di- 
rect-by-mail piece emphasizing the ad- 
vantages of a Westinghouse electric re- 
frigerator dealer’s franchise. The mail- 
ing piece is now available to distributors. 

Westinghouse dual-automatic controls 
are the keynote of the company’s ad- 
vertising this year, the folder points 
out. Pictures of the eight national mag- 
azines through which this advertising 
is being made public are shown, as well 
as outlines of newspaper and trade 
paper advertising which ties in with the 
national campaign. The closing mes- 


of taking advertising reins of new or estab- 
lished concern. Plenty of ideas and energy. 
Now employed. Can produce gilt-edged ref- 
erences. Salary reasonable. Write today. 
Box 415. 


SERVICE and installation man thoroughly 
experienced on Methyl Chloride machines de- 
sires position as fleld service representative 
or service manager for dealer or distribu- 
tor. Seven years’ refrigeration experience. 
Capable of instructing servicemen and con- 
tacting dealers. Now employed as factory 
field service representative. Salary expected 
$225.00. Box 418. 


VETERAN producing refrigeration sales or- 
ganization, complete in every phase and de- 
tail, with domestic, commercial, wholesale, 
and distributing experience, will accept of- 
fers from any manufacturing concern or dis- 
tributor for placement as a whole operating 
unit at once. Box 420. 


MANUFACTURING and sales executive, 15 
years refrigeration experience. Expert on 
production planning, cost, purchasing and 
transportation. Four year manufacturer all 
steel refrigerators; will accept nominal posi- 
tion with reputable concern to prove worth. 
Age 38. Best of references from bankers 
and executives. Box 421. 


EQUIPMENT FOR SALE 


FOR SALE: Best offer gets either or all of 
of the new Wilder metal Kelvinator Cooling 
Tanks. One tank 25” wide, 35” high, 72” 
long with three 22-tube evaporators, and 16 
6x8x35 sleeves. Cost, $400.00 Two tanks 24” 
wide, 24” high, 72” long with two 44-tube 


sage is, “But best of all, a just fran-| evaporators, and 12 6x8x24 sleeves. Cost 
chise and profitable sales.” 200.00 each. Box 419. 
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